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EXECUTIVE SUMMARY

Study Background and Methods

Oregon’s Hispanic population is currently the largest minority population in the state and will
continue in this position in the coming years. From 2000 to 2020, Oregon’s Hispanic population
will double to 551,314, an increase from 8% to 13.1% of the state’s population. According to
new figures from the Oregon Department of Education, among public school students in grades
one through three, 22% are Hispanic/Latino. The Russian immigrant population is another fast-
growing segment of the state’s Willamette Valley population. According to the Office of
Refugee Resettlement, prior to 1988 the majority of refugees coming to Oregon were from South
East Asia. Since that time, 55% of all refugees to Oregon have come from the former USSR.
More than 100,000 Russian speaking refugees and immigrants currently reside in the Portland
metro area, and these numbers are expected only to increase. Census figures show no place in the
nation has had more of an influx from the Soviet Union than the Northwest. Oregon is number
two in the nation for Russian-speaking new comers. The latest U.S. Census figures for the state
mirror a nationwide trend, suggesting that Oregon will continue to diversify for a long time and
should prepare for political and other changes associated with this trend.

Resource managers in the Oregon Parks and Recreation Department (OPRD) have identified a
need for statistically reliable day-use visitor information for marketing and operations
management purposes. As Oregon’s population becomes increasingly diverse, it is critical to
understand how different ethnic groups participate in outdoor recreation, and the constraints that
limit their participation to better serve their outdoor recreation needs. The primary objective of
this project was to provide park managers with usable information to better manage their parks to
serve the needs of underserved populations currently visiting day-use parks in Region 2
(Columbia/Willamette Region) of the Oregon State Park system.

The purpose of this study was to examine the differences between major ethnic groups which
visit the park including traditionally served White and, Hispanic, and Russian visitors. The
survey involved a series of in-depth on-site interviews of day-use visitors at Silver Falls State
Park. The survey was conducted over a period from July 31 to September 17, 2009 using
bilingual Spanish and Russian interviewers. Interviews were evenly distributed during weekdays
and weekends at a wide variety of survey locations within the park over the course of this data
collection period. Collectively, 369 visitors participated in the survey with an overall response
rate of 60%. What follows is a summary of key findings and recommendations based on the
major issues/themes addressed in this survey.

Key study findings

e Based a random survey sample of all day-use visitors, findings indicate that of all Silver
Falls day-use visitors, 22% were Hispanic or Latino, 17% Russian, and 61% in the other
ethnic category. The other ethnic category represents 202 traditional white visitors and a
small number (27) of non-white underserved visitors. For the purposes of this report, the
other ethnic category will be referred to as traditional white visitors.

e Of all Silver Falls day-use visitors, 63% were born in the US and 37% outside of the US. Of

the Hispanic sample, 24% reported the US as their place of birth. Of those born outside of
the US, 90% were born in Mexico, 5% in Brazil, and 5% in Salvador. Of the Russian




sample, 20% reported the US as their place of birth. Of those born outside of the US, 97%
were born in Russia and 3% in the Ukraine. Of the other sample, 89% reported the US as
their place of birth. Of the 11% born out of the US, 30% were born in Korea, China (15%),
India (15%), Japan (8%), Canada (8%), and 4% in Israel, Sri Lanka, Greece, Great Britain,
and the Philippines.

The average age of the full sample was 45 years. The average age of the Hispanic visitors
was the youngest of the three ethnic groups at 38 years. The average age of the Russian
visitors was 42 years. The average age of traditional white visitors, the oldest of the three
ethnic groups, was 48 years.

Hispanic and Russian day-use visitors travel shorter distances to come to the park than
traditional white visitors. Most Hispanic and Russian day-use visitors came from the nearby
communities of Salem, Woodburn, and Molalla, while traditional white visitors were
coming from a broader area Willamette Valley communities and the state. Out-of-state
visitors were much more likely to be traditional white visitors.

47% of all Silver Falls day-use visitors had previously camped at an Oregon State Park.
However, only 15% of Hispanic day-use visitors had previously camped at an Oregon State
Park. Of the Hispanic day-use visitors who had not previously camped at an Oregon State
Park, 36% of the Hispanic sample reported that there was something that Oregon State
Parks could do to make them more likely to camp. According to these Hispanic visitors,
more information/promotional materials, more security, closer to home camping
opportunities, and more lighting would make them more likely to camp. Both Russian
(48%) and other (58%) day-use visitors camped at similarly high levels.

80% of all Silver Falls State Park day-use visitors had previously visited the park. Both
Hispanic (84%) and Russian (86%) day-use visitors had previously visited the park slightly
more than the traditional white visitor population (78%). Of those visitors who had
previously visited the park, the average number of times that they had visited the park in the
last 12 months was 2.6 visits.

For those who had previously visited the park, traditional white visitors have been coming
to the park the longest at an average of 18.3 years, while Hispanic (8.8 years) and Russian
(9.0 years) the fewest number of years.

The average number of hours that Silver Falls State Park day-use visitors spend at the park
for a typical visit was 5.3 hours. The Russian (6.0 hours) and Hispanic (5.9 hours) visitors
spend about one hour more on average than the traditional white visitors (5.0 hours).

The average group size for Silver Falls State Park day-use visitors was 9.5 people, but the

Hispanic average group size was considerably larger at 11.8 people. Group size was fairly
consistent between the traditional white visitor sample (8.8 people) and the Russian visitor
sample (8.8).

The average number of visitors per vehicle for Silver Falls State Park day-use visitors (4.3
people) was significantly higher than the current FMS assumption of 4.0 visitors per
vehicle. The survey results verified the park staff observation that the Hispanic visitors were
coming to the park with higher passenger counts per vehicle (5.1). The Russian sample was
also higher at 4.4 passengers per car. Interestingly, the traditional white visitor average per
car was identical to the FMS assumption at 4.0.




e The top five most popular activities among Silver Falls day-use visitors were
walking/hiking (91%), sitting/relaxing (74%), sightseeing/hanging out (69%), and
talking/socializing (69%). In general, Hispanic visitors reported a higher level of overall
participation than the traditional white visitors and Russian visitors. In comparison to the
traditional white visitors, Hispanics showed significantly higher participation in soccer,
taking children to playground, picnicking/barbecuing, playing with kids, talking/socializing,
learning about history, jogging/running, outdoor photography, and learning about nature.
Russian visitor participation was very similar to the traditional white visitors. Russian
visitors reported significantly higher participation in outdoor photography and lower
participation in swimming/wading, sightseeing/hanging out, and learning about history.

o Walking/hiking was the favorite activity for all ethnic types, followed by
picnicking/barbecuing and sightseeing/relaxing.

e The most important facilities or services for Silver Falls State Park day-use visitors were
walking paths, restrooms, general feeling of safety, overall cleanliness and maintenance and
adequate parking. For the Hispanic visitors, the most important included general feeling of
safety, restrooms, overall cleanliness and maintenance, escaping summer heat and picnic
tables. For the Russian visitors, the most important included general feeling of safety,
walking paths, restrooms, overall cleanliness and maintenance and adequate parking. For
traditional white visitors, the most important include walking paths, restrooms, overall
cleanliness and maintenance, general feeling of safety, and rivers, streams and/or lagoons.

e Respondents were also asked to identify what programs/facilities/services they felt the park
should offer. For all park visitors, top responses included more restrooms, a park grocery
store, programs for children, ranger led programs, and children’s playgrounds. For Hispanic
visitors, top responses included a park grocery store, children’s playgrounds, more water
fountains, and more barbeque grilles. For traditional white visitors, top responses included
more restrooms, ranger led programs, programs for children, handicapped accessible
facilities, and a park guide book.

e Respondents were also asked how they first learned about the park. For the full sample,
friends, family, living close by, internet, schools, brochures, and were born here were the
most important ways of learning about the park. In comparing ethnic sample types, the
internet was not as important for the Hispanic population as for the Russian and traditional
white park visitors. For the Russian sample, schools and brochures appear to be important
ways to learn about the park. For the traditional white park visitors, the internet and
brochures appear to be the best way to get information out to new potential visitors.

e For all park visitors, the top three reasons for visiting Silver Falls State Park included “This
park is peaceful and quiet,” “I like the activities I can do here,” and “Visiting here is
affordable.” The data suggest that, although the ranking of reasons is very similar, there are
some differences among ethnic group types. Meeting friends and family here was selected
by Hispanic respondents more frequently than the traditional white and Russian visitor
samples. Hispanic visitors were also more likely than traditional white and Russian visitors
to select “I am comfortable at this park because I have been here before.” Surprisingly, the
traditional white and Russian visitors more frequently select “this park is close to my home’
than Hispanic visitors.
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e Hispanic day-use visitors interacted with park staff less frequently than traditional white
visitors and Russian visitors (17% of Hispanic visitors sometimes interacted and 2% often




or very little interaction). The majority of park visitors reported that they never or rarely
(61%) interacted with the park staff. Very few people (6%) interacted with the staff often or
very often.

The top three information sources used to make a decision about visiting an Oregon State
Park included computers/internet, family and friends, and brochures. The data suggest that,
although the top three ranked information sources were similar, there are considerable
differences in information used by the three ethnic groups. In comparison to the traditional
white visitor group, Hispanic visitor information sources were higher for television, radio,
and work, and lower for books, newspapers, brochures, and computer/internet. Russian
information sources used were higher than the traditional white visitor group for radio,
brochures, and newspapers.

The favorite TV station for the Hispanic sample was Univision. For the traditional white
sample it was Channel 10 OPB. The favorite website for the Hispanic, Russian, and
traditional white samples was Google. For the traditional white population, the Oregon State
Parks website was also a clear favorite. The favorite radio station for the Hispanic sample
was KRYP — El Rey 93.1 FM. NPR was the favorite for the traditional white and Russian
samples. The favorite newspapers/magazines for the Hispanic and traditional white samples
were the Oregonian and Statesman Journal. For the Russian sample, the Oregonian was the
favorite, followed by the Russian Newspaper, “In Every Home.”

Respondents were also asked to report the language they speak most of the time at home.
69% of all Silver Falls day-use visitors speak English, 14% Spanish, 13% Russian, and four
percent another language. Of the Hispanic sample, 33% spoke English, only 19% of the
Russian sample, and 94% of the “Other “sample spoke English most of the time at home.

Visitors were also asked to report the language they read most of the time. 78% of all Silver
Falls day-use visitors read English most of the time, 13% Spanish, 8% Russian and one
percent another language. Of the Hispanic sample, 41% read English, 58% of the Russian
sample, and 97% of the “Other “sample read English most of the time. These results
indicate that higher percentages of visitors read English most of the time than those that
speak English most of the time at home. This is particularly true with the Russian sample,
where only 19% speak English at home most of the time, but 58% read English most of the
time.

Of all Silver Falls State Park day-use visitors, approximately 90% described their English
language skills, including their ability to speak (90%), listen (88%), read (87%), and write
(90%), as either fair, good or excellent. However, there are differences when examining the
English language proficiency of the Hispanic and Russian samples. For the Hispanic
sample, 27% of respondents reported their ability to speak English as none or poor. The
Hispanic respondents also reported their abilities to listen (34%), read (42%), and write
(23%) in English as none or poor. For the Russian sample, 18% of respondents reported
their ability to speak English as none or poor. The Russian respondents also reported their
abilities to listen (19%), read (24%), and write (27%) in English as none or poor.

Of all Silver Falls State Park day-use visitors, 91% have a computer at home. Almost all
(97%) of traditional white visitors have a computer at home. However, fewer Russian (86%)
and Hispanic (77%) day-use visitors at Silver Falls State Park reported having a computer at
home. Of those visitors who speak Spanish most of the time at home, 67% have a computer
at home and 66% of those who read Spanish most of the time have a computer at home. Of




those visitors who speak Russian most of the time at home, 86% have a computer at home
and 74% of those who read Russian most of the time have a computer at home.

e Of'those day-use visitors who responded that they had a computer at home, 93% reported
that they had internet access at home and 87% reported having high-speed internet access.
Almost all (96%) of traditional white visitors with a computer at home reported having
internet access and 91% with high-speed internet access. Slightly fewer Russian (89%) and
Hispanic (88%) day-use visitors with a computer at home also reported having internet
access with 84% of Russian and 78% of Hispanic visitors with high-speed internet access.
The lowest percentages of visitors with high-speed internet access at home were those who
speak Spanish most of the time at home (68%), those who read Spanish most of the time
(67%) and those who read Russian most of the time (69%).

e Survey results show that the Silver Falls State Park staff has done an excellent job in
treating visitors of all ethnic groups in a fair manner. Almost all of the full (97%), Hispanic
(94%), Russian (98%), and traditional white (97%) ethnic samples reported being treated
fairly by park staff.

e Survey results show that the Silver Falls State Park day-use areas are an inviting atmosphere
for all ethnic groups to enjoy their park visit. Survey respondents were asked whether they
have ever felt discrimination against or been treated badly in the park because of their racial
or ethnic background. In response to this question, all visitors except 2% of the Russian
sample reported they had not experienced any discrimination at Silver Falls State Park. The
Russian respondent reported that some visitors without children were a bit intolerant with
their children.

Key study recommendations

As previously mentioned, demographers have predicted that Oregon’s Hispanic and Russian
immigrant populations will continue to grow as a percentage of the total Oregon population in
the coming years. This survey has identified that substantial numbers of current Silver Falls State
Park day-use visitors are Hispanic (22%) and Russian (17%) visitors. It has also identified that
the recreational facilities and services provided at Silver Falls State Park day-use areas are very
compatible with the needs and desires of Hispanic and Russian visitors. As a result, OPRD has a
great opportunity to cater marketing and operations efforts towards these two populations to
insure stable day-use visitation at Silver Falls State Park in years to come. Survey results also
point out the importance of using bilingual interviewers at Oregon State Parks where an
ethnically diverse visitor population exists to collect statistically reliable information about
underserved visitors in future visitor survey efforts.

The following are a set of marketing and operations recommendations intended to promote
Hispanic and Russian visitation at Silver Falls State Park.



Marketing recommendations:

Focus marketing efforts for increasing the Hispanic and Russian day-use customer base in
the communities of Salem, Woodburn, and Molalla.

Work with Travel Salem, CVA, and other tourism groups to develop a tourism and
marketing publication, distribution and evaluation strategy for Silver Falls State Park
targeting the Hispanic population.

Develop a Spanish-language Let’s Go Camping brochure.

Develop a one-page information sheet in English, Spanish, and Russian languages
describing the recreation opportunities available at Silver Falls State Park. This sheet could
be handed out by the attendant at the day-use payment booth and be made available at the
Friends Group store and the Conference Center.

Coordinate Hispanic outreach with the current efforts of the Oregon State Fair. A Spanish-
language Silver Falls State Park information sheet might be distributed at events such as
rodeos or concerts or on Hispanic radio spots on El Rey (93.1 FM).

Target Hispanic and Russian youth in interpretive programming at Salem, Woodburn, and
Molalla schools.

Promotional materials for Hispanic visitors should emphasize the park’s capacity to handle
large groups.

Invite Hispanic and Russian families to special park events such as the Silver Falls Mother’s
Day Birding and Wildflower Festival.

Operations recommendations:

2010 FMS calculations for determining Silver Falls State Park day-use visitation should be
based on an average of 4.3 visitors per vehicle rather than the current system average of 4.0
visitors per vehicle to more accurately estimate total day-use visitation. This higher 4.3
visitor per car estimate takes into account the higher number of visitors per vehicle for both
Hispanic (5.1) and Russian (4.4) visitors. If the 4.3 visitor per car standard were used in
calculating visitor counts for 2009 day-use totals at Silver Falls State Park, visitation would
have increased from 1,250,000 to 1,343,750 visits (an increase of 93,750).

Develop and conduct Spanish language visitor programs for use by bilingual interpreters.

Consider employing at least one Spanish-speaking park/interpretive ranger to the staff at
Silver Falls State Park and other parks in the system with high Hispanic visitation. The
ranger should be given a regularly scheduled time to patrol the day-use area and interact
with Hispanic visitors.

Add Spanish bilingual volunteers to interact with park visitors.

Survey results show that many Hispanic and Russian visitors can’t read English-language
park informational signs. Park managers should evaluate the conversion of informational
park signs to universal symbol signs. A recent test at Metro’s Blue Lake Regional Park
concluded that universal symbol signs were much more effective in relaying information
and were much more aesthetically pleasing than signs printed in multiple languages.

Use Spanish and Russian bilingual volunteers to do a periodic park census to collect
demographic information from all park visitors in all appropriate parks in the system.



e Picnicking was one of the most important activities for Hispanic visitors. In addition,
Hispanic group size is substantially larger than the Russian or traditional visitors. Providing
additional light-weight moveable picnic tables during the summer season could help to
accommodate larger Hispanic visitor groups.

e Survey results clearly show that Silver Falls State Park staff is doing an excellent job in
treating visitors of all ethnic groups in a fair manner, creating an inviting atmosphere for all
ethnic groups to enjoy their park visit. Park managers should report these findings to park
staff and to encourage them to maintain this high standard of service.



INTRODUCTION

Study Background and Objectives

The face of Oregon is changing. By the year 2020, Oregon’s combined Hispanic, Asian, and
African-American population will make up 22% of the state’s population. In 2020, Oregon’s
fastest growing Hispanic population will make up 13% of Oregon’s population. This trend is
increasingly significant from an outdoor recreation perspective as SCORP research has shown
that these groups presently participate in outdoor recreation activities at lower rates than non-
minorities in Oregon. This means that the tax base for Oregon’s natural resource and recreation
agencies/organizations may increasingly fall on groups who have not traditionally participated in
outdoor recreation activities. As a result, it is critical to understand how different ethnic and
racial groups participate in outdoor recreation, and the constraints that limit their participation to
better serve their outdoor recreation needs.

Oregon’s Hispanic population is currently the largest minority population in the state and will
continue in this position in the coming years. From 2000 to 2020, Oregon’s Hispanic population
will double to 551,314, an increase from 8% to 13.1% of the state’s population. According to
new figures from the Oregon Department of Education, among public school students in grades
one through three, 22% are Hispanic/Latino. The Russian immigrant population is another fast-
growing segment of the population in Oregon’s Willamette Valley. According to the Office of
Refugee Resettlement, prior to 1988 the majority of refugees coming to Oregon were from South
East Asia, since that time, 55% of all refugees to Oregon have come from the former USSR.
More than 100,000 Russian speaking refugees and immigrants currently reside in the Portland
metro area, and these numbers are expected only to increase. Census figures show no place in the
nation has had more of an influx from the Soviet Union than the Northwest. Oregon is number
two in the nation for Russian-speaking new comers. Overall, the latest U.S. Census figures for
the state mirror a nationwide trend, suggesting that Oregon will continue to diversify for a long
time and should prepare for political and other changes associated with this trend.

Resource managers in the Oregon Parks and Recreation Department (OPRD) have identified a
need for statistically reliable day-use visitor information for marketing and operations
management purposes. The primary objective of this project is to provide park managers with
usable information to better manage their parks to serve the needs of underserved populations
currently visiting day-use parks in Region 2 (Columbia/Willamette Region) of the Oregon State
Park system.

The purpose of the Silver Falls State Park Day-Use Visitor Study was to examine the differences
between major ethnic groups which visit the park. At this park, the primary ethnic groups include
the traditionally served White population, Hispanic or Latino, and Russian populations. Specific
information and issues addressed in this survey included the following:

e Visitor and group characteristics

e Trip characteristics and visitation patterns
e Activity participation

e Importance of park facilities and services
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e Marketing perceptions
e Perceived discrimination

An on-site survey was used to gather information about these issues. This report describes the
methods used to gather this data, summarizes key findings, and discusses the core implications of
these results for the better serving the needs of the Hispanic/Latino and Russian park visitors at
this park. Key study findings and detailed statistics, graphs, and tables are provided in various
sections of this report.

Survey Methods

This study involved on-site intercepts at six locations within the day-use area of Silver Falls
State Park. Sites included picnic areas, trail heads, children’s play areas, reservable picnic
shelters, the pet exercise area, and swimming area. A systematic sampling plan was developed to
survey visitors at these locations at different days of the week (weekdays and weekends).
Interviews were conducted by one bilingual Spanish and one bilingual Russian interviewers
hired for the summer season. Data collection occurred over a period from July 31 to September
17, 2009. Only adults over the age of 18 were eligible to participate in this survey.

Of the 610 visitors contacted, 369 agreed to participate for an overall response rate of 60%. This
study report summarizes key descriptive survey findings, comparisons across ethnic group type
(Hispanic, Russian, and other), and provides a summary of visitor open-ended comments.
Finally, this report concludes by discussing potential implications and recommendations based
on the data.

RESULTS

Survey Distribution

Surveys were distributed to Silver Falls State Park day-use visitors in each of the six site
locations. During initial interview contact, overnight campers were identified and excluded from
the survey. As a result of on-site data collection, 369 completed surveys were collected. The
number of respondents at each survey site location reflects the visitor use volume during the
survey period (Figure 1). Highest visitor use was reported at trailheads, picnic areas, and at the
swimming area. A total of 33 groups at reserved picnic shelters were interviewed with one
person from each group shelter interviewed representing the entire group.
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Figure 1. Survey respondents by park
location
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The majority of interviews (82%) were conducted during the month of August (Figure 2), with
all occurring during the park’s peak summer season. Interviews were evenly distributed during
weekdays (58%) and weekends (42%) as shown in Figure 3.

Figure 2. Completed interviews by month
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Figure 3. Distribution of interviews during week
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Visitor Profile

Ethnic Types

Survey respondents were asked a number of questions about their socio-demographic
characteristics and their fellow group members. For the purposes of this study, day-use visitors
are classified into three ethnic categories. The “Other” category includes 202 white respondents
and a small number of non-white, underserved population respondents (1 Native
Hawaiian/Pacific Islander, 2 American Indian/Alaska Native, 14 Asian Americans, and 10 Black
or African American). The “Hispanic” category includes 80 Hispanic/Latino respondents.
Finally, the “Russian” category includes 60 respondents. Figure 4 shows the percentage of
respondents in each of these three ethnic categories. These three ethnic characteristics are
compared against other issues addressed in the survey (e.g., park use behavior, activity
participation, management preferences and marketing preferences) throughout this report.
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Figure 4. Major visitor ethnic types (Percent)

Hispanic/Latino,
22

Other, 61 Russian, 17

Official day-use visitation figures for July-August, 2009 at Silver Falls State Park was
approximately 700,000 visitors. Using the ethnic visitor type percentages shown in Figure 4, we
can extrapolate that about 154,000 were Hispanic, 119,000 Russian, and 427,000 in the other
ethnic type.

Country of Birth

Respondents were also asked about their country of birth. For the full sample, 63% of
respondents reported the United States (US) as their place of birth (Figure 5). Of the Hispanic
sample, 24% reported the US as their place of birth and 76% born outside the US. Of those born
outside of the US, 90% were born in Mexico, 5% in Brazil, and 5% in Salvador. Of the Russian
sample, 20% reported the US as the place of birth and 80% born outside of the US. Of those born
outside of the US, 97% were born in Russia and 3% in the Ukraine. Of the other sample, 89%
reported the US as their place of birth. Of the 11% born outside of the US, 30% were born in
Korea, China (15%), India (15%), Japan (8%), Canada (8%), and 4% in Israel, Sri Lanka,
Greece, Belgium, Great Britain, and the Philippines.

Figure 5. Place of birth
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Age

The average age of this full adult sample (the “All” category in Figure 6) was 45 years with 28%
representing the 18-35 age group, 43% representing the 36-50 age group, 20% representing the
51-64 age group, and 9% representing the 65 and older age group. The average age of the
“Hispanic” sample, the youngest of the three ethic groups at 38 years, had 50% representing the
18-35 age group, 40% representing the 36-50 age group, 9% representing the 51-64 age group,
and 1% representing the 65 and older age group. The average age of the “Russian” sample was
42 years with 27% representing the 18-35 age group, 58% representing the 36-50 age group,
14% representing the 51-64 age group, and 1% representing the 65 and older age group. The
average age of traditional white visitors, the oldest of the three ethnic groups, was 48 years, with
20% representing the 18-35 age group, 40% representing the 36-50 age group, 26% representing
the 51-64 age group, and 14% representing the 65 and older age group.

Figure 6. Age of respondents by ethnic type
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Gender

The sample includes a good balance between male and female respondents (47% vs. 53% for the
full sample) including each of the three ethnic types (Figure 7).

Figure 7. Gender of respondents by ethnic type
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Home address

Respondents were asked to report their 5-digit postal code of their home address. For the full
sample, 84% of day-use visitors to Silver Falls State Park are Oregon residents, 14% come from
other states (Table 1), and two percent are international visitors. Of the out-of-state visitors, most
come from the states of California (34%), Washington (18%), Arizona (10%), Kansas (10%),
and Iowa (4%). Of the Oregon resident visitors, most come from Salem (29%), Portland (13%),
Woodburn (9%), Eugene (4%), Beaverton (4%), Silverton (4%), Albany (3%), Dallas (2%),
Newberg (2%), and Oregon City (2%). The map on the following page (Figure 8) shows the
number and level of in-state day-use visitation by county of origin. Five international visitors
were included in the sample from Japan (2), Belgium (1), India (1) and Great Britain (1).

For Hispanic sample, 95% of day-use visitors are Oregon residents while only 5% come from
other states including California and Washington. Of the Oregon resident Hispanic visitors, most
come from Salem (37%), Woodburn (17%) and Molalla (6%).

For the Russian sample, 94% of day-use visitors are Oregon residents while only 6% come from
other states including Texas and California. Of the Oregon resident Russian visitors, most come
from Woodburn (22%), Salem (16%), and Molalla (5%),

For the Other sample, 80% of day-use visitors are Oregon residents while 20% come from other
states. Of the out-of-state visitors, most come from the states of California (28%), Washington
(19%), Arizona (12%), Kansas (7%), and lowa (5%). Of the Oregon resident visitors, most come
from Salem (31%), Portland (16%), Eugene (6%), Silverton (5%), Albany (3%), and Beaverton
(3%).

In general, the Hispanic and Russian day-use visitors travel shorter distances to come to the park
than the traditional white visitor population. Most Hispanic and Russian day-use visitors come
from the nearby communities of Salem, Woodburn, and Molalla while traditional white visitors
are coming from a broader area of Willamette Valley communities and the state. Out-of-state
day-use visitors are much more likely to be traditional white visitors.
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Figure 8. Silver Falls State Park in-state
visitation by county of origin
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‘Washington
Arizona
Kansas

Towa

Idaho

Illinois
Indiana
Maryland
Minnesota
Missouri
Nevada
New Jersey
Ohio
Pennsylvania
South Carolina
Texas

Utah
Vermont

In State
Salem
Portland
Woodburn
Eugene
Beaverton
Silverton
Albany
Dallas
Newberg
Oregon City
Molalla
Tualatin
Hubbard
Lake Oswego
Roseburg
Springfield
Bend
Canby
Corvallis
Hillsboro
Independence
McMinnville
Mount Angel
Aurora
Junction City
Lebanon
Mount Vernon
Sherwood
Stayton
Sublimity
Waldport
Aumsville
Clackamas
Colton
Coos Bay
Damascus
Gervais
Harrisburg
Jefferson
Medford
Mill City
Monmouth
Mosier
Mulino
North Plains
Philomath
Powers
Scio

Scotts Mills
Troutdale
Turner
West Linn
Westfall
Wilsonville
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Table 1. Respondent's home address

Hispanic
Sample

Out of State
California
Washington

In State
Salem
Woodburn
Portland
Newberg
Tualatin
Albany
Beaverton
Hillsboro
Silverton
Aurora
Canby
Dallas
Gervais
Hubbard
Junction City
McMinnville
Mount Angel
Mulino
Oregon City
Powers
Springfield

w

Russian Sample

Out of State
Texas
California

In State
Woodburn
Salem
Molalla
Beaverton
Newberg
Oregon City
Portland
Dallas
Eugene
Roseburg
Stayton
Bend

Coos Bay
Hubbard
Independence
Jefferson
Lebanon
Mount Vernon
North Plains
Silverton
Springfield
Sublimity
Tualatin
West Linn
Wilsonville
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Other Sample

Out of State
California
‘Washington
Arizona
Kansas

Towa

Idaho

Illinois
Indiana
Maryland
Minnesota
Missouri
Nevada
New Jersey
Ohio
Pennsylvania
South Carolina
Utah
Vermont

In State
Salem
Portland
Eugene
Silverton
Albany
Beaverton
Dallas

Lake Oswego
Woodburn
Corvallis
Bend

Canby
Hubbard
Independence
McMinnville
Mount Angel
Oregon City
Roseburg
Sherwood
Springfield
Waldport
Aumsville
Aurora
Clackamas
Colton
Damascus
Harrisburg
Hillsboro
Junction City
Lebanon
Medford
Mill City
Molalla
Monmouth
Mosier
Mount Vernon
Philomath
Scio

Scotts Mills
Sublimity
Troutdale
Tualatin
Turner
Westfall
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Trip Characteristics and Visitation Patterns

Camped overnight

Park managers were interested in determining the percentage of Silver Falls State Park day-use
visitors who have previously camped overnight at an Oregon State Park. For the full sample,
47% of day-use visitors had previously camped at an Oregon State Park. Both Russian (48%)
and Other (58%) day-use visitors camped at similarly high levels. However, only 15% of
Hispanic day-use visitors had previously camped at an Oregon State Park.

Figure 9. Have you ever camped
overnight at an Oregon State
Park?

All

Hispanic
OYes
ENo
Russian
Other
0 25 50 75 100
Percent

Those respondents who reported they had not previously camped at an Oregon State Park were
asked if there was anything that Oregon State Parks could do to make them more likely to camp
overnight. For the full sample, 22% of day-use visitors who had not previously camped at an
Oregon State Park responded that there was something that the agency could do to make them
more likely to camp (Figure 10). Twenty-one percent of the Other sample and only 7% of the
Russian sample reported that there was something that the agency could do to make them more
likely to camp. Thirty-six percent of the Hispanic sample reported that there was something that
Oregon State Parks to do to make them more likely to camp. It appears that current Hispanic
day-use visitors to Silver Falls State Park would be an easy-to-reach target market for future
overnight camping. Table 2 identifies that for the Hispanic visitors, more information/
promotional materials, more security, closer to home camping opportunities, and more lighting
would make them more likely to camp.

If Hispanic day-use visitors were identified as a target market for promoting overnight camping,
these data would suggest developing a Spanish language camping brochure, with information
about camping opportunities in the Willamette Valley including camping parks such as
Willamette Mission State Park, Milo Mclver State Park, and Champoeg State Heritage Area.
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Such campgrounds would provide an easy, safe first step camping opportunity for them to learn
about camping in a close-to-home setting.

Full Sample

More information/ promotional
materials

Provide more camping spaces
More restrooms

More security

More affordable

Hard to make a reservation
Closer to home camping
Too crowded

More lights

More showers

Better map

Better cell phone coverage
More places to swim
More signs

More waterfountains
Remove insects

Cabins

All

Hispanic

Figure 10. Is there anything that Oregon State
Parks can do to make you more likely to camp
overnight?

OYes
Bl No

Percent

75

Table 2. What would make you more likely to camp overnight?
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Hispanic Sample

More information/
promotional materials
More security

Closer to home camping
More lights

Places to swim

More signs

Cabins

Hard to make a reservation
Cell phone service

Water fountains

Better map

More bathrooms

More camping space
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Russian Sample

More information/
promotional materials

Other Sample

More restrooms

More affordable

More camping space

More information / promotional
materials

Hard to make a reservation
Too crowded

More showers

Insects

More security
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Visitation patterns

Most day-use visitors to Silver Falls State Park are return visitors. For the full sample, 80% of
day-use visitors had previously visited Silver Falls State Park prior to this visit (Figure 11). Both
Hispanic (84%) and Russian (86%) day-use visitors had previously visited the park slightly more
than the traditional white visitor population (Other: 78%).

Figure 11. Have you ever been to this park before?

| | |
Al —— #ﬂ

Hispanic
Russian @Yes
= No
Other : : :
0 20 40 60 80 100
Percent

Of those visitors who had previously visited the park, the average number of times that the full
sample had visited the park in the last 12 months was 2.6 visits. There is very little difference
between the ethnic sample types, with Russian visitors the lowest at 2.3 visits in the past year.

Figure 12. Average visits per year

All

Hispanic

Russian

Other

2.1 2.2 2.3 2.4 2.5 2.6 2.7

Visits
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Of those who had previously visited the park, the average number of years that the full sample
had been coming to the park was 14.5 years (Figure 13). The traditional white visitors (Other)
have been coming to the park the longest at an average of 18.3 years, while the Hispanic (8.8
years) and Russian (9.0) the fewest number of years.

Figure 13. Average years coming to the park

All
Hispanic
Russian
Other
6 5 1‘0 1‘5 2‘0
Years

Of those who had previously visited the park, the average number of hours that the full sample
usually spent at Silver Falls State Park during a day-use visit was 5.3 hours (Figure 14). The
Russian (6.0 hours) and Hispanic (5.9 hours) spend about one hour more on average than the
traditional white visitors (5.0 hours). Figure 15 includes the percentage of visitors by hourly
category for each of the four sample groups.

Figure 14. Average time spent at park

All

Hispanic

Russian

Other

4.5 5.0 55 6.0

Hours
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Figure 15. Length of stay distribution

Nine or more hours

Eight hours g

Seven hours

Six hOUFSﬂP.I
I I 2 \
Five hOUI’SﬂF:,-’ OAll
i i . O Hispanic
Four hours ‘ ‘ B Russian
Three hours O Other
Two hours
One hour

0 5 10 15 20 25 30 35

Percent

Group Size and Composition

Respondents were also asked to provide information about their group size and composition. For
the full sample, group size averaged 9.5 people (Figure 16). Group sizes in the sample ranged
from 1-50 people. Group size was fairly consistent between the traditional white visitor sample
(8.8 people) and the Russian sample (8.8). However, the Hispanic average group size was
considerably larger at 11.8 people. About one half (49%) of Hispanic groups included 10 or
more people (Figure 17).

Figure 16. Average group size

All

Hispanic

Russian

Other

0 2 4 6 8 10 12

Number of people
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Figure 17. Group size distribution

10 or more people l—_l - !
9 people

8 people
7 people

6 people Al

5 people O Hispanic
B Russian
@ Other

4 people

3 people
2 people

1 person

|
I I I I I I

0 10 20 30 40 50

Percent

For the full sample, group composition varied somewhat with “family and friends” being the
most frequently cited type of group (40%), followed by “family” (34%), “more than one family”
(12%), “organized groups” (6%), and “friends” (6%). For the traditional white visitors, “family”
(43%) was the most frequent group type. Only 18% of Hispanic groups were “family” groups.
The most frequent group type for the Hispanic (56%) and Russian (44%) samples were “family
and friends.” A substantially larger percent of Hispanic groups (14%) were “organized groups.”

Figure 18. Group Type

60+ f
50+
40 1 o,
— O Other
Percent 30 B Russian
O Hispanic
201 oAl
101
| Uty
Myself Family More than Organized Friends only ~ Family & Other
one family group Friends
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Visitors per car

Park managers were very interested in identifying the average number of visitors per car. The
current conversion for park visitation used for FMS assumes four visitors per vehicle. At Silver
Falls State Park, park managers and staff had observed that Hispanic visitors tend to arrive in the
park with higher passenger counts per vehicle. As a result, they were interested in verifying this
observation for the different ethnic groups included in this survey.

For the full sample, day-use visitors averaged 4.3 visitors per car (Figure 19). This number is
significantly higher than the FMS assumption of 4.0 visitors per vehicle. Interestingly, the
traditional white visitor average per vehicle was identical to the FMS assumption at 4.0. The
survey results verified the observation that the Hispanic visitors were coming to the park with
higher passenger counts per vehicle (5.1). The Russian sample was also a bit higher at 4.4
visitors per car.

To illustrate the difference between 4.0 and 4.3 visitors per vehicle averages, we can look at the
historic day-use visitation numbers for Silver Falls State Park for 2009. The official day-use
visitor totals for the park for the park for 2009 was approximately 1,250,000 visits. This would
amount to 312,500 vehicles included in the traffic count. If the 4.3 visitors per vehicle count
identified in this study were adopted, the 2009 day-use visit totals at Silver Falls State Park
would be approximately 1,343,750 visitors (an increase of 93,750 day-use visits).

Figure 19. Average number of visitors per car

All

Hispanic

Russian

Other

0 1 2 3 4 5 6

Number of visitors

Bring a dog

Respondents were asked if they or anyone in their group had brought a dog with them on this trip
to Silver Falls State Park. For the full sample, 16% of day-use visitor groups brought a dog on
this trip. The Hispanic (14%) and traditional white (15%) visitor samples were similar to the full
sample. The Russian sample was considerably higher with 24% of groups bringing a dog.
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Figure 20. Did you or anyone in your group bring a

dog with you today?
All
Hispanic
Russian
Other
6 5 1‘0 1‘5 2‘0 2‘5
Percent

Activity Participation

Respondents to the survey were asked what kind of recreation activities they engaged in during
this park visit. The top five most popular activities among the full sample (Figure 21) were
walking/hiking (91%), sitting/relaxing (74%), sightseeing/hanging out (69%), and
talking/socializing (69%). The top five most popular activities among the Hispanic sample
(Figure 22) were walking/hiking (90%), talking/socializing (87%), picnicking/barbecuing (86%),
and outdoor photography (75%). The top five most popular among the Russian sample (Figure
23) were walking/hiking (85%), outdoor photography (78%), sitting/relaxing (71%),
talking/socializing (70%), and sightseeing/hanging out (61%). And the top five most popular
activities among the traditional white sample (Figure 24) were walking/hiking (93%),
sightseeing/hanging out (73%), sitting/relaxing (70%), picnicking/barbecuing (63%), and
talking/socializing (62%).

Figure 25 shows a comparison of activity participation amongst the four sample types. In
general, Hispanic visitors report a higher level of overall participation than the traditional white
visitors and Russian visitors. The Russian visitors the lowest level of overall participation of the
three sample types.

In comparison to the traditional white visitor sample, Hispanics show significantly higher
participation (greater than 10%) in soccer (+43%), taking children to playground (+38%),
picnicking/barbecuing (+32%), playing with kids (+30%), talking/socializing (+25%), learning
about history (+23%), jogging/running (+22%), outdoor photography (+20%), and learning about
nature (19%). Compared to the traditional white visitor sample, Russian visitors show
significantly higher participation in outdoor photography (+23%), and lower participation in
swimming/wading (-19%), sightseeing/hanging out (-12%), and learning about history (-11%).

Other recreation activities are included in Appendix D.
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Respondents were also asked to report what their favorite activity was at the park. Top activities
for each sample type are included in Table 3. Walking/hiking was the favorite activity for all
ethnic types, followed by picnicking/barbecuing and sitting/relaxing. Some minor differences
can be seen between ethnic types.

Table 3. What is your favorite activity at this park? (Percent preferred)

Full Sample % Hispanic Sample % Russian Sample % Other Sample %
Walking/hiking 48 Walking/hiking 26 Walking/hiking 48 Walking/hiking 56
Picnicking/barbecuing | 12 Picnicking/barbecuing = 18 Picnicking/barbecuing 21 Picnicking/barbecuing = 12
Sitting/relaxing 7 Sitting/relaxing 13 Dog walking 7 Sitting/relaxing 7
Swimming/wading 5 Talking/socializing 7 Sitting/relaxing 7 Sightseeing/hanging out 5

Importance of Park Facilities and Services

In order to evaluate the preferences, needs and expectations of minority users with respect to
natural environmental characteristics, facilities, safety issues, provision of recreational
opportunities, and management issues, visitors were asked to rate the relative importance of
selected park features. See Table 4 for a full listing of average importance ratings for all facilities
and services. The results of the full sample show that the most important facilities or services
include (in the order of importance) walking paths (average rating of 3.7), restrooms (3.7),
general feeling of safety (3.7), overall cleanliness and maintenance (3.7), adequate parking (3.6),
rivers/streams and/or lagoons (3.5), picnic tables (3.3), benches/sitting areas (3.3), and birds and
wild animals (3.3). For the Hispanic sample, the most important include general feeling of safety
(3.8), restrooms (3.7), overall cleanliness and maintenance (3.7), escaping summer heat (3.6),
picnic tables (3.6), benches/sitting areas (3.6), adequate parking (3.6), and rivers, steams, and/or
lagoons (3.5). For the Russian sample, the most important include general feeling of safety (3.7),
walking paths (3.6), restrooms (3.6), overall cleanliness and maintenance (3.6), adequate parking
(3.6), birds and wild animals (3.6), and rivers, streams and/or lagoons (3.5). For the other
sample, the most important include walking paths (3.8), restrooms (3.8), overall cleanliness and
maintenance (3.8), general feeling of safety (3.7), rivers, streams and/or lagoons (3.6), adequate
parking (3.6), picnic tables (3.4), and benches/sitting areas (3.4).

In comparing importance ratings among ethnic categories, all visitor groups rated the presence of
other people of the same ethnic/racial background as very low in importance. Hispanic visitors
rated the importance of the following facilities or services higher than the Russian visitors (over
one point difference in average rating): showers (+1.7), playgrounds (+1.6), staff speaking same
language (+1.3), staff of the same race/ethnicity as yours (+1.3), soccet/sports fields (+1.1),
ranger-led programs (+1.1), and benches/sitting areas (+1). In comparing Hispanic visitor ratings
to the traditional white sample, Hispanic visitors rated the importance of the following facilities
or services higher than the traditional white visitor sample: staff of the same race/ethnicity as
yours (+1.3), soccer/sports fields (+1.2), ranger-led programs (+1.1), and showers (+1.1).The
Russian visitors rated the importance of staff speaking the same language lower than the
traditional white visitor sample (-1). See figure 26 for a graphic representation of these
differences.
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Figure 26. Comparison of importance of park services
(1=not important 4=very important)
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Need for programs/facilities/services

Respondents were also asked to identify what programs/facilities/services they felt the park

should offer. For the full sample, top responses included more restrooms, a park grocery store,

programs for children, ranger led programs, and children’s playgrounds. For the Hispanic
sample, top responses included a park grocery store, children’s playgrounds, more water

fountains, and more barbeque grilles. For the traditional white visitor population, top responses
included more restrooms, ranger led programs, programs for children, handicapped accessible

facilities, and a park guide book.

Full Sample (2 or more
responses)

Everything is fine
More restrooms

Park grocery store
Programs for children
Ranger led programs
Children's playgrounds
Park guide book
Handicapped facilities
More water fountains
Better information for trails
Internet access

More barbeque grilles
More camping areas
Internet access

More volleyball courts
Horses for rent

Public telephones

Mexican restaurant
Food & beverages
More staff

Trail maps

Table 5. What programs/facilities/services should this park offer?
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Hispanic Sample

Everything is fine

Park grocery store
Children's playgrounds
More water fountains
More barbeque grilles
More trash cans

Park guide book

Bicycles for rent

Cell phone coverage

More restrooms

Mexican restaurant

More picnic tables

More swimming areas
Cleaner restrooms
Restroom mirrors that work
More places to wash hands
Bad when restrooms closed for
cleaning

Better information for trails
Televisions

Transportation for pregnant
women

Cultural events

Internet access

More volleyball courts
Programs for children
Soccer area

Place to fish

Horses for rent

Group shelters

Soap & towels in restrooms
Bridge over river

Day care

Information in Spanish
More camping areas

More open fields
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Russian Sample

Everything is fine

More swimming areas
Cell phone coverage
Dogs walk in South Falls
Food & beverages
Environmental information
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Other Sample

Everything is fine

More restrooms

Ranger led programs
Programs for children
Handicapped accessible facilities
Park guide book

Better information on trails
More camping areas
More staff

Trail maps

More swimming areas
More water fountains
Internet access

Children's playgrounds
Horses for rent

Public telephones

Food & beverages

Pizza
Parking
Outdoor school

Public water access
More group picnic shelters
Improve trails
Kayak/tube rentals
Sports equipment rental
Horseshoes

Civil War reienactment
Nothing works in restroom
Distance signs for trails
Evening programs
Directional signs
Museum

Plant identification signs
Comfortable picnic areas
Control the bees

Chairs with backs

Spa

Educational theatre
Nature guides

Full hookups

Sell firewood

%)
B

—m = = N NN WA Loy

—_|—_

UG [N [ U NI U (U U (U (UG Y (PO NI (D UG UG I (U U (U U



Reserving a Group Shelter

Respondents were also asked if they had ever reserved or tried to reserve a group shelter at Silver
Falls State Park. As can be seen in Figure 27, 13% of all day-use visitors had previously reserved
or tried to reserve a group shelter. A slightly higher percentage of Russian respondents (16%)
had reserved a group shelter than the traditional white park visitor respondents (15%). The
lowest reported percentage was for the Hispanic sample (6%).

Figure 27. Have you ever reserved or tried to reserve a
group shelter at this park?
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Those who had ever or tried to reserve a group shelter were asked if they had ever experienced a
problem reserving a group shelter at Silver Falls State Park. Eleven percent of those respondents
in the full sample had experienced a problem. Problems stated by these respondents included no
available for dates we wanted (13 comments), reservation process confusing/difficult (4), too
expensive (2), and prefer first come first served (1).

Figure 28. Have you ever experienced a problem reserving a
group shelter at this park?
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Marketing Preferences

According to new figures from the Oregon Department of Education, white non-Hispanic
students now constitute less than two of every three students in the primary grades. Among
public school students in grades one through three, 22% are Latino. As Oregon’s population
continues to diversity, it is critical for Oregon State Parks to more effectively reach these
markets. As a result, a series of survey questions were included in this study to make informed
decisions about how to better serve and reach emerging visitor markets.

How did vyou first learn about this park?

The first question asked respondents about how they first learned about Silver Falls State Park
(Table 6). For the full sample, friends, family, living close by, internet, schools, brochures, and
were born here were the most important ways of learning about the park. For the Hispanic
sample, top sources included friends, family, other people, road signs, and schools. Russian top
sources included friends, school, brochures, family, road signs, and the internet. Finally, for the
traditional white visitors top sources included friends, family, living close by, the internet, was
born here, brochures, word of mouth, and always know.

Table 6. How did you first learn about this park?

Full Sample Hispanic Sample Russian Sample Other Sample

Friends 108 Friends 26 Friends 19 Friends 63
Family 87 Family 18 School 13 Family 63
Live close by 30 Other people 10 Brochure 7 Live close by 27
Internet 27 Road signs 5 Family 6 Internet 21
School 25 School 3 Road signs 5 Was born here 19
Brochure 22 Church 2 Internet 4 Brochure 14
Was born here 20 Internet 2 Church 3 Word of mouth 13
Other people 16 Co-worker 2 Word of mouth 2 Always known 12
Road signs 16 Road map 1 Live close by 2 Book 10
Word of mouth 15 OPRD calendar 1 Other people 1 School 9
Always known 12 See waterfalls 1 Co-worker 1 Road signs 6
Book 10 Tourism magazine 1 Radio 1 Other people 5

Church 8 Was born here 1 Co-worker 4
Co-worker 7 Announcement 1 Magazine ad 4
Magazine ad 5 Live close by 1 Map 3

Road map 4 Brochure 1 Park guide 3

Parks guide 3 Church 3

Television 2 Map 3

Photo club 2 Television 2
Oregonian 2 Photo club 2

Radio 1 Oregonian 2

Oregon Field Guide 1 Oregon Field Guide 1

OPRD calendar 1 Tourism center 1

Tourism Center 1 Bike tour 1

Bike tour 1 Scouts 1

Scouts 1

Announcement 1
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In comparing ethnic sample types, the internet was not as important for the Hispanic population
as for the Russian and traditional white park visitors. For the Russian sample, schools and
brochures appear to be important ways to learn about the park. For the traditional white park
visitors, the internet and brochures appear to be the best way to get information out to new
potential visitors. Based on this information, the following marketing strategies are
recommended.
e Develop brochures in Spanish and Russian languages for general distribution targeting
schools.
e Add Spanish and Russian translations to road signs in neighboring communities such as
Woodburn, Salem, etc.

Why did you visit this state park?

The next question is intended to offer a better understanding of motivations for day-use visitors
at Silver Falls State Park coming to the park. Such information could be used in target marketing
to specific ethnic groups in the Oregon population. The question asked respondents which of the
following statements describe why you visit this state park. A listing of question responses is
included in Table 7. Respondents were able to select more than one reason from the list of
responses.

Figure 29 shows the percentage of survey respondents who selected each reason for visiting the
park. The data suggest that, although the ranking of reasons is very similar (Table 7), there are
some differences among ethnic group types. Meeting friends and family here was selected by
Hispanic respondents more frequently than the traditional white and Russian visitor samples.
Hispanic visitors were also more likely than traditional white and Russian visitors to select “I am
comfortable at this park because I have been here before.” Surprisingly, the traditional white and
Russian visitors more frequently select “this park is close to my home” than Hispanic visitors.

Figure 29. Why do you visit this State Park?
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In examining the rank order for the percentage of visitors selecting a reason for visiting Silver
Falls State Park (Table 7), the top three reasons for the full sample include “This park is peaceful
and quiet,” I like the activities that I can do here,” and “Visiting here is affordable.” For the
Hispanic and Russian samples, “I like the activities I can do here” is the number one reason
while “This park is peaceful and quiet” is the number one reason for the traditional white park
visitors. Other than that difference, rank order is identical for each of the three ethnic groups.
From a marketing perspective, messages that include “This park is peaceful and quiet,” “I like
the activities that I can do here,” and “Visiting here is affordable,” will resonate with all three
ethnic groups.

Table 7. Which of the following statements describe why you visit this park?
(Arranged in rank order)

Full | Hispanic Russian | Other
Sample | Sample | Sample | Sample
Ranking by percent selected

This park is peaceful and quiet 1 2 2 1
I like the activities that I can do here 2 1 1 2
Visiting here is affordable 3 3 3 3
I am comfortable at this park because I have been here before 4 4 4 4
I meet my friends and family here 5 4 5 5
This park is close to my home 6 6 6 6
Being at this site reminds me of my childhood experiences 7 5 7 7
Other 8 7 8 8

Reasons mentioned in the other response are included in Appendix D.

Interactions with park staff

In terms of staff interactions, the majority of the full sample respondents reported that they never
or rarely (61%) interacted with the park staff (Figure 30). Very few people (6%) interacted with
the staff often or very often. The data suggest that traditional white visitors interacted with the
park staff more frequently with 39% sometimes interacting with park staff and 9% interacting
with the park staff often or very often. The Russian visitors were similar to the traditional white
visitors in interactions, with 32% sometimes interacting and 3% often or very often. Hispanic
visitors interacted with the park staff less frequently than the traditional white and Russian
visitors, with only 17% sometimes interacting and 2% often or very often.
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Figure 30. How often do you interact with park staff
during your visits to this park?
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Information sources

Next, survey respondents were asked about information sources they would use to make a
decision about visiting an Oregon State Park. A listing of question responses is included in Table
8. Respondents were able to select one or more from that list of information sources provided.

Figure 31 includes the percentage of survey respondents who selected each of the information
sources. Favorite information sources are included in Figure 32. The data suggest that, although
the top three ranked information sources were similar (Table 8), there are considerable
differences in information used by the three ethnic groups. In comparison to the traditional white
visitor group, the Hispanic visitor information sources were higher for television, radio, and
work, and lower for books, newspapers, brochures, and computer/internet. Russian information
sources used were higher than the traditional white visitor group for radio, brochures, and
newspapers.

In examining the rank order for the percentage of visitors selecting an information source, the top
three sources for the full sample include computers/internet, family and friends, and brochures.
For the Hispanic and Russian samples, family and friends is the number one source, while
computers/internet was the number one source for traditional white visitors.

From a marketing perspective, media including computers/internet and brochures would be most
effective for all three ethnic visitor types. For the Hispanic population, television and radio could
also be considered as effective media outlets. For the Russian population, newspapers could also
be effective media and brochures emphasized as a very effective media for targeting the Russian
population.
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Figure 31. If you were thinking about visiting an Oregon State Park, what
information sources would you use to decide where to go?
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Figure 32. Of these information sources, what is your
favorite?
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Table 8. If you were thinking about visiting an Oregon
State Park, what information sources would you use to
decide where to go? (Rank order)

Full | Hispanic | Russian = Other
Sample = Sample = Sample = Sample
Ranking by percent selected

Computers/internet 1 2 2 1
Family and friends 2 1 1 2
Brochures 3 3 3 3
Books 4 8 5 4
Newspapers 5 10 4 5
Magazines 6 6 6 6
Television 7 4 9 7
Radio 8 5 7 8
Church 9 7 8 8
Work 10 4 10 9
Community organization 11 9 11 10
Other 12 11 B 11
Health care providers 13 12 _ 12

Favorite TV stations, websites, radio stations, and newspapers/magazines

Favorite TV stations, websites, radio stations, and newspapers/magazines are included in Tables
9-12. The favorite TV station for the Hispanic sample was Univision. For the traditional white
sample it was Channel 10 OPB. The favorite website for the Hispanic, Russian, and traditional
white samples was Google. For the traditional white population, the Oregon State Parks website
was also a clear favorite. The favorite radio station for the Hispanic sample was KRYP — El Rey
93.1 FM. NPR was the favorite for the traditional white and Russian samples. The favorite
newspapers/magazines for the Hispanic and traditional white samples were the Oregonian and
Statesman Journal. For the Russian sample, the Oregonian was the favorite, followed by the
Russian Newspaper, “In Every Home.”
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Full Sample

(2 or more responses)
Univision

Channel 10 OPB
Channel 12 FOX
Channel 2 KATU ABC
Channel 8 KGW NBC
Discovery Channel
Channel 6 KOIN CBS
Telemundo

News Channels

ESPN

History Channel
Channel 5 (Seaside)
HBO

Galavision

CNN

Disney Channel

Food Network
Cartoon Network
Nickelodeon

Full Sample

(2 or more responses)
Google

Oregon State Parks
MSN

Yahoo

MySpace

Too many to list
Facebook
YouTube

State of Oregon
Fox News
Food/Cooking
ESPN
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Table 9.

Hispanic Sample

Univision

Telemundo

Discovery

Channel 6 KOIN CBS
Channel 8 KGW NBC
Channel 2 KATU ABC
Channel 12 FOX
Galavision

Channel 10 OPB
A&E

HBO

Telefutra

TNT

Channel 5

ESPN

Real TV

Playboy Channel
Channel 52

Channel 617

Teve X

Favorite TV Stations
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Russian Sample

Channel 6 KOIN CBS
Channel 8 KGW NBC
Channel 2 KATU ABC
Channel 12 FOX

HBO

CNN

Cable News Channels

Table 10. Favorite Websites

Hispanic Sample

Google

MySpace

Yahoo

Facebook

MSN

Univision

YouTube

Oregon State Parks
Craigslist
Stemionogin

——= = NN NN NN

Russian Sample

Google
OPB
State of Oregon

Other Sample

Channel 10 OPB
Channel 12 FOX
Channel 2 KATU ABC
Channel 8 KGW NBC
Channel 6 KOIN CBS
Cable News Channels
Discovery Channel
History Channel
ESPN

Channel 5 (Seaside)
Disney Channel

Food Network
Cartoon Network
Nickelodeon

HBO

CNN

MTV

Channel 9 - Eugene
SiFi

Comedy Central

T™C

Outdoor Channel
Home & Garden
Entertainment

KV3

CW

Ion

Other Sample

Google

Oregon State Parks
MSN

Too many to list
Facebook
Yahoo
MySpace

Fox News

State of Oregon
Fatfightertv.com
ESPN
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Full Sample

(2 or more responses)

NPR 30
KRYP - ElRey 93.1 FM 30
KRSK The Buzz 105.1 F 9
The Wolf99.5 FM 8
LaPantera - 940 AM 7
KISS 104.7 FM 7
KKRZ 100.3 FM 6
KINK 101.9 FM 5
The Fish 104.1 FM 5
KEX 1190 AM 5
KGONE 92.3 FM 4
KKCW 103.3 FM 4
All Sports 95.5 FM 4
LaPantera - 95.1 FM 3
Jammin' 107.5 FM 3
KUPL 98.7 FM 3
KEX 1190 AM 3
All Clasical 89.9 FM 3
K103 FM Lite Rock 3
KRKT 99.9 FM 3
The Brew 105.9 FM 3
LaX 660 AM 3
KUPL 98.7 FM 2
KFLY 101.5 FM 2
KHPE 107.9 FM 2
KXL 750 AM 2
Jammin' 107.5 FM 2
KDUK 104.7 FM 2

Full Sample

(2 or more responses)

Oregonian 45
Statesman Journal 31

Register Guard 12
Portland Monthly 1
New York Times

Sunset Magazine

TV Movelas

Woodburn Independent
Russian Newspaper "In
Every Home"

Democrat Herald

(Albany)

The Economist 2

PN N N N e N
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Table 11. Favorite Radio Stations

Hispanic Sample

KRYP - ElRey93.1 FM 30
LaPantera - 940 AM 7
LaPantera - 95.1 FM 3
KRSK The Buzz 105.1 F 3
The Fish 104.1 FM 3
LaX 660 AM 3
Jammin' 107.5 FM 2
KKCW 103.3 FM 2
NPR 1
KGONE 92.3 FM 1
KUPL 98.7 FM 1
KKSN 1520 AM 1
KINK 101.9 FM 1
All Sports 95.5 FM 1
KLCO 90.5 FM 1
LaCampeona 880 AM 1

Table 12. Favorite Newspapers/Magazines

Hispanic Sample

Oregonian 10
Statesman Journal 9
TV Novelas 4
Register Guard 3
The Economist 1
New York Times 1
El Diario de Mexico 1
El Sol de Mexico 1
Oregon Trail 1
El Latino 1
Woodburn Independent 1

La Vos de la Frontera 1

Russian Sample

NPR

KDUK 104.7 FM
KKRZ 100.3 FM

KKCW 103.3 FM
KEX 1190 AM

Russian Sample

Oregonian

Russian Newspaper "In
Every Home"
Woodburn Independent
Portland Monthly
Statesman Journal
Register Guard

New York Times
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Other Sample

NPR

The Wolf99.5 FM
KRSK The Buzz 105.1 F
KISS 104.7 FM
KINK 101.9 FM
KKCW 103.3 FM
All Sports 95.5 FM
KGONE 92.3 FM
KEX 1190 AM

All Clasical 89.9 FM
K103 FM Lite Rock
KRKT 99.9 FM
The Brew 105.9 FM
KUPL 98.7 FM
The Fish 104.1 FM
KFLY 101.5 FM
KHPE 107.9 FM
KXL 750 AM
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Other Sample

Oregonian 29
Statesman Journal 20

Register Guard

Portland Monthly

New York Times

Sunset Magazine
Democrat Herald (Albany
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English language proficiency

Silver Falls State Park day-use visitors were also asked a series of questions regarding the
primary language they speak at home and read, along with their English language proficiency,
including their ability to speak, read, write, and understand English. As previously stated in the
visitor profile section of this report, 37% of Silver Falls State Park day-use visitors were born
outside of the U.S., including 11% of the “Other”, 76% of the “Hispanic”, and 80% of the
“Russian” sample.

The first question asked respondents to report the language they speak most of the time at home.
As shown in Figure 33, 69% of all Silver Falls day-use visitors speak English, 14% Spanish,
13% Russian, and four percent another language. Other languages include Korean (9
respondents), Chinese (3), Hindi (2), Mandarin (1), Japanese (1), Ukrainian (1), Persian (1),
Urdu (1), and American Sign Language (1). Of the Hispanic sample, 33% spoke English, only
19% of the Russian sample, and 94% of the “Other “sample spoke English most of the time at
home.

Figure 33. What language do you speak most of the
time at home?
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The next question asked respondents to report the language they read most of the time. As shown
in Figure 34, 78% of all Silver Falls day-use visitors read English most of the time, 13% Spanish,
8% Russian and one percent another language. Other languages include Korean (4 respondents),
Chinese (1), Hindi (1), Ukrainian (1), Urdu (1), Italian (1), and Finnish (1). Of the Hispanic
sample, 41% read English, 58% of the Russian sample, and 97% of the “Other “sample read
English most of the time. These results indicate that higher percentages of visitors read English
most of the time than those that speak English most of the time at home. This is particularly true
with the Russian sample, where only 19% speak English at home most of the time, but 58% read
English most of the time.
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Figure 34. What language do you read most of the
time?
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Table 13 shows the level of English language proficiency for each of the sample types. For the
full sample, approximately 90% of respondents describe their English language skills, including
their ability to speak (90%), listen (88%), read (87%), and write (90%), as either fair, good or
excellent. However, there are differences when examining the English language proficiency of
the Hispanic and Russian samples.

For the Hispanic sample, 27% of respondents reported their ability to speak English as none or
poor. The Hispanic respondents also reported their abilities to listen (34%), read (42%), and
write (23%) in English as none or poor. For the Russian sample, 18% of respondents reported
their ability to speak English as none or poor. The Russian respondents also reported their
abilities to listen (19%), read (24%), and write (27%) in English as none or poor.

These data point out the importance of using bilingual interviewers to secure a representative
sample of underserved state park visitors. From a marketing and operations perspective, it is
important to emphasize that approximately 22% of Silver Falls day-use visitors are Hispanic. Of
these Hispanic day-use visitors, 42% reported their ability to read English as none or poor, 34%
reported their ability to listen as none or poor, and 27% their ability to speak as none or poor. As
a result, OPRD managers should consider providing information signs in Spanish,
Spanish/English bilingual park rangers, and Spanish-language marketing information to provide
better service to the high numbers of Spanish speaking day-use visitors at Silver Falls State Park.
Another 17% of Silver Falls State Park day-use visitors are of Russian ethnicity. Of these
Russian day-use visitors, 24% reported their ability to read English as none or poor. As a result,
OPRD managers should consider providing information signs in Russian and Russian language
marketing information to provide better service to the high numbers of Russian speaking day-use
visitors at Silver Falls State Park.
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Full
Sample
Proficiency
None 3%
Poor 7%
Fair 13%
Good 17%
Excellent = 60%
Full Sample
Proficiency
None 5%
Poor 7%
Fair 12%
Good 18%
Excellent = 58%
Full Sample
Proficiency
None 5%
Poor 8%
Fair 11%
Good 17%
Excellent | 59%
Full Sample
Proficiency
None 2%
Poor 8%
Fair 12%
Good 18%
Excellent = 60%

Table 13. English language proficiency

His panic
Sample

None
Poor
Fair
Good

Excellent

His panic
Sample

None

Poor
Fair
Good
Excellent

Hispanic
Sample

None
Poor
Fair
Good
Excellent

His panic
Sample

None
Poor

Fair
Good
Excellent

Speak

5%
22%
20%
30%
23%

Listen

14%
20%
16%
29%
20%
Read

18%
24%
12%
28%
18%
Write

4%
19%
20%
32%
25%

Russian
Sample
None 6%
Poor 12%
Fair 44%
Good 24%
Excellent 14%
Russian
Sample
None 7%
Poor 12%
Fair 44%
Good 24%
Excellent 13%
Russian
Sample
None 7%
Poor 17%
Fair 39%
Good 24%
Excellent 13%
Russian
Sample
None 7%
Poor 20%
Fair 37%
Good 22%
Excellent 14%
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Other
Sample

None
Poor
Fair

Good

Excellent

Other
Sample

None

Poor
Fair
Good
Excellent

Other
Sample

None

Poor

Fair
Good
Excellent

Other
Sample

None
Poor

Fair
Good
Excellent

1%
1%
2%
11%
85%

1%
1%
3%
12%
83%

1%
1%
2%
11%
85%

1%
1%
2%
11%
85%



Computer access

The next series of questions were included to gain information about the ability of different
ethnic visitor types to access the internet from their place of residence. Of all Silver Falls State
Park day-use visitors, 91% have a computer at home (Figure 35). Almost all (97%) of traditional
white visitors have a computer at home. However, fewer Russian (86%) and Hispanic (77%)
day-use visitors at Silver Falls State Park reported having a computer at home. Of those visitors
who speak Spanish most of the time at home, 67% have a computer at home and 66% of those
who read Spanish most of the time have a computer at home. Of those visitors who speak
Russian most of the time at home, 86% have a computer at home and 74% of those who read
Russian most of the time have a computer at home.

Figure 35. Do you have a computer at
home?
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Of those day-use visitors who responded that they had a computer at home, 93% reported that
they had internet access at home (Figure 34) and 87% (Figure 35) reported having high-speed
internet access. Almost all (96%) of traditional white visitors with a computer at home reported
having internet access and 91% with high-speed internet access. Slightly fewer Russian (89%)
and Hispanic (88%) day-use visitors with a computer at home also reported having internet
access with 84% of Russian and 78% of Hispanic visitors with high-speed internet access. The
lowest percentages of visitors with high-speed internet access at home were those who speak
Spanish most of the time at home (68%), those who read Spanish most of the time (67%) and
those who read Russian most of the time (69%).
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Figure 36. If yes, do you have internet access
at home?
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Figure 37. If yes, do you have high-speed
internet access at home?
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Experience of Discrimination

Survey respondents were also asked a number of questions about their general experiences with
discrimination in Silver Falls State Park. The first question asked how they feel they are usually
treated by the staff at the park. Almost all of the full (97%), Hispanic (94%), Russian (98%), and
traditional white (97%) ethnic samples reported being treated fairly by park staff (Figure 38). Six
percent of the Hispanic sample reported being treated somewhat fairly, along with 2% of the full
sample, Russian and traditional white visitor samples. Only one percent of the traditional white
visitor sample reported being treated somewhat unfairly. These numbers show that the Silver
Falls State Park staff is doing an excellent job in treating visitors of all ethnic groups in a fair
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Figure 38. How do you feel you are usually treated by
the staff at this park?
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Survey respondents were also asked whether they have ever felt discrimination against or been
treated badly in the park because of their racial or ethnic background. In response to this question
(Figure 39), all visitors except 2% of the Russian sample reported they had not experienced any
discrimination at Silver Falls State Park. The Russian respondent reported that some visitors
without children were a bit intolerant with their children. These numbers show that the Silver
Falls State Park day-use areas are an inviting atmosphere for all ethnic groups to enjoy their park
visit.

Figure 39. Have you ever felt discriminated against
or treated badly in this park because of your
ethnicity or nationality?
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STUDY RECOMMENDATIONS

Collectively, the data presented in this study provides a sense of who the Silver Falls State Park
day-use visitor is, their activity and visitation patterns, their opinions on the importance of park
facilities, marketing perceptions, and levels of perceived discrimination. Given the wide range of
issues examined in this survey, it is important to conclude this study report with a short set of
study recommendations.

As previously mentioned, demographers have predicted that Oregon’s Hispanic and Russian
immigrant populations will continue to grow as a percentage of the total Oregon population in
the coming years. This survey has identified that substantial numbers of current Silver Falls State
Park day-use visitors are Hispanic (22%) and Russian (17%) visitors. It has also identified that
the recreational facilities and services provided at Silver Falls State Park day-use areas are very
compatible with the needs and desires of Hispanic and Russian visitors. As a result, OPRD has a
great opportunity to cater marketing and operations efforts towards these two populations to
insure stable day-use visitation at Silver Falls State Park in years to come. Survey results also
point out the importance of using bilingual interviewers at Oregon State Parks where an
ethnically diverse visitor population exists to collect statistically reliable information about
underserved visitors in future visitor survey efforts.

The following are a set of marketing and operations recommendations intended to promote
Hispanic and Russian visitation at Silver Falls State Park.

Marketing recommendations:

e Focus marketing efforts for increasing the Hispanic and Russian day-use customer base in
the communities of Salem, Woodburn, and Molalla.

e Work with Travel Salem, CVA, and other tourism groups to develop a tourism and
marketing publication, distribution and evaluation strategy for Silver Falls State Park
targeting the Hispanic population.

e Develop a Spanish-language Let’s Go Camping brochure.

e Develop a one-page information sheet in English, Spanish, and Russian languages
describing the recreation opportunities available at Silver Falls State Park. This sheet could
be handed out by the attendant at the day-use payment booth and be made available at the
Friends Group store and the Conference Center.

e Coordinate Hispanic outreach with the current efforts of the Oregon State Fair. A Spanish-
language Silver Falls State Park information sheet might be distributed at events such as
rodeos or concerts or on Hispanic radio spots on El Rey (93.1 FM).

e Target Hispanic and Russian youth in interpretive programming at Salem, Woodburn, and
Molalla schools.

e Promotional materials for Hispanic visitors should emphasize the park’s capacity to handle
large groups.

e Invite Hispanic and Russian families to special park events such as the Silver Falls Mother’s
Day Birding and Wildflower Festival.
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Operations recommendations:

2010 FMS calculations for determining Silver Falls State Park day-use visitation should be
based on an average of 4.3 visitors per vehicle rather than the current system average of 4.0
visitors per vehicle to more accurately estimate total day-use visitation. This higher 4.3
visitor per car estimate takes into account the higher number of visitors per vehicle for both
Hispanic (5.1) and Russian (4.4) visitors. If the 4.3 visitor per car standard were used in
calculating visitor counts for 2009 day-use totals at Silver Falls State Park, visitation would
have increased from 1,250,000 to 1,343,750 visits (an increase of 93,750).

Develop and conduct Spanish language visitor programs for use by bilingual interpreters.

Consider employing at least one Spanish-speaking park/interpretive ranger to the staff at
Silver Falls State Park and other parks in the system with high Hispanic visitation. The
ranger should be given a regularly scheduled time to patrol the day-use area and interact
with Hispanic visitors.

Add Spanish bilingual volunteers to interact with park visitors.

Survey results show that many Hispanic and Russian visitors can’t read English-language
park informational signs. Park managers should evaluate the conversion of informational
park signs to universal symbol signs. A recent test at Metro’s Blue Lake Regional Park
concluded that universal symbol signs were much more effective in relaying information
and were much more aesthetically pleasing than signs printed in multiple languages.

Use Spanish and Russian bilingual volunteers to do a periodic park census to collect
demographic information from all park visitors in all appropriate parks in the system.

Picnicking was one of the most important activities for Hispanic visitors. In addition,
Hispanic group size is substantially larger than the Russian or traditional visitors. Providing
additional light-weight moveable picnic tables during the summer season could help to
accommodate larger Hispanic visitor groups.

Survey results clearly show that Silver Falls State Park staff is doing an excellent job in
treating visitors of all ethnic groups in a fair manner, creating an inviting atmosphere for all
ethnic groups to enjoy their park visit. Park managers should report these findings to park
staff and to encourage them to maintain this high standard of service.
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Survey #

SILVER FALLS STATE PARK
DAY-USE VISITOR SURVEY

TO BE FILLED IN BY THE INTERVIEWER.
Survey Location Numbers

Park survey location number: #1. Picnic Areas

#2. Trailheads
Date/time of interview: #3. Children’s Play Area

#4. Reservable Picnic Shelters
Interviewer: #5. Pet Exercise Area/Field

#6. Swimming Area

1. Have you ever camped overnight at an Oregon State Park?

I. Yes —» Goto Q.3 2.No — GotoQ.2

2. Is there anything that Oregon State Parks can do to make you more likely to camp overnight?

1. Yes 2.No — Goto Q.3

If yes, please describe what we could do to make you more likely to camp overnight.

3. Have you ever been to this park before?

1. Yes 2.No — Goto Q.4
If yes, about how many times in the past 12 months? times
If yes, about how many years have you been coming here? years

If yes, about how much time do you usually spend in this
park on an average visit? hours

4. How did you first learn about this park?
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5a. What activities did you or will you do in this park today? (Circle all the numbers that apply)

1. Walking/hiking 11.
2. Biking 12.
3. Watching birds/animals 13.
4. Dog walking 14.
5. Fishing 15
6. Jogging/running 16.
7. Picnicking/barbecuing 17.
8. Swimming/wading 18.
9. Horseback riding 19.
10. Learning about history 20.

Learning about nature
Sightseeing/hanging out
Playing with kids

Talking/socializing

. Sitting/relaxing

Outdoor photography

Playing softball/baseball
Soccer

Taking children to playground
Other:

b. Of these activities, what is your favorite activity at this park?

6. Which of the following statements describe why you visit this state park? (Circle all the numbers

that apply)

1. Being at this site reminds me of my childhood
experiences.

2. This park is close to my home.

3. Visiting here is affordable.

4.1 like the activities I can do here.

|

5. I am comfortable with this park because
I have been here before.

6. This park is peaceful and quiet.

7. I meet my friends and/or family here.

8. Other (Please
describe)

. What programs/facilities/services should this park offer?

8. Which of the following best describes your group type? (Please circle one)

[a——

. Myself 3. More than one family

[\

. Family 4. Organized group

7. Other:

5. Friends only

6. Family and friends

9. How many people (including yourself) came to this park with you in your vehicle today?

Number of people

10. Did you or anyone in your group bring a dog with you today?

1. Yes 2. No
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11. Park managers try to provide many things to people. We would like to know what is important
to you, personally. For each item below, indicate how important it is to you.

1. Not Important 2. Somewhat Important 3. Important 4. Very Important

1. Bicycle paths 1 2 3 4 15. General feeling of safety 1 2 3

2. Walking paths 1 2 3 4 16. Picnic tables 1 2 3

3. Group picnic areas 1 2 3 4 17. Benches / sitting areas 1 2 3

4. BBQ pits 1 2 3 4 18.-Overall cleanliness and 1 2 3
maintenance

5. Soccer/ sports fields 1 2 3 4 19. Adequate parking 1 2 3

6. Playgrounds 1 2 3 4 20. Birds & wild animals 1 2 3
21. Presence of other people of

7. Grassy areas 1 2 3 4 the same ethnic/racial background 1 2 3
in the park

8. Off-leash dog areas 1 2 3 4 22. Staff Of the same 1 2 3
race/ethnicity as yours

9. Flower gardens and plantings 1 2 3 4 23..Ip.t°orrpat1on on programs and 1 2 3
facilities in your own language

10. Rivers, streams and/or lagoons 1 2 3 4 24. Ranger-led programs 1 2 3

11. Restrooms 1 2 3 4 25. Fishing opportunities 1 2 3

12. Staff speaking the same 1 2 3 4 26. Place to swim/wade 12 3

language as yours

13. Showers 1 2 3 4 27. Horseback riding areas 1 2 3

14. Escaping summer heat 1 2 3 4

12. Have you ever reserved or tried to reserve a group shelter at this park?

I. Yes — Goto Q. 13 2.No — GotoQ. 14

13. Have you ever experienced a problem reserving a group shelter at this park?

1. Yes 2. No
(Describe problem)

14. How often do you interact with park staff (e.g., ranger) during your visits to this park?

1. Never 3. Sometimes 5. Very often
2. Rarely 4. Often
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15. How do you feel you are usually treated by the staff at this park?

1. Fairly 2. Somewhat fairly

3. Somewhat unfairly

4. Unfairly

16. Have you ever felt discriminated against or treated badly in this park because of your ethnicity

or nationality?

I. Yes —» GotoQ. 17

2.No — GotoQ. 19

17. Have you ever felt discriminated against in this park by...?

. Staff

. Local police and law enforcement

. European-Americans visiting this park
. Asian-Americans visiting this park

. African-Americans visiting this park

. Russian-Americans visiting this park

. Hispanic-Americans visiting this park

. Other:

0 N9 N L AW

Never  Rarely Sometimes

1
1

g G Y

[NS I O TR \O R S \° 2 \" I \S I )
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Often

N L T L T S T N N N

18. Have you ever experienced any of the following discriminatory acts in this park?

1. Verbal harassment

2. Being denied a service or being given bad
service

3. Being stopped and/or searched by the
police

4. Being physically attacked

5. Other acts of discrimination

Never  Rarely Sometimes
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3

Often
4

4

4
4
4

Very Often

L L W L i W i WD

Very Often
5

5

5
5
5

19a. If you were thinking about visiting an Oregon State Park, what information sources would
you use to decide where to go? (Circle all the numbers that apply)

1. Computers/Internet
. Family & Friends

. Newspapers

. Television

. Magazines

. Radio

=) WV, B - VS T \O)

. Brochures

8. Books
9. Church

10. Community Organization

11. Work

12. Health Care Providers

13. Other (Please
describe)
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b. Of these information sources, what is your favorite?

20. What are your favorite....

1. TV Stations?

2. Radio Stations?

3. Newspapers/Magazines?

4. Websites?

21. Do you have a computer at home?

a. 1. Yes 2.No — Goto Q.22
b. If yes, do you have internet access at home? 1. Yes
c. If yes, do you have high-speed internet access at home? 1. Yes

22. What year were you born? 19
23. Are you a male or a female?

1. Male 2. Female

24. What is the 5-digit postal code of your home address?

or Postal code (for non-U.S residents):

25. If you are not from the U.S., what is the country of your home address?

Country:

26. Place of birth?

1. USA 2. Other If other, name of other country

2. No
2. No

27. Are you of Hispanic/Latino descent?

1. Yes 2. No

28. Are you of Russian descent?

1. Yes 2. No
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29. How would you identify your race?

1. Black or African American 4. Native Hawaiian or Other Pacific Islander
2. Asian American 5. White
3. American Indian or Alaska Native 6. Other:

30. What language do you speak most of the time at home?

1. English 2. Spanish 3. Russian 4. Other

31. What language do you read most of the time?

1. English 2. Spanish 3. Russian 4. Other

32. How would you characterize your English language proficiency?

None Poor Fair Good
1. Speak 1 2 3 4
2. Listen 1 2 3 4
3. Read 1 2 3 4
4. Write 1 2 3 4

Excellent

whn WD W

33. Would you have an interest in working as a seasonal worker in this park next summer?

1. Yes 2. No

(If yes, provide seasonal employment information card).

34. Is there anything else you would like to tell us about your visit to Silver Falls State Park?

Thank You So Much!
Enjoy your visit at Silver Falls State Park
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Survey #

SILVER FALLS STATE PARK
DAY-USE VISITOR SURVEY

TO BE FILLED IN BY THE INTERVIEWER.
Survey Location Numbers

Park survey location number: #1. Picnic Areas

#2. Trailheads
Date/time of interview: #3. Children’s Play Area

#4. Reservable Picnic Shelters
Interviewer: #5. Pet Exercise Area/Field

#6. Swimming Area

1. ;Alguna vez a campado en noche en el parque del estado de Oregon? (Oregon State Park)

1.Si— paseaQ.3 2.No —pasea Q.2

2. ;Hay algo que podria hacer el parque del Estado de Oregon? (Oregon State Park)

1. Si 2.No — PaseaQ.3

Si si, por favor describa que podemos hacer para hacer que a usted le gustaria camper en la
noche.

3. (Ha visitado este parque antes?

1. Si 2.No — pasea Q. 4
Si si, ;aproximadamente cuantas veces en los tltimos 12 meses? veces
Si si, ;cuantos aiios tiene usted viniendo aqui? afnos
Si si, ;Mas 0o menos cuanto tiempo, pasa usualmente
cuando visita este parque? horas

4. ;Como usted supo de este parque primero?
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5a. ;Qué actividades hace o hara usted en este parque hoy? (Circule los numeros que aplican)

1. caminar/excursionismo 11. aprender acerca la maturalez

2. ciclismo 12. turismo

3. observar los pajaros y animales salvajes 13. jugar con los nifios

4. caminar el perro 14. conversar

5. pescar 15. sentar/relajar

6. correr 16. fotografia

7. asar carne/estar de picnic 17. batear pelota

8. natacion/vadeo 18. futbol

9. Montar al caballo 19. llevar los nifios a la area de juegos
10. Aprendiendo la historia 20. Otra, indicar cual

b. ;De estas actividades, cual es su actividad favorita en este parque?

6. ;Cuales de las declaraciones siguientes describen porqué usted visita este parque? (Circula los
nuimeros)

1. El estar en este sitio me recuerda a mis 5. Estoy comodamente con este sitio
experiencias de recreacion, de mi nifiez. porque he estado aqui antes.
2. Este parque esta cerca de mi casa. 6. Este parque es tranquilo y callado.

.. , . 7. Me encuentro con mis amigos y/familia
3. El visitar aqui es razonable en precio.

aqui.
4. Me gustan las actividades que puedo hacer 8. Otro (Por favor
aqui. describa)

7. (Qué programas/ instalaciones/ servicios deberia este parquet ofrecer?

8. ¢Cual de las siguientes mejores describen su tipo de grupo? (Favor circule uno)

1. Solo/a 3. Mas de una familia 5. Amigos solamente 7. Otro (Por favor describa)

2. Con otros

familiares 4. Grupo organizado 6. Familia y amigos

9. ;Cuantas personas (incluyéndose usted) vinieron a este parquet con usted en su vehiculo hoy?
Numero de personas

10. ;Usted o alguien de su grupo trajo un perro con usted hoy?

1. Si 2.No
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11. Los encargados de los parques tratan de tener muchas cosas para la gente. Nosotros queremos
saber lo que es importante para usted. Para cada cosa abajo, indique que tan importante es eso

para usted.

1. No es importante

1. Sistemas para las bicicletas

2. Sistemas para caminar

3. Area de grupo para un dia de
campo (picnic)

4. Parrillas/asadores

5. Futbol/canchas de deportes

6. Lugar de juego para los nifios

7. Secciones de pasto

8. Area de perros

9. Jardines de flores y para plantar

10. Rios y lagunas

11. Basureros

12. Empleados que hablan tu
mismo idioma

13. Baifleras

14. Escaparse del calor del verano

12. ;Alguna vez a reservado o tratado de reservar un refugio de grupo en este parquet?

1. Si— paseaQ. 13

13. ;Alguna vez ha experimentado un problema reservando un refugio de grupo en este parquet?

1. Si
(Describe el problema)

1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3
1 2 3

~ B~ BB~ B~ B

~ B~ B~ B~ s

2. Algo importante

3. Importante

15. Sentirse seguro/a

16. Mesas
17. Bancas/ areas para sentarse

18. Limpieza y mantenimiento
19. Estacionamiento adecuada

20. Pajaros y animales salvajes

21. La presencia de otras
personas de tu misma raza en
el parque

22. Empleados de la misma raza
que la tuya

23. Informacion sobre los
programas y facilidades en tu
idioma

24. Guardabosques del programa
25. Pescar

26. Natacion/vadeo

27. Area de montar al caballo

2.No —paseaQ. 14

2. No

14. ;Qué tan menudo se comunica con el personal del parque (e.g., guardabosques) durante su

visita en este parque?

1. Nunca
2. Raro

3. A veces

4. Seguido
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15. Siente que usualmente los empleados de este parque le tratan ...

1. Justamente 2. Algo justo

16 ;Alguna vez ha sido discriminado o tratado mal en este parque por su origen o raza?

2.No — pasea Q. 19

1. Si— paseaQ. 17

3. Algo injusto

17. ;Alguna vez se ha sentido discriminado en este parque por...?

. Los empleados del parque

. La policia local

. Europeo-Americano visitando este parque
. Asiatico-Americano visitando este parque
. Afro-Americano visitando este parque

. Ruso-Americano visitando este parque

. Hispano-Americano visitando este parque
. Otro (Por favor describa) :

18. (Alguna vez ha encontrado con alguno de estos actos discriminatorios en este parque?

Mal trato verbal

Ser negado algln servicio o ser ofrecido
algun servicio diferente de los demas

Ser parrado o esculcado por la policia

Ser fisicamente molestado

Algunos otros actos discriminatorios (Por
favor describa)

Nunca
1

1
1

Nunca
1

1
1
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2

2
2

Raro
2

2
2
2

A veces
3

3
3

A veces
3

3
3

4. Injustamente

Seguido
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Seguido
4

4
4
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Muy seguido
5

5
5
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19a. ;Usted a pensado visitar un Parque del Estado de Oregon, que fuentes de informacion uste usa
para decidir donde va a ir? (Circule todos los nimeros que apliques a usted)

1. Computadora/ Internet 8. Libros

2. Familia y Amigos 9. Iglesia

3. Periddicos 10. Organizacién de comunidad
4. Television 11. Trabajo

5. Revista 12. Proveedores de Medical

6. Radio 13. Otro (Por favor describa)

7. Folleto

b. De estas Fuentes de informacion, cual es su favorita?

20. cual es su favorito....

1. (Estacion de television?

2. (Estacion de radio?

3. (Pediodicos/ revistas?

4. ;Pagina Electronica?

21. ;Tiene una computadora en casa?

a. 1. Si 2.No — pase a Q. 22
b. ¢Si si, usted tiene acceso a internet en casa? 1. Si 2. No
c. ¢Si si, usted tiene velocidad rapida internet acceso a internet en casa? 1. Si 2. No

22. (En que aiio naci6? 19

23. ¢(Eres hombre o una mujer?

1. Hombre 2. Mujer
24, ;Cuales son los 5-codigos postales de la direccion de su casa?

O Cédigo postal (para lo que no son residente de U.S):

25. (Si usted no es de U.S., cual es la direccion de su pais?

Pais:
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26. (Lugar de nacimiento?

1. Estados Unidos 2. Otro Pais

27. ¢Es usted de origen hispano o Latino?

1. Si—paseaQ. 31 2. No

28. (Es decedent Ruso?

1. Si 2. No

29. Qué categoria o categorias racial lo describen lo mas mejor posible?

1. Afro-americano 4. Nativo de Hawaii o de otras islas del Pacifico
2. Asiatico 5. Blanco

3. Indigena Americano o Nativo de 6. Otro:

Alaska

30. ;En qué idioma habla Ud. la mayor parte del dia?

1. Ingles 2. Espatfiol 3. Ruso 4. Otro (indique)

31. ;Cuando lee Ud., en qué idioma lee mejor?

1. Ingles 2. Espaiiol 3. Ruso 4. Otro (indique)

32. ;Como categoriza su profecia en el idioma de ingles?

Nada Poco Justo Bien
1. Hablar 1 2 3 4
2. Leer 1 2 3 4
3. Escribir 1 2 3 4
4. Entender 1 2 3 4
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33. (Usted tendra interés en trabajar un trabajo temporar en este parque el proximo verano?

1. Si 2. No

(Si si, proveer tarjeta de informacion de trabajo)

34. ;Hay algo mas que usted le gustaria decirnos a nosotros acerca su visita en el Parque SiverFalls
del Estado?

iMuchisimas gracias!

Disfrute su visita al Parque Silver Falls del Estado
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SILVER FALLS STATE PARK
DAY-USE VISITOR SURVEY

TO BE FILLED IN BY THE INTERVIEWER.
Survey Location Numbers

Park survey location number: #1. Picnic Areas

#2. Trailheads
Date/time of interview: #3. Children’s Play Area

#4. Reservable Picnic Shelters
Interviewer: #5. Pet Exercise Area/Field

#6. Swimming Area

1. Bl korga-Hu0yab cNajJau Ha OTKPHITOM BO3AyXe B rOCyAapCcTBEHHOM Napke mrtata Operon?

1. Ja. — Cwm. Bompoc Ne3 2. Her. — Cwm. Bompoc Ne2
2. MoryT 14 rocyaapcTBeHHbIe NapKu mTaTta Operon noowputh Bauie crpemiieHue 0TAbIXaTh B
napke ¢ Ho4eBKOii?

1. Ha. 2. Her. — Cwm. Bompoc Ne3

Ecin na, mo:xkanyiicta, CKauTe 4YT0 MbI CMOKEM CAeJIaTh.

3. Bbl korna-Hu0yab panblie ObLJIM B 3TOM napke?

1. da. 2. Her. — Cwm. Bonpoc Ne4
Ecan na, ckosabko pa3 3a nociaeanue 12 mecsines? pa3
Ecau n1a, B TeyeHne CKoJIbKHUX JieT Bbl npues:kaere croga? ___rox/ roma/ et
Ecan n1a, ckojibko BpemeHu Bbl 00bIYHO NIPOBOANMTE B MapKe? 4acoB

4. Otkyna Bel BriepBble y3HAIH 00 3TOM napke?
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5a. Urto Bbl 1esaim uim Oyjaere 1e1aTh B ITOM MapKe ceroaHsi? (006edume KpyHcKom ece

coomeemcmeyrouiue yugppot).

1. X0oauTh Ha JUIMHHYIO TUCTAaHUUIO.

2. KaTtaTtbcs Ha BejocHIIeE.

3. HaOmromaTe 3a nTUIIaMU/5KUBOTHBIMU.

4, T'ynate ¢ cobakoi.

11. Y3HaBath 0 NpUpOLE.

12. OcmaTpuBaTh MECTO/OTABIXATh.

13. Urpath ¢ 1€TbMH.
14. PasroBapuBaTh/001I1aThCs €

JIFOIBMH

. JIoBuTH pBIOY.
. beratb MeIeHHO/OBICTPO.

. YcTpanBaTh MUKHUK/OapOexto.
. IlnaBate/0OpoauTh 1O BOJIE.

. E3nnTe Ha KOHE.

— O o0 3 O W

0. Y3HaBaTh 00 HCTOPUH 3TOTO MECTA.

15. Cuners/oTabIXaTh.

16. ®oTtorpadupoBaTh Ha OTKPHITOM
BO3AyXE

17. Urpars B copTdon/6eticoon
18. Urpars B pyTOOI

19. BoguTts nereii Ha UTPOBYIO TUIOIIANKY

20. [Ipyroe:

b. Kakoe u3 3TUX BUJI0OB 3aHATHII B JAHHOM Imapke Bam HPaBUTCHA 00JIb1IIE BCEro?

6. Kakue u3 cieayommx yTBep:KIeHU ONMUCHIBAKT, No4yemMy Bbl nmocemaere 31oT
roCy1apCcTBEeHHbIH MapK? (006edume Kpyyickom ece coomeemcmeyroujue yugpot).

1. BeiBas B 3TOM mapke, s BCHOMUHAIO CBOE
IIETCTBO.
2. DTOT NapK HaXOJUTCS HEJAJIEKO OT JOoMa.

3. [locemrenue 3TOr0 Mapka 06XOAUTCS
HEZ0pOoro.

4. MHe HpaBUTCA TO, YEM sl MOTY 3/IECh
3aHUMAThCHI.

5. MHe 31mech y100HO, TTIOTOMY 9TO S YKe
ObIBa(a) 3/1€Ch paHBIIIE.
6. [Tapk Oe30macHbBIN U TUXHIA.

7. 51 BCTpeuaroch 37ech C qpy3bsIMU
W/WIIA C CEMBEIA.
8. Ilpyroe (mokanayicra, ONUIINTE)

7. Kakue nporpaMmbl/cpeacTBa 00CTy;KMBAHMA/YCIYTH JOJKHBI IPEAIaraTbcs B 3TOM Napke?

8. Kakmue u3 3Tux cienywouux ¢ppas jydiie Bcero ONUCHLIBAKT Bamy rpynny? (o66edume

KDPYHCKOM COOMEemceyouyio uugpy)

1. OouH yenoBek

4. OpranuzoBaHHas

2.CeMbsi/pOaCTBEHHUKH
rpyrmnmna

3. bonee onHoii cembu 5. Tonbko Apy3bs

7. Apyroe:

6. Cembs/
POJICTBEHHUKH U
Ipy3bsi
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9. CeroaHsi CKOJIbLKO Jitojeill (BKJIHYAasi BAC HENMOCPEACTBEHHO) MPHEXAJI0 B 3TOT MaPK C

Bamu B Baiieii mamune?

KOJIMYECTBO JIIOACH.

10. Bbl uiiu gpyroii yesoBek u3 Bamieii rpynnbl npuBe3Jiu ceroaHs ¢ coooii codaky?

1. a. 2. Her.

11. Meﬂemlcepm MapKoOB CTAparTCcHd o0ecreyuThb JIoaed MHOTUMH ycdiayramu. MbI X0TeJ I
ObI Y3HaTb, YTO BA’KHO JIUYHO JIA Bac. YkaxkuTe Ha BaXKHOCTb KaKIA0I0 U3 CIeayrumx

MyHKTOB.

1. HeBaxHo.

1. JIOpOXKKH J1 BEJTOCUIIENOB

2. JIOpOKKH U1l XOAbOBI
MEIIKOM

3. Mecra 1151 TpyHIOBBIX
MTUKHUKOB

4. Ileuku s GapOexto

5. ®yTOOoNIBHBIC
TI0J151/CTIOPTUBHBIE TIOJIS

6. rpoBble I1omaaku

7. Jly:kaliku C 3eJ1€HOU TpaBon

8. Mecra, riie MOHO CIyCKaTh
co0ak c MmoBojKa

9. Canpl ¢ IBETAMU U
pacTCHHUSIMH

10. Pexu, pyubu W/WIIU TIPY BT

11. Tyanetst

12. Cny>xaiue, roBOpsILIUE Ha
Bamewm s351ke

13. Qymm

14. MecTa, rjie MOXXHO
YKPBITHCS OT JIETHEM Kapbl

1

2. J10CTaTOYHO BaKHO.

2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4
2 3 4

3. BaikHo.
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4. O4yeHb BaXKHO.

15. UyBcTBO O€30MacHOCTH

16. CTOJBI UIST MUKHUKOB

17. CkaMeiliku/MecTa, Ie
MO>KHO NOCHIETh

18. O0mias uncrora u
HUCIIPABHOCTh

19. locTaTouHasi mapKOBKa

20. IITUOb! U TUKUE YKUBOTHBIE

21. IIpucyrcTBue apyrux
MoJed U3 OqHOU
STHUYECKOMN/PacoBOi TPyMIIbI
¢ Bamu

22. Ciy>xaiue u3 0JHOMI
PacoBoii /ATHUYECKON TPYIIIIBI
¢ Bamu

23. Undopmanus o
IIporpaMMax 1 BO3MOKHOCTAX
Ha Bamewm s3bike

24. IIporpammel, KOTOpbIE
BEyT CMOTPUTEIM NIapKa

25. BO3MOYKHOCTH pBIOAJIKH
26. MecTta, T1¢ MOXKHO IIJIaBaTh
1 OpOUTH 1O BOJE

27. Mecrta, TI€¢ MOKHO €3TMTh Ha
KOHE



12. Bbl pe3epBUPOBaAJIM WM NPOOOBAJIM Pe3ePBUPOBATH MECTO /JIsl TPYNIIOBOI0 OTAbIXa KOI/1a-
HHUOYIb B 3TOM napke?

1. {a. — Cwm. Bompoc Nel3 2. Her. — Cwm. Bompoc Nel4
13. Bbl Korga-Hu0yab MCHBITHIBATH NP00JIEMY, pe3epBUPYs MeCTO JJIsl TPYNIIOBOI0 OTAbIXA B 3TOM
napke?

1. [a. 2. Her.
(Onummre mpobiemy)

14. Kak yacto Bbl o61maerech co ci1y:KaliMMu napka (Hanmpumep, co cMOTpHUTeieM), kKoraa Bol
nocemiaere 3TOT Napk?

1. Huxkorma 3. Uuorna 5. OueHb yacTo

2. Penxo 4. Yacto

15. ITo BamemMy MHeHHI0, KaK CJIyKalue 3TOro napka k Bam o0b14Ho oTHOCATCS?

2. Hemnoro 3. Hemnoro
1. CopaBeniauBo 4. HecnipaBeiiuBo
CITpaBEJIUBO HECITPaBEIJINBO

16. ITo Bamemy muenunio, Bac nuckpumuHupoBaau uiam ¢ Bamu niioxo odpamanucey u3-3a Bameii
HAPOJHOCTH WJIH HAMOHAJbHOCTH?

1. Ja. — Cwm. Bommpoc Nel7 2. Her. — Cwm. Bompoc Nel9

17. Ilo Bamemy mHenn1o, Bac nuckpumMuHupoBann...?

Huxorna Pexaxo Wnorna Yacto  Ouens Yacto
1. Cyxamue napka 1 2 3 4 5
2. [Nonuneiickue wiu 1 ) 3 4 5
[IPaBOOXPAHHUTEIBHBIE OPTaHbI
3. Ilocemaronue 3TOT NapK aMEepUKaHCKUE 1 > 3 4 5
€BpOIEUILIbI
4. IMocemaronye 3TOT NapK aMEPUKAHCKUE 1 ) 3 4 5
a3uaThl
5. Iocermatomnue 3ToT napk adpo- 1 ) 3 4 5
AMEPUKAHIIBI
6. [locemraromye 3TOT MapK aMepUKAHCKUE 1 ) 3 4 5
pycckue
7. Ilocemaroniye 3TOT napk | 5 3 4 5
JTATHHOAMEPHUKAHIIBI
8. Hpyrue: 1 2 3 4 5
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. JApyrue Buabpl TUCKPUMHUHAIINN

18. Bbl koraa-Hulyab HCHBITHIBAJIN B 3TOM NapkKe KAKOH-HUOYAb U3 CJIeYIOIINX POIOB

Huxorna Penxo

TUCKPUMHHAIIAM?
. Pyranp 1
. OTKa3 ci1y»O0bl MITH IJIOXYIO CITYKOY 1
. 3aiep:kaHue U/ Ui 0OBICK TOJUIICHCKUM 1
. dusnueckoe HaaaeHue 1

1

2

2
2
2
2

Nuorna

3

3
3
3
3

Yacro Ouenb 9acTo

B ~ B~ B

5
5
5
5

5

19a. Ecaun Bel niianupyeTe moe3aky B napk mrata Operod, KaKiMM HCTOYHHKAMU HHPOPMATHHA
Bl mosib3yerech 1151 TOT0, YTOOBI PelIMTH B Kakoii mnapk Bel noenere? (066edume Kpyrckom gce

coomeemcmeyroujue yugppoi)

1. KomnbroTep/nHTEpHET

. CeMbs U 1py3bs

. I'azetnl

AW DN

. Tenenepenauun

5. KypHanst

6. Panuo

7. bpoutopsl

8. Kuuru

9. Jltoqu B 1IepKBU

10. Ob6miecTBeHHAsI OpraHU3aLUs

11. Uadopmarnust Ha paboTte

12. JIroqu B OpraHu3amusx

3ApaBOOXpPaHCHUA

13. ipyroe (moxaiyiicra,

OTIHIINTE)

b. Kakoii u3 31X HcTouHNKOB BhI npeamounTaere?

20. Kakue Bol npeanouuraere...?

1. Kanansl o
TEJIEBUIEHUATO

2. Paguocranmnuu

3. lNazets1/KypHanst

4. BeOcalTel

21. ¥ Bac ecTb KOMIIBIOTEp A0Ma?

1. Ha. 2. Her. — Cwm. Bompoc Ne22

Ecau na, Bol umeere noctyn B Untepuer?
Ecsin na, Bel nMeete BoicokockopocTHO UHTepHeT noMa?
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22. B kakoMm roay Bel poguiucs? 19

23. Bbl - My;KYMHA WIH KEHIIUHA?

1. Myx4uHa 2. XKeummaa

24. Kakoii mouToBbIH HH/IEK Balllero J0MallHero ajapeca (eciu Bbl :xuBeTe B

cmay3? -
Kaxkoii mouToBblil HHIEKC Ballero JoManHero aapeca (ecjau Bol He :xuBete B CIIIA)?

25. Ecau Bbl He :xuBete B CIIIA, B kakoii ctpane Bbl :xuBere?

Crpana:

26. Ctpana poxneHusi?

1. CHIA 2. pyras Ecnu npyrasi, noxanyicra, HAIUIINTE KaKylO CTPAHy

27. Bbl JaTMHOAMepHUKAaHell (JIATHHOAMEPUKAHKA) M0 MPOUCXO0KICHUIO?

1. Ha. 2. Her.

28. BbI pycckuii (pycckasi) Mo NpouCcXoKIeHUuIo?

1. Ja. 2. Her.

29. Kak 01 Bbl onpeaesniau Bamy pacy?

1. Appo-amepukanerr 4. I'aBaiickuii unyu npyrol TUXOOKeaHCKUI OCTPOBUTSIHUH
2. AMEpUKaHCKUI a3uar 5. benbli
3. Unneen wiu ypoxeHer AScKu 6. [lpyroe:

30. Ha xakxoMm si3bike Bbl roBopute 60J1b1IYI0 YaCTh BpeMeHH?

1. Ha anrmmiickom 2. Ha ucmanckom 3. Ha pycckom 4. Ha npyrom

31. Ha xakoM si3bike Bbl unTaere 00/1b11y1I0 YacTh BpeMeHu?

1. Ha anrnuiickom 2. Ha ucnanckom 3. Ha pyckkom 4. Ha npyrom
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32. Kak Be1 xapakrepuzoBaiu Obl Barire 3HaHNe aHTITUICKOTO sI3bIKa?

Hyuaesoe Ilioxoe YaoBaerBopurebHOE Xopouree OT1inyHoe
1. l'oBopuTh 1 2 3 4 5
2. CnywmaTth 1 2 3 4 5
3. Yuratp 1 2 3 4 5
4. Iucatp 1 2 3 4 5

33. byaer iu Bam nHTepecHo padoTaTh Ce30HHBIM Pad0YHMM B 3TOM NapKe CJeAYIOLIUM JeToM?

1. Ja. 2. Her.

(Ecnu na, npenocTaBbTe CE30HHYIO MH(OPMAIIMOHHYIO KapTy 3aHITOCTH).

34. Bbl X0Te1d ObI YTO-HUOYIb ellle HaM co00IIuThL 0 BameM npedbIBaHNH B 3TOM Mapke?

Cnacudo 6os1b110e!
Huacnaxpaiitech BUsuToM B napke Cuiabsep ®oJic mrara Operos.
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Appendix D
Visitor Comments
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Question 5a.

What activities did you or will you do in this park today? (Other activities)

Full Sample

Watching waterfalls 26
Eating

Family Reunion
Volleyball
Frisbee
Swimming

Sleep

Having tea
Relax

Camp

Visit

Dance

Be with family
Get to know the place
To sing

Church service
Watching people
Free stuff
Watching nature
Games
Poetry/art
Football
Photography
Birthday party
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Other Recreation Activities

Hispanic Sample

Watching waterfalls 1
Eating

Sleep

Family reunion

Dance

Visit

Camp

Be with family
Volleyball

Get to know the place
To sing

Frisbee

Relax

U UG (UGS VIS (U NI JUIIG Ui S O R S = NN
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Russian Sample

Watching waterfalls
Volleyball
Church service

1
1
1

Other Sample

Watching waterfalls
Family Reunion
Volleyball
Frisbee
Swimming
Having tea
Relax

Camp

Watching people
Free stuff
Watching nature
Games
Poetry/art

Visit

Football
Photography
Birthday party

—_
~
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Question 6.

Which of the following statements describe why you visit this state park? (Other)

Full Sample

Waterfalls

Very beautiful

Being in nature

Family reunion

Family members wanted to go
Memories

Great reputation
Relieve stress
Experience pleasure
Hiking

Like to be here
Brought students here
Like to visit Oregon State Parks
Swimming

Boy scouts

Scenery

First time here

Forest

Expose children to park
Safe place

Nice & clean park

On way to Mt. Angel
Close to Interstate 5
Dance team

Show park to guests
Meet friends

Peaceful place

Question 19a.

g
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Other Reasons Why You Visit This State Park

Hispanic Sample

Being in nature 4
Very beautiful 2
Waterfalls 1
Relieve stress 1
Experience pleasure 1

Russian Sample

Waterfalls

Very beautiful
Hiking

Great reputation

Other Sample

Waterfalls

Very beautiful

Being in nature

Family member wanted to go
Family reunion
Memories

Like to be here
Brought students here
Like to visit Oregon State Parks
Swimming

Great reputation

Boy scouts

Scenery

First time here

Forest

Expose children to park
Safe place

Nice & clean park

On way to Mt. Angel
Close to Interstate 5
Dance team

Show park to guests
Meet friends

Peaceful place
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If you were thinking about visiting an Oregon State Park, what information sources would
you use to decide where to go? (Other)

Full Sample

AAA
School

Boss

Brochures

Meetup.com

OPRD website
Backpacker magazine
Public library

Portland Parent Magazine

P PR R Rr R R PO

Other Information Sources

Hispanic Sample
School 1
Boss 1

79

Russian Sample

Reliable website
Friends

Brochures

Other Sample

AAA
Meetup.com

OPRD website
Backpacker Magazine
Public library

Portland Parent Magazine
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Question 34.
Is there anything else you would like to tell us about your visit to Silver Falls State Park?

Anything Else You Would Like to Tell Us About Your Visit

Other Sample

Bicycle path to the falls

Peaceful and quiet

Where are the elevators and cable cars?

Thank you for making it a beautiful place to come!

Appreciate the nice weather

Power outlet and water faucet

Silver Falls is a very nice place the way it is, and it does not need any changes.

The park is a very nice the way it is. We really like it!

We really enjoy being here!

nice place to enjoy the nature

we enjoyed the visit in this park

we prefer not to see dogs in the park

I would like to know if there is an accessibility for handicapped people to get around in this park.

It's a very nice place to relax

Reservation Northwest is horrible. No first come first serve available anymore. Camp hosts are a little
crabby sometimes.

more garbage cans

wonderful park

We love it as it is

they are having fun

Beautiful! I wish I could visit it in the Spring!

Beautiful park!

Awesomely beautiful park!

Why dogs are not allowed to go to the waterfalls?

I think it's beautiful reserve that state needs to maintain. A better natural buffer near the park - less clear
cutting, more forests.

We enjoy coming here and meet our family members.

I love this place and will keep coming rain or shine. Thank you.

Great day!

We love this park and are having a wonderful day. Thanks!

My favorite place.

We had a great hike with friends!

Great park and people working here!

We like this place!

Great park!! Thanks!

It's nice to know that park is not destroyed and still the same since 1950. It is very nice they saved the
trees.

Great Park!! Thanks!

We like it!

GPS system would be nice to use, if it's possible. To show distance between certain places and elevation
change. Put pictures on the internet on Parks web site of how falls look like.
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we're happy with programs they made in development

Great place!

it's great place to escape the city; well preserved

We come every year. The kids like to walk behind the waterfalls. Nice parking; The park is clean. It's
close to Salem. Awesome!

Very nice park, well maintained

Had fun with grandchildren today!

It's a great park. I grew up in this area.

We've been coming for 7 years for our family reunion next year we plan to camp in campground. We
used to reserve group camp B, but its gotten to expensive for our shrinking family to afford.

It's a nice and beautiful park.

Volunteers here are very nice and kind.

This is one of the most awesome parks in Oregon. It gives me a thrill.

Great park, great staff!

Love it!

Everything is fine at Silver Falls. Just relaxing in the sun.

Thanks, it's great!

Why is it just this park is doing a survey?

Thanks for everything. It's a great park!

Great park, great staft!

We really like this park! We feel comfortable here! Thanks!

they say it's nice hiking path

We appreciate the cleanliness and beauty of the park! Thank you!

We like the park and the forest. Thanks to the staff!

Great park! Silver Falls rocks!

SF thanks for everything!

It's great!

Excellent park!

Great park, great waterfalls and hiking trails

Very good park!

Very nice park!

We like to bike here!

Great park! We will visit it again!

Great park

Very nice park!

Thank you to Silver Falls staff. They make us feel welcome here.

It's a great park to relax and rest

We like to come to this park. It is a wonderful place to visit

Great park

The entrance to the park is easy to miss! A larger sign would be a good idea

good

nice park

great place

He appreciate, more safety around the trails put signs on walks

beautiful

It is a nice place to visit and its close to home

love this place

People that brings dogs to pick up after their dog. Put or sell dog bags for people to buy .

Information on overnight rentals
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We like the staff here and restrooms

excellent facilities

very nice, its clean, I appreciate that

love it here people are nice

a great park for families

Thanks for maintaining Silver Falls!

People with dogs need to pick up the poop of their dogs. Fix showers and have bees catchers.

put off the paper towels

It is very beautiful here.

It was a beautiful day- after the weekend!

Weekdays are best!

It’s just beautiful

It's my favorite Oregon State Park. Fortunately for us, its close to home (Salem)

No other expense needs to be done, besides coming and observing if someone needs to help to find a way
out

Wonderful being back!

More water fountains

Need cell phone access

On the reserve areas to notify what areas you can come in to load the things that they brought

Everything is alright

The place is beautiful

Comfortable and more tables

Need a restroom by the reserve area by children's play area.

More tables, benches and closer restrooms.

Water fountains to be able to drink water, is a beautiful place and a place to come with the family is very
beautiful

The park is beautiful, the waterfalls are very attractive, and is a excellent place to invite people.

Have horses to rent

It is great to be here

Enjoyed it a lot

Everything is good

Very comfortable

Everything is good

This is a very nice park!

We like to spend our family time here. It's a very good park. Thank you!

I really like this park

Thanks to the people who work here!

Wonderful park

Fabulous trails, markers and overall scenic beauty

Like it

Love this park. Best place to meet up.

You are doing a great job

Love it here

Love this park

Great park

We love the falls

Toilet seat covers!

Less interaction with park workers while hiking would be nice

Update the brochures
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Very nice park

Need more garbage cans

Had a great time and making it better is a good thing

Great place - well maintained

Beautiful

We really enjoy it here

To have bird feeding

Fun place!

Great place!!

Better access to phone service or a phone to call for help

It was very pleasant

always enjoy the park, staff and facilities. Great family orientation

We like the park

Thank you

You should promote recycling. Recycle station!

Keep up the good work

Everyone is friendly and the park is clean

Very nice park

Peaceful, serene. Had a great time

The bathrooms are extremely clean! Awesome

This park is an Oregon treasure. We brought out of state visitors here for a family reunion at the
conference center. It's a great place to be!

Hispanic Sample

Excellent

Very good place to meet family and friends

I just like this place

It's a great place to meet with friends!

Impressed how clean this park is. Volunteers are very helpful.

Great place!

I'm very grateful to be able to bring my family to such a beautiful park

The park is beautiful

Positive experience

Congratulations on the maintenance of the park and the areas of improvement.

Very beautiful

Very good

It is a peaceful and beautiful park that you can enjoy with your family.

Had a good time

Everything is good

It's a beautiful park

It is great to be here

It is beautiful

It’s beautiful and the halls or trails are great.

Park is beautiful and please provide drinking fountains along the trails

Need more BB pits, the bicycles to be more careful and not to go to fast when they are driving around
people, a little touch in the park and more sale of medicine in case of emergency.

Clean lake, we want clear water.
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Everything is good

Russian Sample

We enjoy this park!!

Thanks to people working in Silver Falls and keeping it safe, clean and enjoyable.

It's a very nice place!

Everything is fine at Silver Falls.

Great place! I would like to know more about parks and recreation in this area. Maybe have some
brochures in Russian.

Great job keeping this park the way it is. Hope people will not trash it and hope they will not develop it
too much. Thanks to staff!

I would like that park administration improve the process of reserving a group day-use shelter. Make it
casier. First come, first serve. Not everyone has the opportunity to reserve a place for a whole year in
advance.

We like being here. We would like to have more information in brochures in Russian if it's possible

It's very nice place to meet with family and friends

It's a great place to relax and enjoy the nature. Thanks for keeping Silver Falls the way it is!

Great people are working here!

Great park! Thanks to people working here!

Very nice park!!

Wonderful Place, nice staff and volunteers!!

Great park!

We like this park!

Very nice park! Hope people will not litter it.

Beautiful views!

Beautiful park!!!

We are very impressed by this park.

We like to come here, we feel comfortable and welcomed here. Thanks to people who work here!

Nice Place!

I would like to know more about jobs in the park.

Thanks to staff and volunteers in the park to keep it nice.

Very nice park!

Great staff and park! Thank you for your work!

I would like to know more info about the park and jobs

We will be coming more often to this park. It's very nice place!

The park is awesome!

Silver Falls is awesome

We like SF. It's comfortable here.

Great park, great staff!
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