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EXECUTIVE SUMMARY 

Objectives 

Understanding opinions of park users about issues such as the quality of facilities, social and 

resource conditions, and how they use these parks is critical to providing adequate programs and 

services. Project objectives were to describe day user activities, demographic characteristics, and 

opinions about conditions and management at this park and provide recommendations for 

maintaining or improving conditions at this park. 

Methods 

Data were obtained from questionnaires administered to random samples of day user visitors to 

the park between July 4 and August 18, 2013. The day-use visitor survey involved on-site 

intercepts. The total number of completed questionnaires was n = 400 with a response rate of 

84%. The sample size allows generalizations about the population of day users at Koberg Beach 

State Recreation Site at a margin of error of ± 4.9% at the 95% confidence level. 

Results 

Personal and Visit Characteristics 

 The most popular day-use activities at this park were swimming or wading (79%), 

sightseeing (38%), other (27%), picnicking or barbequing (25%), and dog walking 

(20%). Top “other” activities were cliff jumping/ diving, sunbathing on the beach, and 

boating. The least popular activities were bicycling on windsurfing (1%) bicycling on 

local roads (2%), and fishing (2%).  

 The most common main activity groups were people swimming or wading (60%), other 

(17%), and sightseeing (11%). The least common activity groups were people fishing 

(1%), and bird or wildlife watching (1%). 

 Day users spent an average of approximately two hours in the park. The majority (67%) 

of day users spent one to two hours in the park, with 33% spending three or more hours 

in the park. 

 On average, day users traveled 165 miles from home to visit the park. 

 In total, 54% of day-use respondents had visited this park before. Day users had visited 

an average of seven times in the past 12 months with the highest proportions having 

made three to five trips (32%) and six to twelve trips (21%) to this park in the past year, 

while 57% had made one to five trips. 

 Average group size of day-use visitors was approximately four people (M=4.09 people). 

The majority of day users (35%) visited in groups of three to four people, and five to ten 

people. (25%). 

 Most day users arrived at the park in their family vehicle (81%), 13% arrived in 

somebody else’s vehicle, and 6% arrived in another form of transportation. Respondents 

arriving in other vehicles were in boats or rental vehicles. On average, there were 3.05 

people in each family vehicle, 3.24 people in someone else’s vehicle, and 3.47 people in 

other types of vehicles. When combining personal, somebody else’s, and other vehicle 

responses, the average number of people per vehicle was 3.10. 

 Most day users (60%) considered this park the main reason for their trip. 
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 If unable to go to the park for this trip, they would have gone somewhere else for the 

same activity (65%), come back another time (8%), or stayed home (6%). 

Visitor Spending 

 Most day-use visitors to the park (61%) are local (living 30 miles or less from the park). 

 For local day-use visitors, the highest percentage reported $1-$25 (37%), $26-$50 (17%), 

and $51-$150 (17%) on their trip. For non-local day-use visitors, the highest percentage 

(33%) reported spending $51-$150 on their trip. 

 Most day use visitors reported spending money on gasoline and oil and groceries. 

Obtaining Information about the Parks 

 Almost all day users (90%) were able to find the information they needed when planning 

their visit to this park, and the few (10%) who did not find it would like driving directions 

to the park and safety information about cliff jumping/diving. 

 The most heavily used sources of information by day users were friends or family 

members (74% used sometimes or often), previous visits (68%), highway signs (65%), 

official internet websites (e.g., Oregon State Parks, Travel Oregon; 52%), other (42%), 

brochures (31%), and social media websites (31%). The least used sources were health 

care providers (11%), videos or DVDs (13%), community organizations (18%), and 

television (18%). 

 Official internet websites (e.g., Oregon State Parks, Travel Oregon) were used by about 

half (44%) of respondents as the first primary information source, followed by friends or 

family (33%), highway signs (5%), and previous visits (4%). Few people used other 

sources when obtaining information. 

Satisfaction with Experiences and Conditions 

 Day users considered the most important characteristics the park’s absence of litter 

(88%), cleanliness (e.g., lawn care, lack of graffiti; 86%), cleanliness of toilets / 

bathrooms (80%), parking for vehicles (75%), courteousness of park rangers / personnel 

(67%), personal safety (65%), and number of toilets / bathrooms (64%). The least 

important attributes were amount and quality of educational information (24% to 26%), 

presence of park rangers / personnel (30%), and facilities for groups to gather (32%). 

 Overall satisfaction among day users was extremely high, as 93% were satisfied and 

almost no respondents (7%) were dissatisfied or neutral. The highest proportion of users 

were “satisfied” (51%). The majority of day users were satisfied with most characteristics 

at Koberg Beach State Recreation Site. Day users were most satisfied with park 

cleanliness (83%), absence of litter (80%), courteousness of park rangers / personnel 

(73%), number of toilets / bathrooms (72%), parking for vehicles (71%), personal safety 

(68%), and cleanliness of toilets / bathrooms (66%). Users were least satisfied with the 

amount and quality of educational information (42% to 42%), information about 

conditions / hazards (46%), number of park trails (47%), and facilities for groups to 

gather (47%). Most day users (87%) said they were likely to return to this park in the 

future. 

 An Importance – Performance analysis showed that most park attributes were in the 

“keep up the good work” category, with one in the “possible overkill” category, 
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indicating that users thought that staff were doing a good job managing conditions and 

experiences. There were, however, three attributes that were important to users, but these 

users were only slightly satisfied with these attribute. Managers should, therefore, 

consider monitoring the cleanliness of toilets, absence of litter, and park cleanliness. 

 Approximately 56% of day users felt crowded at the park. These results suggest that 

crowding in the day use areas is at “high normal” where visitation is probably not greater 

than carrying capacity but may be tending in that direction. Crowding should be studied 

if increased use is expected, allowing management to anticipate problems. 

Attitudes about Management Strategies 

 Day users most strongly supported management strategies that would provide more 

opportunities for escaping crowds (71%), more recycling containers (68%), more trash 

cans (60%), more opportunities for viewing wildlife (60%), more opportunities for hiking 

(55%), do not change anything (54%), and more group picnic areas (52%). The least 

supported strategies were to close the park to all recreation/tourism activities (9%), limit 

the number of people allowed in the park per day (19%), provide downloadable mobile 

phone applications (20%), and more programs led by rangers (23%). 

Sociodemographic Characteristics of Users 

 There were a few more female (53%) than male (47%) day users at this park. 

 The average age of respondents was 37 years old, and the largest proportions of users 

were 30 to 39 years old (31%) and 40 to 49 years old (24%). 

 The average annual household income before taxes of respondents was $66,000, and the 

largest proportion of users had incomes from $30,000 to $49,999 (19%). Day-use visitors 

to Koberg Beach State Recreation Site are generally wealthier than the Oregon 

population at large (Oregon median household income in 2010 was $51,994). 

 Most respondents were white (i.e., Caucasian; 85%) with some Hispanic / Latinos (7%), 

Other (3%), and American Indian / Alaska Natives (2%). 

 Most day users (95%) considered English as the primary language in their homes, while 

some spoke other languages (3%), Spanish (2%), and Russian (1%). 

 Over 65% of day use visitors resided in Oregon, 22% resided in Washington State, 6% 

were from other states, 2% were from California, 1% were from Utah, 1% were from 

Colorado, 1% were from Texas, and 1% were from British Columbia. Among day users, 

43% lived in the Mt. Hood / Gorge region 

(http://www.guidetooregon.com/regions/map.html), 21% resided in the Portland metro 

region, 1% resided in the Willamette Valley region, <1% resided in the Eastern region, 

<1% resided in the Coastal region, and <1% resided in the Central region. No visitors 

lived in the Southern region of the state. 

 93% of day users said that nobody in their group had a disability, whereas 7% had at least 

one group member with a disability. The most common disability was associated with 

walking (3% of day users), while 1% of day users had a hearing disability, 1% had a 

learning disability, <1% had a sight disability, and 1% had some other form of disability. 
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Recommendations 

Management Recommendations 

 Most day users traveled to this park in their own vehicles (81%), so adequate parking is 

important and should be considered in planning and management.  

 The average number of visitors per vehicle for Koberg Beach State Recreation Site day-

use vehicles (3.10) was significantly lower than the current FMS assumption of 4.0 

visitors per vehicle. Park managers may want to use this updated figure in future day-use 

calculations for the park. 

 Almost all day users (93%) were satisfied with their experiences and the conditions at 

this park. Satisfaction, however, was consistently lower for the amount and quality of 

educational information (42% to 42%), information about conditions / hazards (46%), 

number of park trails (47%), and facilities for groups to gather (47%). Managers may 

wish to evaluate these services to users to insure they are meeting visitor needs. 

 The results suggest that crowding at day-use areas is at “high normal” where visitation is 

probably not greater than carrying capacity but may be tending in that direction. 

Crowding should be studied if increased use is expected, especially given that 71% of 

park users supported the provision of more opportunities for escaping crowds. 

 Day use visitors most strongly supported strategies that would provide more 

opportunities for escaping crowds (71%), more recycling containers (68%), more trash 

cans (60%), more opportunities for viewing wildlife (60%), more opportunities for hiking 

(55%), do not change anything (54%), and more group picnic areas (52%). Managers 

may want to consider some or all of these strategies.  

 The Importance – Performance analysis showed that most park attributes were in the 

“keep up the good work” category, with a few in the “possible overkill” category, 

indicating that users thought that staff were doing a good job managing conditions and 

experiences. However, this analysis showed that managers should consider examining the 

cleanliness of toilets, absence of litter, and park cleanliness. 

 Almost all park visitors (90%) were able to find the information they needed when 

planning their visit to Koberg Beach State Recreation Site. However, some visitors (10%) 

were not able to find all information needed. The most popular information needed was 

better driving directions to the park and hazard information about cliff jumping/diving. 

 A large proportion of day users (44%) depended on official internet websites as the 

primary source of obtaining information about state parks such as Koberg Beach State 

Recreation Site. Given these results, it is imperative for staff to ensure that agency and 

park internet websites are easy to navigate, up to date, and provide comprehensive 

information. 

 Appendix A is a listing of 148 verbatim open ended positive comments (34 comments, 2 

page) and negative comments and suggestions for improvement of Koberg Beach State 

Recreation Site (114 comments, 6 pages). Many comments may provide insights for 

future planning and management. The most common concerns expressed needs for: (a) 

more trash cans; (b) eastbound freeway access; (c) expanded beach area; (d) more picnic 

tables; (e) information about cliff jumping hazards; (f) a better trail to cliff; (g) water in 

restrooms; and (h) dog waste bags. 
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INTRODUCTION AND OBJECTIVES 

The Oregon State Parks system provides public access to a collection of the state’s outstanding 

natural, cultural, scenic, and outdoor recreation resources. Understanding the opinions of park 

users regarding issues such as the quality of facilities, recreational opportunities, social and 

resource conditions, and how they use these parks is critical to providing effective facilities, 

programs, and services. Project objectives were to describe day user activities, demographic 

characteristics, and opinions about conditions and management at this park and provide 

recommendations for maintaining or improving conditions at this park. 

METHODS 

Data were obtained from a questionnaire (see Appendix B) administered to a randomly selected 

sample of day users at Koberg Beach State Recreation Site between July and August 2013. An 

on-site (face to face) survey method was used for day users. A respondent was only allowed one 

opportunity to complete a questionnaire. 

Onsite Survey of Day Users 

Day users 18 years of age and older who visited Koberg Beach State Recreation Site between 

July 4 and August 18, 2013 were approached in person (face to face) and asked to complete the 

six page questionnaire onsite at this park. Day users were asked if they would be willing to 

complete the questionnaire and asked to immediately complete and return the full length 

questionnaire onsite. Questionnaires were printed on both sides of two legal sized (8 ½ x 14) 

pages and folded into a small booklet, and took most respondents approximately 15 to 20 

minutes to complete. Respondents were provided with a clipboard and pen to complete the 

questionnaire. A number of volunteers (e.g., Camp Hosts) administered these questionnaires to 

reduce costs. 

Sample Size and Response Rate 

As shown in Table 1, the total number of completed questionnaires was n = 400 with an 

estimated total response rate of 84%.  

Table 1. Sample size and response rate  

 Initial contacts Completed surveys (n) Response rate (%) 

Day Users   475     400   84 
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The sample size allows generalizations about the population of day users at Koberg Beach State 

Recreation Site at a margin of error of ± 4.9% at the 95% confidence level, which exceeds the 

conventional standard of ± 5% that has been widely accepted and adopted in recreation and 

tourism research (Mitra & Lankford, 1995; Vaske, 2008). 

Questionnaires administered to day users included questions on a range of topics such as prior 

visitation, activity participation, satisfaction, support of management, and demographic 

characteristics. To highlight key findings, data were often recoded into major response categories 

(e.g., agree, disagree; support, oppose), but basic descriptive findings of uncollapsed questions 

(i.e., strongly, slightly agree) are provided in Appendix C. 

RESULTS 

Personal and Visit Characteristics 

Activity Groups. The questionnaire asked respondents to check all of the activities in which they 

participated at Koberg Beach State Recreation Site on their most recent trip. Table 2 shows that 

the most popular activities at this park were swimming or wading (79%), sightseeing (38%), 

other (27%), picnicking or barbequing (25%), and dog walking (20%). The least popular 

activities were bicycling on windsurfing (1%) bicycling on local roads (2%), and fishing (2%). 

Top “other” activities were cliff jumping/ diving, sunbathing on the beach, and boating. 

Respondents were then asked to specify the one primary activity in which they participated most 

often during their recent visit to Koberg Beach State Recreation Site. Table 3 shows that the 

most common primary activity groups were people swimming or wading (60%), other (17%), 

and sightseeing (11%). The least common activity groups were people fishing (1%), and bird or 

wildlife watching (1%). 
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Table 2. Day-use recreation activities at the park 

Activity % Participating
 a
 

   Swimming or wading 79 

   Sightseeing 38 

   Other 
b
 27 

   Picnicking or barbequing 25 

   Dog walking 20 

   Paddle boarding 12 

   Bird or wildlife watching 12 

   Fishing 2 

   Bicycling on local roads 2 

   Windsurfing 1 
a
  Cell entries are percentages (%) of users who reported participating in the activity at the 

park on their most recent visit. Percentages do not sum to 100% because respondents could 
check more than one activity from the list. 
b  The most popular “other” activities were: cliff jumping/diving, sunbathing on the beach, 

and boating. 

Table 3. Primary day-use activities at the park 

Activity Day Users (%) 

   Swimming or wading 60 

   Other  17 

   Sightseeing 11 

   Picnicking or barbequing 5 

   Dog walking 4 

   Paddle boarding 2 

   Bird or wildlife watching 1 

   Fishing 1 

 
 

Duration of Visit. Day users were asked to report how many hours they spent at Koberg Beach 

State Recreation Site on their recent trip. Table 4 shows that, on average, day users spent 

approximately two hours in the park (M=2.35 hours). The majority (67%) day users spent one to 

two hours in the park, with 33% spending three or more hours in the park.  

Table 4. Duration of day user visit at the park 

1 hour 39 

2 hours 28 

3 hours 15 

4 to 5 hours 13 

6 to 9 hours 4 

10 or more hours 1 

Mean / average hours 2.35 

Cell entries are percentages (%) unless specified as means / 

averages 
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Distance Traveled. Respondents were also asked to report about how far from home they 

traveled to get to the park. Table 5 shows that 61% of day-use visitors were local (driving 30 

miles or less to reach the park), 12% originated 31 to 60 miles from the park, and 27% originated 

from 61 or more miles. Day users, on average, traveled approximately 165 miles to visit the park. 

Table 5. Day user distance traveled to the park 

30 miles or less 61 

31 to 60 miles 12 

61 or more miles 27 

Mean / average 165.40 

Cell entries are percentages (%) unless specified as means / 

averages 

Previous Visitation. Users were asked if they had ever visited Koberg Beach State Recreation 

Site before their most recent trip. Table 6 shows that 54% of day-use respondents had visited this 

park before, whereas 46% had not visited previously.  

Table 6. Day user previous visitation to the park 

 Day Users (%) 

Yes, visited park before 54 

No, not visited park before 46 

Users who had previously visited this park were then asked how many trips they had made to 

this park in the past 12 months. Table 7 shows that day users had visited an average of 

approximately seven times in the past 12 months with the highest proportions having made three 

to five trips (32%) and six to twelve trips (21%) to this park in the past year, while 57% had 

made one to five trips.  

Table 7. Day user number of previous visits to park in the last 12 months 

0 Trips 11 

1 Trip 12 

2 Trips 13 

3 to 5 Trips 32 

6 to 12 Trips 21 

13 to 24 Trips 4 

More than 24 Trips 7 

Mean / average trips 6.62 

Cell entries are percentages (%) unless specified as means / averages 
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Group Size. Respondents were asked to report how many people, including themselves, 

accompanied them at Koberg Beach State Recreation Site on their most recent trip. Table 8 

shows that the average day user group size was approximately four people (M = 4.09 people). 

Groups most commonly consisted of three to four people (35%) and five to ten people (25%). 

Table 8. Day user group size at the park 

1 Person (alone) 14 

2 People 23 

3 or 4 People  35 

5 to 10 People 25 

11 to 25 People 3 

More than 25 People <1 

Mean / average  4.09 

Cell entries are percentages (%) unless specified as means / 

averages 

Transportation to the Park. Respondents were asked how they got to Koberg Beach State 

Recreation Site on their most recent trip. Table 9 shows most day users arrived at the park in 

their family’s personal vehicle (81%), 13% arrived in somebody else’s vehicle, and 6% arrived 

in another form of transportation. Respondents arriving in other vehicles were in boats or in 

rental vehicles. On average, there were 3.05 people in each family vehicle, 3.24 people in 

someone else’s vehicle, and 3.47 people in other types of vehicles. When combining personal, 

somebody else’s, and other vehicle responses, the average number of people per vehicle was 

3.10. 

Table 9. Day users transportation to the park 

 Day Users (%) 

My family’s personal vehicle 
a
 81 

Somebody else’s personal vehicle 
b
 13 

Other
 c
 6 

a  Number of people in vehicle:  mean / average = 3.05 (1-4 people = 82%). 
b  Number of people in vehicle:  mean / average = 3.24 (1-4 people = 88%). 
c  Number of people in vehicle:  mean / average = 3.47 (1-4 people = 73%). 
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Reasons for Visiting. Day users were asked if this park was the main reason for their trip. Table 

10 shows that 60% of day users considered this park their main reason for the trip.  

Table 10. Whether the park was day users main destination 

 Day Users (%) 

Primarily for recreation – this park was main destination 60 

Primarily for recreation – main destination was not this park  25 

Primarily for business, family, or other reasons – park was side 

trip 

8 

Some other reason  7 

 

Alternatives to Visit. Respondents were then asked what things they would have considered 

doing if they were not able to go to Koberg Beach State Recreation Site for this visit. As shown 

in Table 11, most day users responded that, if unable to go to the park for this visit, they would 

have either gone somewhere else for the same activity (65%), come back another time (8%), or 

stayed home (6%). 

 
Table 11. Day user alternatives to park visit 

 Day Users (%) 

Gone somewhere else for same activity a 65 

Gone somewhere else for a different activity b 5 

Come back another time 8 

Stayed home 6 

Gone to work at my regular job <1 

Something else (none of these)  15 

a  If gone somewhere else for same activity, how far from home is the place you would have 

gone instead:  mean / average = 21.84 miles. 
b  If gone somewhere else for different activity, how far from home is the place you would 

have gone instead:  mean / average = 47.11 miles.  
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Section Summary.  Taken together, results in this section showed that: 

 The most popular day-use activities at this park were swimming or wading (79%), 

sightseeing (38%), other (27%), picnicking or barbequing (25%), and dog walking 

(20%). Top “other” activities were cliff jumping/ diving, sunbathing on the beach, and 

boating. The least popular activities were bicycling on windsurfing (1%) bicycling on 

local roads (2%), and fishing (2%).  

 The most common main activity groups were people swimming or wading (60%), other 

(17%), and sightseeing (11%). The least common activity groups were people fishing 

(1%), and bird or wildlife watching (1%). 

 Day users spent an average of approximately two hours in the park. The majority (67%) 

of day users spent one to two hours in the park, with 33% spending three or more hours 

in the park. 

 On average, day users traveled 165 miles from home to visit the park. 

 In total, 54% of day-use respondents had visited this park before. Day users had visited 

an average of seven times in the past 12 months with the highest proportions having 

made three to five trips (32%) and six to twelve trips (21%) to this park in the past year, 

while 57% had made one to five trips. 

 Average group size of day-use visitors was approximately four people (M=4.09 people). 

The majority of day users (35%) visited in groups of three to four people, and five to ten 

people. (25%). 

 Most day users arrived at the park in their family vehicle (81%), 13% arrived in 

somebody else’s vehicle, and 6% arrived in another form of transportation. Respondents 

arriving in other vehicles were in boats or rental vehicles. On average, there were 3.05 

people in each family vehicle, 3.24 people in someone else’s vehicle, and 3.47 people in 

other types of vehicles. When combining personal, somebody else’s, and other vehicle 

responses, the average number of people per vehicle was 3.10. 

 Most day users (60%) considered this park the main reason for their trip. 

 If unable to go to the park for this trip, they would have gone somewhere else for the 

same activity (65%), come back another time (8%), or stayed home (6%). 
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Visitor Spending 

Day users were asked to estimate how much they and the other members of their party spent on 

their trip within 30 miles of Koberg Beach State Recreation Site on eight spending categories. 

The information included in this section of the report summarizes basic visitor spending results 

from the survey. A more extensive visitor spending analysis will be conducted by Oregon State 

University and available in a separate report. 

 

For this analysis, “local” visitors are defined as those visitors reporting traveling 30 miles or less 

from home to get to the park. “Non-local” visitors are those respondents living 31 or more miles 

from the park. All foreign visitors were classified as “non-local” visitors. Visitor responses were 

excluded under the following conditions:  

 The number of nights spent away from home in the local area was greater than 30, 

 The reported size of the group was greater than 10 individuals, 

 Spending per day/night was greater or equal to $500 or spending on recreation and 

equipment rental was greater or equal to $500 in total. 

Table 12 includes the percentages of all park day users that are local and non-local visitors. Most 

day users to the park are local (living 30 miles or less from the park) visitors (61%).  

Table 12. Day users, local / non-local 

 Day Users (%) 

Local 61 

Non-Local 39 

 

Table 13 shows the proportion of total spending for local and non-local day-use visitors and 

reported on a party trip basis. For local day-use visitors, the highest percentage reported spending 

$1-$25 (37%), $26-$50 (17%), and $51-$150 (17%) on their trip. For non-local day-use visitors, 

the highest percentage (33%) reported spending $51-$150 on their trip.  
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Table 13. Day user total spending, dollars per party per trip 

 Local Non-Local 

Spent no money 15 13 

$1 - $25 37 8 

$26 - $50 17 12 

$51 - $150 17 33 

$151 - $350 10 22 

$351 - $550 4 12 

Table 14 includes the proportion of day-use visitor parties that reported spending any dollars on 

the eight spending categories (e.g., motel, camping, restaurants and bars, groceries, etc.). For 

local day-use visitors, most reported spending some money on gasoline and oil (75%) and 

groceries (50%). A large proportion of non-local day use visitors also reported spending money 

on gasoline and oil (69%), restaurants and bars (63%), and groceries (54%). 

 
Table 14. Percent of day user party spending of any dollars in eight spending categories 

Spending Categories Local Non-Local 

Motel, lodge, cabin, B&B, other lodging 2 15 

Camping 8 22 

Restaurants and bars 34 63 

Groceries 50 54 

Gasoline and oil 75 69 

Park entry, parking, or recreation use fees 11 20 

Recreation and equipment (guide fees, equipment rental) 8 14 

Souvenirs, clothing, and other miscellaneous 6 21 
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Section Summary. Taken together, results in this section showed that: 

 Most day-use visitors to the park (61%) are local (living 30 miles or less from the park). 

 For local day-use visitors, the highest percentage reported $1-$25 (37%), $26-$50 (17%), 

and $51-$150 (17%) on their trip. For non-local day-use visitors, the highest percentage 

(33%) reported spending $51-$150 on their trip. 

 Most day use visitors reported spending money on gasoline and oil and groceries. 

Obtaining Information about the Parks 

The questionnaire contained several questions examining how day users obtained information 

about state parks such as Koberg Beach State Recreation Site and whether they were able to 

obtain the information they needed. Table 15 shows that almost all day users (90%) were able to 

find the information they needed when planning their visit to this state park, and the few (10%) 

who did not find the information reported needing driving directions and information regarding 

the safety of cliff jumping. 

Table 15. Whether day users found the information needed 

  

                Day Users (%) 

Yes, found the information needed 90 

No, did not find the information needed 
a
 10 

a   The most popular information needed was: driving directions to the 

park and safety information about cliff jumping. 

  



 

 

Visitor Survey of Day-use Visitors at Koberg Beach State Recreation Site 11 

 

 

Table 16. Day user use of information sources
 a
 

 Day Users (%) 

Friends / family 74 

Previous visit 68 

Highway signs 65 

Official internet websites (OPRD) 52 

Other 
b
 42 

Brochures 31 

Social media websites 31 

Books 28 

Magazines 28 

Work 23 

Newspapers 21 

Radio 19 

Television 18 

Community organizations (Church, etc.) 18 

Videos / DVDs 13 

Health care providers 11 
a   Cell entries are percentages (%) of users who used the information source 

“sometimes” to “often.” 
b   The most popular “other” sources were: the Oregon swimming hole app and 

Google maps. 

Respondents were also presented with a list of 16 possible sources for finding information and 

asked how often they obtained information from these sources when thinking about visiting an 

Oregon State Park such as Koberg Beach State Recreation Site. Table 16 shows that the most 

heavily used sources of information by day users were friends or family members (74% used 

sometimes or often), previous visits (68%), highway signs (65%), official internet websites (e.g., 

Oregon State Parks, Travel Oregon; 52%), other (42%), brochures (31%), and social media 

websites (31%). The least used sources were health care providers (11%), videos or DVDs 

(13%), community organizations (18%), and television (18%).  

Respondents were then asked to specify from this list of information sources what one source 

they would use first when obtaining information about an Oregon State Park such as Koberg 

Beach State Recreation Site. Table 17 shows that official internet websites (e.g., Oregon State 

Parks, Travel Oregon) were used by about half (44%) of respondents as the first primary 

information source, followed by friends or family (33%), highway signs (5%), and previous 

visits (4%). Few people used other sources when obtaining information. 
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Table 17. Day user primary information sources
 
 

 Day Users (%) 

Official internet websites (OPRD) 44 

Friends / family 33 

Highway signs 5 

Previous visit 4 

Brochures 3 

Magazines 3 

Other 3 

Books 2 

Newspapers 1 

 

Section Summary. Taken together, results in this section showed that: 

 Almost all day users (90%) were able to find the information they needed when planning 

their visit to this park, and the few (10%) who did not find it would like driving directions 

to the park and safety information about cliff jumping/diving. 

 The most heavily used sources of information by day users were friends or family 

members (74% used sometimes or often), previous visits (68%), highway signs (65%), 

official internet websites (e.g., Oregon State Parks, Travel Oregon; 52%), other (42%), 

brochures (31%), and social media websites (31%). The least used sources were health 

care providers (11%), videos or DVDs (13%), community organizations (18%), and 

television (18%). 

 Official internet websites (e.g., Oregon State Parks, Travel Oregon) were used by about 

half (44%) of respondents as the first primary information source, followed by friends or 

family (33%), highway signs (5%), and previous visits (4%). Few people used other 

sources when obtaining information. 

Satisfaction with Experiences and Conditions 

Overall Satisfaction. Respondents were asked “overall, how dissatisfied or satisfied were you 

with your overall experience at Koberg Beach State Recreation Site?” Table 18 shows that 

overall satisfaction was extremely high, as 93% were satisfied and almost no respondents (7%) 

were dissatisfied or neutral. The highest proportion of users was “satisfied” (51%). 
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Table 18. Day user overall satisfaction 

 Day Users (%) 

Very Satisfied 42 

Satisfied 51 

Dissatisfied or Neutral 7 

Satisfaction and Expectations with Specific Characteristics. Although almost all day users were 

satisfied with their overall visit at Koberg Beach State Recreation Site, this does not indicate that 

they were satisfied with every aspect of this park. This project, therefore, first measured 

respondent expectations by asking them the extent they believed that several attributes of Koberg 

Beach State Recreation Site were important to their visit (e.g., absence of litter, personal safety, 

signs, parking). Then, respondents reported their satisfaction of these same attributes at this park 

to measure performance of these attributes. 

Table 19. Day user specific expectations at the park 

 Day Users (%)
a
 

Absence of litter 88 

Cleanliness of park (graffiti, lawns) 86 

Cleanliness of toilets / bathrooms 80 

Parking for vehicles 75 

Courteousness of rangers / personnel 67 

Personal safety 65 

Number of toilets / bathrooms 64 

Information about conditions / hazards 57 

Signs with directions in the park 51 

Signs with directions to the park 47 

Condition / maintenance of trails 46 

Variety of things to do 43 

Number of park trails 38 

Ease of movement / access (wheelchair, elderly, 

stroller)    
37 

Facilities for groups to gather 32 

Presence of park rangers / personnel 30 

Quality of educational information 26 

Amount of educational information 24 
a   Cell entries are percentages (%) of users who rated the characteristic as 

“somewhat” or “extremely important.” 

Table 19 shows that the most important characteristics were the park’s absence of litter (88%), 

cleanliness (e.g., lawn care, lack of graffiti; 86%), cleanliness of toilets / bathrooms (80%), 

parking for vehicles (75%), courteousness of park rangers / personnel (67%), personal safety 
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(65%), and number of toilets / bathrooms (64%). The least important attributes were amount and 

quality of educational information (24% to 26%), presence of park rangers / personnel (30%), 

and facilities for groups to gather (32%). 

 
Table 20. Day user specific satisfactions at the park 

 Day Users (%)
a
 

Cleanliness of park (graffiti, lawns) 83 

Absence of litter 80 

Courteousness of rangers / personnel 73 

Number of toilets / bathrooms 72 

Parking for vehicles 71 

Personal safety 68 

Cleanliness of toilets / bathrooms 66 

Presence of park rangers / personnel 64 

Variety of things to do 61 

Signs with directions to the park 59 

Ease of movement / access (wheelchair, 

elderly, stroller)    
50 

Condition / maintenance of trails 48 

Signs with directions in the park 48 

Facilities for groups to gather 47 

Number of park trails 47 

Information about conditions / hazards 46 

Quality of educational information 42 

Amount of educational information 42 
a   Cell entries are percentages (%) of users who rated the characteristic as 

“satisfied” or “very satisfied.” 

Table 20 shows that the majority of day users were satisfied with most of these characteristics at 

Koberg Beach State Recreation Site. Day users were most satisfied with park cleanliness (83%), 

absence of litter (80%), courteousness of park rangers / personnel (73%), number of toilets / 

bathrooms (72%), parking for vehicles (71%), personal safety (68%), and cleanliness of toilets / 

bathrooms (66%). Users were least satisfied with the amount and quality of educational 

information (42% to 42%), information about conditions / hazards (46%), number of park trails 

(47%), and facilities for groups to gather (47%). 
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Importance – Performance Analysis. One approach for visualizing relationships between 

expectations (i.e., importance of attributes) and satisfaction (i.e., performance of these attributes) 

is Importance – Performance (I-P) analysis (Figure 1). Importance or expectations are 

represented as averages (i.e., means) on the vertical axis (i.e., y-axis) and average performance or 

experiences (i.e., satisfaction) are measured on the horizontal axis (i.e., x-axis). When combined, 

these axes intersect and produce a matrix of four quadrants that can be interpreted as 

“concentrate here” (high importance or expectation, low satisfaction or poor experiences; 

Quadrant A), “keep up the good work” (high importance or expectation and high satisfaction or 

good experiences; Quadrant B), “low priority” (low importance or expectation and low 

satisfaction or poor experiences; Quadrant C), and “possible overkill” (low importance or 

expectation, high satisfaction or good experiences; Quadrant D).  This matrix provides managers 

with an easily understandable picture of the status of services, facilities, and conditions as 

perceived by users, and reveals conditions that may or may not need attention (Bruyere, 

Rodriguez, & Vaske, 2002; Vaske, Beaman, Stanley, & Grenier, 1996). 

Figure 1.  Importance-performance (I-P) analysis matrix 
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Figure 2.  Importance-performance (I-P) analysis matrix for day users 
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we are also taking a closer examination of I-P scores within the dashed lines included in Figure 

2. There are three attributes that were important to users, but users were only slightly satisfied 
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Respondents were asked several additional questions about their satisfaction with Koberg Beach 

State Recreation Site, including this park’s natural environment, facilities and services. Day 

users were also asked how likely they would return to this state park. Table 21 shows somewhat 

high day user satisfaction with the park’s environment (87%) and lower satisfaction with 

facilities and services (73%). In total, 87% of day users said they were likely to return to this 

park in the future.  

Table 21. Day user likelihood of returning and satisfaction with the park facilities and environment 

 Day Users (%) 

Satisfaction with natural environment 
a
 87 

Satisfaction with facilities and services 
a
 73 

Likelihood of returning 
b
 87 

a   Cell entries are percentages (%) of users who rated the characteristic as “satisfied” or “very satisfied.” 
b   Cell entries are percentages (%) of users who said they were “likely” or “very likely” to return to the park in the 

future. 

Perceived Crowding. Perceived crowding is a subjective and negative evaluation that the 

number of encounters or people observed in an area is too many. Research suggests that when 

users perceived an area to be crowded, they likely encountered more than their maximum 

acceptance (i.e., their norm) of impacts (e.g., use levels) for the particular setting (Manning, 

2010; Needham & Rollins, 2009). 

 
Table 22. Day user perception of crowding 

 Day Users 

Perception of crowding 
a
 3.32 

Reported feeling crowded 56 

a   Cell entries are means on 9 point crowding scale of 1-2 “not at all crowded” to 3-4 “slightly crowded” to 5-7 

“moderately crowded” to 8-9 “extremely crowded.”  
b   Cell entries are percentages (%) of users who reported being “slightly crowded,” “moderately crowded,” or 

“extremely crowded.”  

Table 22 shows that, on average, day users felt crowded, with 56% of day users having felt some 

degree of crowding on their visit. According to Shelby, Vaske, and Heberlein (1989) and Vaske 

and Shelby (2008), these results suggest that crowding at the day use areas can be considered 

“high normal” where visitation is probably not greater than carrying capacity but may be tending 

in that direction. Crowding should be studied if increased use is expected, allowing management 

to anticipate problems. 
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Section Summary. Taken together, results in this section showed that: 

 Day users considered the most important characteristics the park’s absence of litter 

(88%), cleanliness (e.g., lawn care, lack of graffiti; 86%), cleanliness of toilets / 

bathrooms (80%), parking for vehicles (75%), courteousness of park rangers / personnel 

(67%), personal safety (65%), and number of toilets / bathrooms (64%). The least 

important attributes were amount and quality of educational information (24% to 26%), 

presence of park rangers / personnel (30%), and facilities for groups to gather (32%). 

 Overall satisfaction among day users was extremely high, as 93% were satisfied and 

almost no respondents (7%) were dissatisfied or neutral. The highest proportion of users 

were “satisfied” (51%). The majority of day users were satisfied with most characteristics 

at Koberg Beach State Recreation Site. Day users were most satisfied with park 

cleanliness (83%), absence of litter (80%), courteousness of park rangers / personnel 

(73%), number of toilets / bathrooms (72%), parking for vehicles (71%), personal safety 

(68%), and cleanliness of toilets / bathrooms (66%). Users were least satisfied with the 

amount and quality of educational information (42% to 42%), information about 

conditions / hazards (46%), number of park trails (47%), and facilities for groups to 

gather (47%). Most day users (87%) said they were likely to return to this park in the 

future. 

 An Importance – Performance analysis showed that most park attributes were in the 

“keep up the good work” category, with a few in the “possible overkill” category, 

indicating that users thought that staff were doing a good job managing conditions and 

experiences. There were, however, three attributes that were important to users, but these 

users were only slightly satisfied with these attribute. Managers should, therefore, 

consider monitoring the cleanliness of toilets, absence of litter, and park cleanliness. 

 Approximately 56% of day users felt crowded at the park. These results suggest that 

crowding in the day use areas is at “high normal” where visitation is probably not greater 

than carrying capacity but may be tending in that direction. Crowding should be studied 

if increased use is expected, allowing management to anticipate problems. 
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Attitudes about Management Strategies 

Day users were asked the extent they opposed or supported several potential new strategies for 

the park. Table 23 shows that the most strongly supported strategies by day users were to provide 

more opportunities for escaping crowds (71%), more recycling containers (68%), more trash 

cans (60%), more opportunities for viewing wildlife (60%), more opportunities for hiking (55%), 

do not change anything (54%), and more group picnic areas (52%). The least supported 

strategies were to close the park to all recreation/tourism activities (9%), limit the number of 

people allowed in the park per day (19%), provide downloadable mobile phone applications 

(20%), and more programs led by rangers (23%). 

Table 23. Day user attitudes about management at the park 

 Day Users (%)
a
 

More opportunities for escaping crowds 71 

More recycling containers 68 

More trash cans 60 

More opportunities for viewing wildlife 60 

More opportunities for hiking 55 

Do not change anything / keep as is 54 

More group picnic areas 52 

More info / education (nature, history) 49 

Better maintenance / upkeep of facilities 49 

Restore to historical conditions 44 

Make park more pet friendly 42 

Natural buffers block view of development 42 

Require dogs be kept on leash at all times 36 

Limit the number of large groups allowed 33 

More paved trails 30 

More enclosed shelters 27 

Wireless internet access in park 27 

More programs led by rangers 23 

Downloadable mobile phone applications 20 

Limit the number of people allowed per day 19 

Close park to all recreation/tourism activities 9 
a   Cell entries are percentages (%) of users whose response was “support” or “strongly 

support.” 
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Section Summary. Taken together, results in this section showed that: 

 Day users most strongly supported management strategies that would provide more 

opportunities for escaping crowds (71%), more recycling containers (68%), more trash 

cans (60%), more opportunities for viewing wildlife (60%), more opportunities for hiking 

(55%), do not change anything (54%), and more group picnic areas (52%). The least 

supported strategies were to close the park to all recreation/tourism activities (9%), limit 

the number of people allowed in the park per day (19%), provide downloadable mobile 

phone applications (20%), and more programs led by rangers (23%). 

Sociodemographic Characteristics of Users 

Table 24 shows demographic characteristics of day users. There were more female (53%) than 

male (47%) day users at Koberg Beach State Recreation Site. The average age of respondents 

was 37 years old, and the largest proportions of users were 30 to 39 years old (31%) and 40 to 49 

years old (24%). Most respondents were white (i.e., Caucasian; 85%) with some Hispanic / 

Latinos (7%), Other (3%), and American Indian / Alaska Natives (2%). The average annual 

household income before taxes of respondents was $66,000, and the largest proportion of users 

had incomes from $30,000 to $49,999 (19%). Day-use visitors to Koberg Beach State Recreation 

Site are generally wealthier than the Oregon population at large (Oregon median household 

income in 2010 was $51,994).  

Table 25 shows that most day users (95%) considered English as the primary language in their 

homes, while some spoke other languages (3%), Spanish (2%), and Russian (1%).  
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Table 24. Day user demographic characteristics 

 Day Users (%)
a
 

Gender  

   Male 47 

   Female 53 

Age  

   Less than 20 years old 10 

   20 – 29 years 18 

   30 – 39 years 31 

   40 – 49 years 24 

   50 – 59 years 11 

   60 – 69 years 5 

   70 – 79 years 1 

   80+ years old 0 

   Average age (mean years) 37.49 

Household income (before taxes)   

   Less than $10,000 6 

   $10,000 – $29,999 15 

   $30,000 – $49,999 19 

   $50,000 – $69,999 14 

   $70,000 – $89,999 12 

   $90,000 – $109,999 10 

   $110,000 – $129,999 9 

   $130,000 – $149,999 3 

   $150,000 – $169,999 3 

   $170,000 or more 10 

   Average income (mean dollars) 66,000 

Ethnicity  

   White (Caucasian) 85 

   Hispanic / Latino 7 

   Other 3 

   American Indian / Alaska Native 2 

   Asian 1 

   Black / African American 1 

   Native Hawaiian or Pacific Islander 1 
a   Cell entries are percentages (%) unless specified as means or averages. 
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Table 25. Day user language spoken most often at home 

 Day Users (%) 

English 95 

Other a 3 

Spanish 2 

Russian 1 

a   The most reported “other” languages were: German, Japanese, Arabic, 

Bulgarian, Filipino and French. 

 

Table 26 shows that 65% of day use visitors resided in Oregon, 22% resided in Washington 

State, 6% were from other states, 2% were from California, 1% were from Utah, 1% were from 

Colorado, 1% were from Texas, and 1% were from British Columbia. Among day users, 43% 

lived in the Mt. Hood / Gorge region (http://www.guidetooregon.com/regions/map.html), 21% 

resided in the Portland metro region, 1% resided in the Willamette Valley region, <1% resided in 

the Eastern region, <1% resided in the Coastal region, and <1% resided in the Central region. No 

visitors lived in the Southern region of the state. 

 

Table 26.  Day user location of residence 

 Day Users (%) 

Country  

USA 98 

Canada 1 

Other 1 

State  

Oregon 
a
 65 

Washington 22 

Other states 6 

California 2 

Utah 2 

Colorado 1 

Texas 1 

British Columbia 1 
a   The largest percentage of day users were from the Mt. Hood / Gorge region 

(43%), whereas 21% resided in the Portland Metro region, 1% resided in 

the Willamette Valley region, <1% resided in the Eastern region, <1% 

resided in the Coastal region, and <1% resided in the Central region. No 
visitors lived in the Southern region of the state.  

Table 27 shows that 93% of day users said that nobody in their group had a disability, whereas 

7% had at least one group member with a disability. The most common disability was associated 
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with walking (53% of day users), while 1% of day users had a hearing disability, 1% had a 

learning disability, <1% had a sight disability, and 1% had some other form of disability. 

Table 27. Day user disabilities 

 Day Users (%) 

Disability in group  

   No 93 

   Yes 
a
 7 

a   Types of disabilities: walking = 3%, hearing = 1%, learning = 1%, 

sight = <1%, other = 1% 

Section Summary. Taken together, results in this section showed that: 

 There were a few more female (53%) than male (47%) day users at this park. 

 The average age of respondents was 37 years old, and the largest proportions of users 

were 30 to 39 years old (31%) and 40 to 49 years old (24%). 

 The average annual household income before taxes of respondents was $66,000, and the 

largest proportion of users had incomes from $30,000 to $49,999 (19%). Day-use visitors 

to Koberg Beach State Recreation Site are generally wealthier than the Oregon 

population at large (Oregon median household income in 2010 was $51,994). 

 Most respondents were white (i.e., Caucasian; 85%) with some Hispanic / Latinos (7%), 

Other (3%), and American Indian / Alaska Natives (2%). 

 Most day users (95%) considered English as the primary language in their homes, while 

some spoke other languages (3%), Spanish (2%), and Russian (1%). 

 Over 65% of day use visitors resided in Oregon, 22% resided in Washington State, 6% 

were from other states, 2% were from California, 1% were from Utah, 1% were from 

Colorado, 1% were from Texas, and 1% were from British Columbia. Among day users, 

43% lived in the Mt. Hood / Gorge region 

(http://www.guidetooregon.com/regions/map.html), 21% resided in the Portland metro 

region, 1% resided in the Willamette Valley region, <1% resided in the Eastern region, 

<1% resided in the Coastal region, and <1% resided in the Central region. No visitors 

lived in the Southern region of the state. 

 93% of day users said that nobody in their group had a disability, whereas 7% had at least 

one group member with a disability. The most common disability was associated with 
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walking (3% of day users), while 1% of day users had a hearing disability, 1% had a 

learning disability, <1% had a sight disability, and 1% had some other form of disability. 

RECOMMENDATIONS 

Management Recommendations 

Based on these results from survey of day users, the following recommendations, in no particular 

order, are proposed for management of Koberg Beach State Recreation Site: 

 Most day users traveled to this park in their own vehicles (81%), so adequate parking is 

important and should be considered in planning and management.  

 The average number of visitors per vehicle for Koberg Beach State Recreation Site day-

use vehicles (3.10) was significantly lower than the current FMS assumption of 4.0 

visitors per vehicle. Park managers may want to use this updated figure in future day-use 

calculations for the park. 

 Almost all day users (93%) were satisfied with their experiences and the conditions at 

this park. Satisfaction, however, was consistently lower for the amount and quality of 

educational information (42% to 42%), information about conditions / hazards (46%), 

number of park trails (47%), and facilities for groups to gather (47%). Managers may 

wish to evaluate these services to users to insure they are meeting visitor needs. 

 The results suggest that crowding at day-use areas is at “high normal” where visitation is 

probably not greater than carrying capacity but may be tending in that direction. 

Crowding should be studied if increased use is expected, especially given that 71% of 

park users supported the provision of more opportunities for escaping crowds. 

 Day use visitors most strongly supported strategies that would provide more 

opportunities for escaping crowds (71%), more recycling containers (68%), more trash 

cans (60%), more opportunities for viewing wildlife (60%), more opportunities for hiking 

(55%), do not change anything (54%), and more group picnic areas (52%). Managers 

may want to consider some or all of these strategies.  

 The Importance – Performance analysis showed that most park attributes were in the 

“keep up the good work” category, with one in the “possible overkill” category, 

indicating that users thought that staff were doing a good job managing conditions and 
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experiences. However, this analysis showed that managers should consider examining the 

cleanliness of toilets, absence of litter, and park cleanliness. 

 Almost all park visitors (90%) were able to find the information they needed when 

planning their visit to Koberg Beach State Recreation Site. However, some visitors (10%) 

were not able to find all information needed. The most popular information needed was 

better driving directions to the park and hazard information about cliff jumping/diving. 

 A large proportion of day users (44%) depended on official internet websites as the 

primary source of obtaining information about state parks such as Koberg Beach State 

Recreation Site. Given these results, it is imperative for staff to ensure that agency and 

park internet websites are easy to navigate, up to date, and provide comprehensive 

information. 

 Appendix A is a listing of 148 verbatim open ended positive comments (34 comments, 2 

page) and negative comments and suggestions for improvement of Koberg Beach State 

Recreation Site (114 comments, 6 pages). Many comments may provide insights for 

future planning and management. The most common concerns expressed needs for: (a) 

more trash cans; (b) eastbound freeway access; (c) expanded beach area; (d) more picnic 

tables; (e) information about cliff jumping hazards; (f) a better trail to cliff; (g) water in 

restrooms; and (h) dog waste bags. 
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APPENDIX A:  OPEN-ENDED COMMENTS 

Positive Comments 

 DON’T CHANGE A THING. 

 DON’T CHANGE ANYTHING. WE LOVE IT AS IT IS! 

 EVERYTHINGS GREAT. AS SINGLE MOTHERS, WE LOVE TO COME TO 

KOBERG FREE OF CHARGE GREAT PLACE TO RELAX 

 FINE AS IS 

 I ENJOYED MY STAY.  

 I LIKE IT JUST THE WAY IT IS. 

 I LIKE THAT IT IS HUMBLE AND SOMEWHAT SECLUDED. WITH THAT BEING 

SAID, I WOULDN’T CHANGE ANYTHING. ALTHOUGH, I HAVENT SPENT AN 

INCREDIBLE AMOUNT OF TIME HERE. THANKS FOR THE EXPERIENCE. I 

WILL BE BACK. 

 I LOVE THIS BEACH GREAT JOB KEEPING IT CLEAN AND SAFE! 

 IT IS GOOD…NICE AND PRIVATE. 

 IT IS GREAT JUST PERFECT 

 IT’S GREAT ALREADY 

 IT’S ALREADY AWESOME! 

 IT’S FINE! 

 IT’S GREAT ALREADY! 

 IT’S PERFECT 

 IT’S PERFECT 

 IT’S VERY NICE HOW IT IS, KEEP IT NATURAL!!!! 

 JUST KEEP TRUCKIN 

 JUST LEAVE A GREAT SPOT. DON’T PUT ANY RESTRICTIONS ON ACCESS. 

LEAVE A GOOD THING ALONE 

 KEEP IT EXACTLY AS IT IS PLEASE! 

 LEAVE IT THE WAY IT IS! 

 LOVE IT! DONT NEED TO CHANGE A THING. 

 NO IMPROVEMENTS NEEDED 

 NOTHING    

 NOTHING THAT I CAN SEE YET. IT WAS GREAT! 

 NOTHING. THIS PARK IS GREAT! 

 NOTHING. WE ALWAYS ENJOY OUR TIME HERE! 

 OUR FAMILY LOVES COMING TO KOBERG TO WAKEBOARD HAVE LUNCH, 

AND LET OUR KIDS PLAY IN THE SAND AND SWIM. WE HAVE ALWAYS 

BEEN ABLE TO LAND WITH OUR 16.5 FT MOTOR BOAT. AND HAVE SEEN UP 

TO 5-7 OTHER BOATS AND AS MANY AS 60-80 PEOPLE ENJOYING THE 

BEACH. I HAVE NEVER WALKED UP TO THE PARKING LOT. ON THIS DATE 

7/13/13 THERE 5 OTHER SMALL GROUPS ( 5 OR LESS PEOPLE) WE WERE THE 

ONLY BOAT AT 1.30 IN THE AFTERNOON. THE STATE PARK VOLUNTEER 

WAS VERY COURTEOUS IN SOLICITING FEEDBACK FOR THIS 

QUESTIONAIRE. WE LOVE KOBERG FOR THE BOAT ACCESS, SWIMMING 

AND BEACH AND OUR DOG. 
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 PLEASE KEEP IT EXACTLY AS IT IS. WE LOVE IT! 

 STOPPED ON A WHIM ON OUR TRIP HOME FROM LOA 

 THANK YOU 

 VERY SATISFIED, GREAT DAY 

 YOU ARE DOING GREAT! STICK TO THE PLAN. 

 YOU ARE DOING SUPER! 

Negative Comments and / or Issues for Improvement 

 A RAMP COMING FROM HOOD RIVER OTHER THEN ALL THE WAY AROUND. 

 A SMALL AMOUNT OF LITTER IS THE ONLY MILD COMPLAINT I WOULD 

HAVE. 

 ACCESS FOR EASTWARD TRAFFIC. CLEANER BATHROOMS. 

 ADD A FLOATING PLATFORM APPROX. 60 FT OFF SHORE FOR KIDS TO JUMP 

OFF INSTEAD OF ROCK. REMOVE SOME BRUSH TO MAKE MORE BEACH. 

COVERED SHELTER WITH PICNIC TABLES AND TRASH BINS (MAYBE) 

HISTORIC SIGN WITH THE OLD RED CROSS PAVILION PICTURE AND ALSO 

INTO OR THE HISTORY 

 ADD ACCESS FROM I84 EASTBOUND 

 AN EXIT ON BOTH SIDES OF THE HIGHWAY! 

 BE NICE TO HAVE POOR PET FRIENDLY WATER/HOSE AT TRAIL HEAD 

DOWN TO BEACH FOR DOGS AND RINSING FEET OFF WHEN LEAVING OR 

WHENEVER!COUPLE TRASH CANS BE NICE! 

 BE SURE TO SPECIFY TO CLIFF JUMPER WHERE IT IS SAFE. DOGS WERE 

FINE, I SAW NO LITTER, A BEAUTIFUL AREA. GOOD JOB. THE LACK OF 

RANGERS MADE IT NICE, FELT VERY COMFORTABLE. EVERYONE WAS 

POLITE AND COURTEOUS 

 BETTER UP KEEP ON BATHROOM FACILITIES (WATER NOT WORKING IN 

ONE). 

 BIKE PATH KINDA LOUD DOESN’T SEEM LIKE THE RIGHT LOCATION TO 

THROW MUCH TAX PAYER MONEY AT. 

 BROKEN GLASS ON BEACH MORE TRASH CANS 

 BUILD A COUPLE SHELTERS X 3 SMALL IN SIZE USING SOLAR ENERGY FOR 

ROOF COVERUP  

 BUILD AND MAINTAIN A BETTER TRAIL TO THE CLIFFS 

 CHEAP RENTALS!!!! WATER SLIDES 

 CHILDREN JUMPING OFF THE ROCK CLIFF ON THE CAST SIDE OF THE PARK 

SEEMED DANGEROUS AS THERE ARE ROCKS JUTTING OUT FROM BASE OF 

THE CLIFF BELOW IN THE "LANDING ZONE". NEED WARNING SIGNS. 

 CLEAN UP THE TRASH. 

 CLEAN UP WOOD ON BEACH. SIGN INDICATING DIRECTION TO BEACH 

 CLEANER SAND 

 CLEAR VEGETATION TO EXPAND BEACH 

 CLIFF JUMPING SAFETY. ACCESS FROM EASTWARD TRAFFIC 

 COMB BEACH REGULARLY FOR DEBRI FREE SAND 

 CUT SOME OF THE SHRUBS BACK. MAKE A WIDER BEACH 

 DOG POOP BAGS TRASH CANS 

 DOGS ON LEASHES! PICNIC TABLES 
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 DON’T LET KIDS JUMP OFF CLIFFS. IM CONCERNED FOR THEIR SAFETY. 

 DON’T LET TOURISTS HERE! LOCALS ONLY 

 DON’T TRY TO IMPROVE IT. IT’S FINE! EXCEPT! IT WOULD BE NICE IF 

BOATS COULD STAY AT ROCKY WEST END, NOT ON SANDY BEACH 

 EITHER DO NOT ALLOW DOGS OR THEY MUST BE ON A LEASH. SOMETIMES 

THERE ARE 10 OR MORE DOGS POOPING/ PEEING IN THE WATER. RUNNING 

ALL OVER YOUR STUFF! NOT TOO FUN 

 FOR OTHERS A SIGN POINTING TO BEACH. MOST OUR OF TOWN GUESTS 

DON’T KNOW THERE IS A BEACH HERE 

 GARBAGE CANS WOULD BE NICE, BUTMY FAMILY ALWAYS BRINGS OUT 

WHATEVER WE BRING IN. IT’S OUR FAVORITE SPOT. MY ONLY REQUEST, 

WOULD BE TO SOME DAY HAVE ACCESS FROM EAST BOUND I 84. 

 GET FREE ICE CREAM PLEASE 

 GET RID OF THE BUSHES BETWEEN THE BEACH AND THE ROCKS. PROVIDE 

A CLEARER TRAIL FROM THE BEACH TO THE ROCKS. 

 GET RID OF WEEDS AND PLANT NATIVE TYPE, SOME TYPE OF SCREEN FOR 

THE HIWAY. DOLNT CHARGE ANY FEES. FIND SOME TYPE OF EVENT THAT 

COULD BE HELD AT BEACH AND DO A LITTLE MORE ADVERTIZING ABOUT 

IT. AN ONLINE SURVEY WOULD BE NICE 

 GREAT TIME! INCLUDE MORE VISIBLE SIGNS TO TRAILHEAD. OTHER THAN 

THAT, VERY CLEAN AND BEAUTIFUL. 

 HAVE AN INMATE CREW COME IN (REAL CHEAP) AND DO SOME MUCH 

NEEDED LANDSCAPE MAINTENANCE. "STATE PARK"/ BIA RESERVATION 

HAS BEEN NEGLECTED. DO NOT "MAN" IT AS THE SOP DRIVE "THROUGH" 

HERE ALL THE TIME. ADD A FEW PICNIC TABLES BY THE SHORE. AND DO A 

CONTROLLED BURN OF THE BUTTE. PLANT SOME GRASSY AREAS AT THE 

END OF THE BEACH. AND SUPPLY DOG POOP BAGS FOR OWNERS WITH 

K9S. DOGS DEFICATE NEXT TO THE TRAIL AND ON THE BEACH. 

 HAVE INFORMATION ON WHAT IS BENEATH THE WATER OVER THE 

JUMPING ROCKS. KEEP IT RELATIVELY THE SAME. I LOVE THIS PLACE TO 

DEATH. 

 HAVE MORE PARKING FOR THE BEACH AREA. CLEAN UP THE BRUSH SO 

THERE IS MORE BEACH. DON’T ALLOW FISHING NETS SO CLOSE TO THE 

SWIMMING AREA. PROVIDE BAGS FOR PEOPLE TO USE SO THE CAN CLEAN 

UP AFTER THEIR DOGS. MAKE SURE IT IS POSTED TOO. 

 HAVE PLACES WHERE YOU CAN MAKE BBQ NEXT TO THE RIVER. 

 HAVE A CONTRACTOR AT MEMALOOSE R A COME HERE AS WELL. 

COLLECT TRASH (INSTEAD OF A STATE PARK EMPLOYEE). 2. PUT SEVERAL 

MORE TRASH CANS OUT NEAR THE "ENTRANCE" TO THE BEACH AREA. 3. 

PUT DOG CRAP BAGS OUT (APPARENTLY DOG OWNER ARENT VERY 

CONCERNED THAT THERE DOG CRAPS ON OR NEXTO TO THE TRAILS). 4. 

BRING IN WORK CREWS TO CLEAN UP THE SLOSH PILE AND CUT DOWN 

REMOVE THE WEED TREES AT LOW COST IF YOU USE NOR COR. 5. NO 

INDIAN (NATIVE) NETS ALONG BEACH. THEY HAVE THE WHOLE RIVER 

(NOT REFERRING TO THE PLATFORM) THEY ANCHOR THEM TO SHRUBS. 6. 

FRESH (POTABLE) WATER. 7. CONNECT KOBERG BEACH ST PARK TO A , 

NON EXISTENT. BIKE PATH IT WOULD CONNECT TOTHE EXISTING ONE AT 

THE HOOD RIVER BEST WESTERN. 8. LOVE THE CLIFF JUMPING, HOWEVER 
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THERE ARE SOME HAZARDS, PIPES CONCRETE SLABS, ETC. BY THE OLD 

LODGE (THE STEEL GARDEN ARE GOOD FOR ? NOT A ? EASY TO SEE ) 9. 

CREATE A SECOND PARKING AREA SOUTH OF BEACH.  

 HIGHWAY SIGN MARKED ROUTES TO CLIMB THE CLIFF, REMOVE FISHING 

STANDS ELIMINATE POISON OAK 

 I DUNNO IF THEY DO THIS ALREADY BUT IF YOU TURNED UP THE SAND TO 

LIMIT THE GRAVEL IT MIGHT BE NICE 

 I LIKE IT AS IT IS. WE HAVE MANY PLACES IN THE AREA THAT CATER TO 

TOURISM. THIS DOES NOT NEED TO BE ONE. I LIKE KOBERG AS IT IS, AND 

DO NOT WANT IT TO BE A STATE PARK. I DON'T WANT IT TO CHANGE, OR 

BECOME MORE CROWDED. 

 I LIKE KOBERG AS IT IS. I DO NOT WANT IT TO BECOME A STATE PARK 

THAT IS MORE POPULATED AND/OR REGULATED. 

 I WOULD LOVE TO SEE HORSES 

 IM USUALLY A NATURE LOVER, BUT THE BUGS, AND POINTY PLANTS 

WITH THORNS TEND TO BOTHER SOME PEOPLE. 

 IMPROVE TRAIL TO CLIFFS, REMOVE OLD FOUNDATION NEAR CLIFFS (I 

BEAMS) REDVINE DISPENSER 

 IT WOULD BE NICE IF THE BEACH WERE EXTENDED ALSO, THE METAL 

STEEL BEAM AND FISHING PLATFORM ARE QUITE THE "EYESORE" ON THE 

OTHERWISE NICE CLIFFSIDE. THE BOAT LAUNCH ENTRANCE AREA IS A BIT 

"CLUSTERED" AS WELL, IT WOULD LOOK A LOT NICER IF IT WERE 

CLEANED UP AND ORGANIZED. 

 IT WOULD BE NICE IF WE COULD HAVE A COUPLE PICNIC TABLES AT 

BEACH AREA. 

 IT’S BEAUTIFUL TOO MUCH POISON OAK!!! 

 KEEP CLEAN AND FREE OF TRASH KEEP THIS RECREATION AREA FREE! NO 

CHARGING FOR THIS DAY AREA 

 KEEP IT AS IS WITH EXCEPTION OF ADDING A RECYCLE BIN OR TWO. I 

COME HERE YEAR ROUND AND ONLY DURING SUMMER HEAT IS IT A BIT 

CROWDED, OTHERWISE I LOVE THAT NOT MANY PEOPLE KNOW ABOUT 

THIS PLACE. THANK YOU FOR KEEPING FACILITIES FUNCTIONING AND 

CLEAN AND AMOUNT OF TRASH/LITTER MINIMAL.  

 KEEP IT CLEAN 

 KEEP LOCAL, BETTER PARKING TRASH CANS AT ENTRY OR TRAIL 

"MALAMA KA AINA" (TAKE CARE OF THE LAND) 

 KEEP MOTOR BOATS OFF BEACH! TOO CROWDED ON HOT DAYS AND 

BOATS MAKE IT UNSAFE  

 KEEP TOM AROUND 

 KEEP TRAILS OPEN FROM BLACK BERRIES TRASH CAN. MOORING BOUYS 

FOR BOATS 

 KEEPING IT PRIVATE AS IT IS NOW. EVERY OTHER BEACH AROUND IT 

TRAFFIC JAMMED WITH PEOPLE. 

 LEAVE IT ALONE   

 LEAVE IT ALONE. DO NOT MESS WITH THE PARKING. DO NOT CLOSE THE 

CLIFF DIVING, IT IS THE MAIN ATTRACTION. LISTEN ONLY TO "LOCAL" 

FEEDBACK-THEY ARE THE PRIMARY USERS AND THEY WILL TELL YOU TO 



 

 

Visitor Survey of Day-use Visitors at Koberg Beach State Recreation Site 31 

 

 

LEAVE THIS PARK THE WAY IT IS-IT NEEDS NO SERVICES OR FEES OR 

RANGERS OR RULES. 

 LIMIT LARGE GROUPS, PROVIDE A SHELTER 

 LITTER IS MAIN PROBLEM GARBAGE CANS RECYCLING CANS VOLUNTEER 

LITTER PATROL WE LOVE THIS BEACH 

 LOVE IT!! LESS POISON OAK PLEASE. SOMEWHERE TO WASH FEET OFF 

 LOVE IT, CLIFF JUMPING IS AWSOME! 1 MORE TRASH CANS 

 MAINTAIN THE TRAILS BETTER. 

 MAINTAIN TRAIL TO CLIFF. MORE SAND FOR BEACH. LOVE THIS PARK!! 

 MAKE MORE BEACH, BUT OTHER THAN THAT LEAVE IT HOW IT IS 

 MAKE SURE WATER WORKS IN THE SINKS IN THE RESTROOMS. 

 MAKE THE BEACH LONGER MAYBE? ITS PRETTY NICE AS IS. 

 MORE PARKING CLOSER TO THE TRAIL HEAD. TRASH CANS AT THE TRAIL 

HEAD. 

 MORE PARKING! TRASH CANS! POOP BAGS! WATCH! WATER IN 

RESTROOMS! 

 MORE PLACES TO LAY DOWN 

 MORE SPACE TO LIE DOWN. AND NO POISON IVY. 

 MORE TRASH CANS! 

 MOVE THE BEEHIVE MAKE A SHORTER SURVEY SURVEY DISTRIBUTOR 

WAS VERY PROFESSIONAL! 

 NEED WATER TO WASH HANDS IN BATHROOM. GOOD TOILET PAPER 

SUPPLY. 

 NICE BASIC RIVER ACCESS. NOT TOO MANY PEOPLE. GENERALLY CLEAN. 

TOO MUCH POISON OAK. THANKS 

 NO SMOKING 

 NOT SURE, IT’S NICE NOW! (MORE SHADE FOR PARKED VEHICLES) 

 PICNIC TABLE SEATS 

 PICNIC TABLES COVERED SHELTER 

 PICNIC TABLES ON BEACH. MAKE IT MORE THAN JUST A REST STOP. 

 PICNIC TABLES ON BEACH. BETTER PATH TO CLIFF SUMPS (BLACKBERRY 

BUSHES) 

 PIRATE BATTLES 

 PLEASE KEEP IT AS CLOSE AS YOU CAN TO AS IT IS NOW. SOME GARBAGE 

CANS (AND RECYCLING BINS) WOULD IMPROVE ON OVERALL 

CLEANLINESS. MORE PARKING WOULD BE GREAT. AN EXIT ON I84 EAST 

WOULD BE THE BEST IMPROVEMENT POSSIBLE. REGARDLESS, I WILL 

ALWAYS COME BACK. 

 PLEASE MAKE THE BEACH HAVE SOFTER SAND. OR MORE SAND TO COVER 

CRAZY IRRITABLE ROCKS. 

 PLEASE MAKE THE WATER MUCH CLEANER (I KNOW THIS IS HARD!!) 

PLEASE MAKE A MULITUSE TRAIL TO CONNECT HOOD RIVER MARINA 

AREA WITH KOBERG PARK PLEASE NO DAY FEES 

 PLEASE PUT A SIGN TO SHOW WHERE THE BEACH IS LOCATED FROM THE 

PARKING LOT. THANK YOU FOR COORDINATION VOLUNTEERS TO COME 

PICK UP TRASH. MAKE CAMERAS IN PARKING LOT MORE VISIBLE TO 

DETER THEFT. THANKS WE ENJOYED OUR STAY AT THIS PARK. 
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 PLEASE REMOVE REMNANTS OF ALCOHOL BOTTLES. 

 PLUMBING/RUNNING WATER IN RESTROOMS. HANDICAP RAMP TO WATER 

 PREVENT MOTOR BOATS FROM LANDING AT THE MAIN PART OF THE 

BEACH WHERE PEOPLE SWIM. WE LOVE KOBERG! THE SANDY BEACH 

THAT’S PRETTY CLEAN, THE FACT THAT IT’S DOG FRIENDLY, AND THAT 

WE ALWAYS SEE FRIENDS HERE! 

 PROVIDE UNDERPASS TO ENTER FROM I84 EASTBOUND. OR BIKE PATH 

FROM HOOD RIVER. 

 PROVIDE WATER KEEP RESTROOMS CLEAN 

 PUT AN EASTBOUND EXIT HERE 

 PUT SOME SORT OF TRASH CONTAINERS (SECURED OF COURSE) DOWN AT 

BEACH FOR THOSE OF US THAT WOULD LIKE TO KEEP IT CLEAN AND PICK 

UP AFTER PEOPLE WHO ARE NOT AS RESPECTFUL. I OFTEN BRING DOWN A 

PLASTIC SHOPPING BAG AND PICK UP CIG BUTTS AND TRASH. BUT ALL 

TOO OFTEN, IT FILLS UP IN A FEW MINUTES. 

 RAMPING/WHEELCHAIR ACCESS 

 RECREATIONAL JUMPING DOCK? IT’S A REALLY NICE HIDDEN PARK! 

 REMOVE A FEW SPINY BUSHES FROM THE TRAIL TO THE CLIFFS. 

 REMOVE TELEPHONE LINE, VERY NICE SITE THO! 

 REMOVING THE BUSHES TO OPEN UP MORE BEACH AREA. ITS NICE 

OTHERWISE AND LOTS OF 'LOCALS" COME HERE CAUSE ITS NOT TOO 

CROWDED. 

 SAFETY INFORMATION POSTED ON ROCKS WHERE PEOPLE JUMP ALSO THE 

METAL "DIVING BOARD" IS VERY SLIPPERY OUR FRIEND SLIPPED OFF THE 

END SHE COULD HAVE BEEN BADLY HURT BUT LUCKILY JUST DID A BIG 

BELLY FLOP. PUT TRACTION ON THE METAL LIKE WHAT THEY USE ON 

SLIPPERY STAIRS. 

 SELF CLEANING TOILET WATER SEPARATE PARKING SPRINKLER SYSTEM 

FOR GRASS TO GROW 

 SHORT CUT ENTRANCE FRO HOOD RIVER TO KOBERG. 

 SIGNS THAT POINT OUT DANGERS IN CLIFF JUMPING AREAS. 

 SOME PICNIC TABLE DOWN AT THE BEACH AREA WOULD BE WONDERFUL. 

A COUPLE MORE GARBAGE CANS AND HOW ABOUT A COUPLE OF FIRE 

PITS. WE LOVE THIS PARK AND SPEND A LOT OF TIME HERE AND WILL 

CONTINUE TO DO SO. 

 THAT HATCHERY IS CONFUSING 

 THE BEACH IS DECENTLY MAINTAINED. I LOVE THE VIEW AND SUN. IM 

MOST CONCERNED ABOUT THE CLIFF JUMPERS-BUT THEY SEEM TO BE OK-

THE NO USE OF THE NATIVE AMERICAN FISHING LANDING-NEEDS TO BE 

POSTED IN RESPECT TO THE N AMERICANS. 

 THE PARK IS NICE…NOTHING NEEDS TO OR SHOULD BE CHANGED. 

BATHROOMS COULD BE CLEANER BUT OTHERWISE ITS GOOD OVERALL 

 THERE WAS A LOT OF BROKEN GLASS NEAR THE CLIFFS. I WAS HERE WITH 

CHILDREN AND WAS WORRIED ABOUT THEM STEPPING ON GLASS 

 THIS IS OUR FIRST TIME. ONLY NEGATIVE AT ALL IS THE MILL ACROSS 

THE RIVER (BIT OF AN EYE SORE) AND THE METAL PROTRUSIONS OFF THE 

ROCKS. BUT A GREAT SPOT OTHER THAN THAT. WILL BE BACK. 
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 WE HAVE BEEN COMING TO KOBERG FOR YEARS AND ENJOY THE 

BEAUTIFUL AND NATURAL SCENERY. WE LOVE KOBERG JUST THE WAY IT 

IS, BUT WOULD LIKE TO SEE RANGERS AROUND TO KEEP THIS PLACE SAFE 

AND CLEAN. 

 WE NEED AN OVERPASS, I’M LESS LIKELY TO COME BECAUSE I HAVE TO 

DRIVE FROM HOOD RIVER ALL THE WAY TO MOSIER THEN TO KOBERG 

 WE NEED GARBAGE CANS TO ENCOURAGE PEOPLE TO PACK OUT THEIR 

STUFF, OTHERWISE ITS PERFECT. 

 WONDERFUL PLACE VERY BLESSED TO HAVE IT. WE HAVE SPENT ALL OF 

FAMILY TIME WITH AND WITHOUT OUR BOAT. BOYS LOVE TO JUMP OFF 

ROCKS. PLEASE DON’T CHANGE THAT. BUT DOGS MUST BE ON LEASH OR 

SHOULD BE FINED. 

 PICNIC TABLE ON BEACH  
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APPENDIX B:  QUESTIONNAIRE 

Day Visitor Experiences and Perceptions 

at Koberg Beach State Recreation Site 

 

Please Complete this Survey and Return it as Soon as Possible 

Participation is Voluntary and Responses are Anonymous 

Thank You for Your Participation 

A Study Conducted Cooperatively by:  
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We are conducting this survey to learn about your experiences at Koberg Beach State Recreation Site (SNA). Your input is 

important and will assist managers improve your experiences at this park. Once you have completed this survey, please return 

it as soon as possible. 

1.  Before this trip, had you ever visited Koberg Beach SRS? (check ONE) 

  No 

  Yes    if yes, how many day trips have you made to this park in the past 12 months? (write number)  ________ trip(s)  

2.  How many hours did you spend at Koberg Beach SRS on this trip? (write number)    ________ hour(s) 

3. Please check all recreation activities you did at Koberg Beach SRS on this trip. (check ALL THAT APPLY) 

  A. Dog walking   E. Bird or wildlife watching   I. Paddleboarding 

  B. Bicycling on local roads   F. Swimming/ wading   J. Other (write response) ___________________ 

  C. Sightseeing   G. Fishing      ___________________________________________ 

  D. Picnicking or barbecuing   H. Windsurfing  

4. From activities in Question 3 above, what ONE primary activity did you do at Koberg Beach SRS on this trip? 

(write a letter that matches your response) 

 Letter for primary activity ________ 

5.  Which of the following best describes the purpose of your trip? (check ONE) 

  Primarily for recreation – this park was my main destination 

  Primarily for recreation – my main destination was NOT this park 

  Primarily for business, family, or other reasons – this park was a side trip 

  Some other reason 

6.  About how far from your home did you travel to get to this park? (write number of miles)                      _________ mile(s) 

7.  Overall, how dissatisfied or satisfied were you with your overall experience at Koberg Beach SRS? (check ONE) 

  Very Dissatisfied   Dissatisfied   Neither   Satisfied   Very Satisfied 

8.  How dissatisfied or satisfied were you with the natural environment at Koberg Beach SRS? (check ONE) 

  Very Dissatisfied   Dissatisfied   Neither   Satisfied   Very Satisfied 

9.  How dissatisfied or satisfied were you with the facilities / services at Koberg Beach SRS? (check ONE) 

  Very Dissatisfied   Dissatisfied   Neither   Satisfied   Very Satisfied 

10.  How unlikely or likely are you to return to Koberg Beach SRS in the future? (check ONE) 

  Very Unlikely   Unlikely   Neither   Likely   Very Likely 
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11. How important is it to you that each of the following is at Koberg Beach SRS? (circle one number for EACH) 

 Not 

Important 
Neither 

Extremely 

Important 

Overall cleanliness of park (e.g., graffiti, lawn care). 1 2 3 4 5 

Number of toilets / bathrooms. 1 2 3 4 5 

Cleanliness / conditions of toilets / bathrooms. 1 2 3 4 5 

Absence of litter. 1 2 3 4 5 

Presence of park rangers / personnel. 1 2 3 4 5 

Courteousness of park rangers / personnel. 1 2 3 4 5 

Number of park trails. 1 2 3 4 5 

Condition / maintenance of park trails. 1 2 3 4 5 

Ease of movement or access (e.g., wheelchair, elderly, baby stroller). 1 2 3 4 5 

Facilities for groups to gather. 1 2 3 4 5 

Variety of things to do. 1 2 3 4 5 

Personal safety. 1 2 3 4 5 

Number of information / education programs or materials. 1 2 3 4 5 

Quality of information / education programs or materials. 1 2 3 4 5 

Information specifically about conditions or hazards in the park. 1 2 3 4 5 

Signs about directions within the park. 1 2 3 4 5 

Signs about directions to the park. 1 2 3 4 5 

Parking for vehicles. 1 2 3 4 5 

12. Now, how dissatisfied or satisfied were you with the following at Koberg Beach SRS? (circle a number for EACH) 

 Very 

Dissatisfied 
Dissatisfied Neither Satisfied 

Very 

Satisfied 

Overall cleanliness of park (e.g., graffiti, lawn care). 1 2 3 4 5 

Number of toilets / bathrooms. 1 2 3 4 5 

Cleanliness / conditions of toilets / bathrooms. 1 2 3 4 5 

Absence of litter. 1 2 3 4 5 

Presence of park rangers / personnel. 1 2 3 4 5 

Courteousness of park rangers / personnel. 1 2 3 4 5 

Number of park trails. 1 2 3 4 5 

Condition / maintenance of park trails. 1 2 3 4 5 

Ease of movement or access (e.g., wheelchair, elderly, stroller). 1 2 3 4 5 

Facilities for groups to gather. 1 2 3 4 5 

Variety of things to do. 1 2 3 4 5 

Personal safety. 1 2 3 4 5 

Number of information / education programs or materials. 1 2 3 4 5 

Quality of information / education programs or materials. 1 2 3 4 5 

Information specifically about conditions or hazards in the park. 1 2 3 4 5 

Signs about directions within the park. 1 2 3 4 5 

Signs about directions to the park. 1 2 3 4 5 

Parking for vehicles. 1 2 3 4 5 
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13.  To what extent did you feel crowded at Koberg Beach SRS on this trip? (circle a number) 

1 2 3 4 5 6 7 8 9 

Not at all 

Crowded 

 Slightly 

Crowded 

              Moderately 

              Crowded 

Extremely 

Crowded 

14. To what extent do you oppose or support each of the following possible management actions at Koberg Beach SRS? 

(circle one number for EACH) 

 Strongly 

Oppose 
Oppose Neither Support 

Strongly 

Support 

Provide more opportunities for escaping crowds of people. 1 2 3 4 5 

Provide more opportunities for viewing wildlife. 1 2 3 4 5 

Provide more group picnic areas. 1 2 3 4 5 

Provide more opportunities for hiking. 1 2 3 4 5 

Provide more paved trails. 1 2 3 4 5 

Provide more trash cans. 1 2 3 4 5 

Provide more recycling containers. 1 2 3 4 5 

Provide more information / education about nature, history, or archeology. 1 2 3 4 5 

Provide more programs led by park rangers. 1 2 3 4 5 

Provide wireless internet access within the park. 1 2 3 4 5 

Provide downloadable mobile phone applications. 1 2 3 4 5 

Provide more enclosed shelters. 1 2 3 4 5 

Improve maintenance or upkeep of facilities / services. 1 2 3 4 5 

Require all dogs be kept on leash at all times. 1 2 3 4 5 

Make the park more pet friendly. 1 2 3 4 5 

Provide natural buffers to block views of development outside the park. 1 2 3 4 5 

Restore it to historical conditions (e.g., replace non-native with native plants). 1 2 3 4 5 

Limit the number of people allowed per day. 1 2 3 4 5 

Limit the number of large groups allowed (e.g., no more than 10-20 people). 1 2 3 4 5 

Close this park to all recreation / tourism activities. 1 2 3 4 5 

Do not change anything / keep things as they are now. 1 2 3 4 5 

15.  Including yourself, how many people accompanied you at Koberg Beach SRS on this trip? _______ person(s) 

16.  Did anyone in your group have a disability? 

  No 

  Yes    if yes, what are these disabilities? (check ALL THAT APPLY)   Hearing            Sight         Walking 

   Learning            Other ___________ 

17. If you had NOT been able to go to Koberg Beach SRS for this visit, what would you have done? (check ONE) 

   Gone somewhere else for the same activity   how far from home is the place you would go instead?       ________ 

miles(s) 

   Gone somewhere else for a different activity   how far from home is the place you would go instead?     ________ 

miles(s) 

  Come back another time 

  Stayed home 

  Gone to work at my regular job 

  Something else (none of these) 
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18. How did you get to Koberg Beach SRS on this trip? (check ONE) 

   My family's personal vehicle    how many total people were in the vehicle?  _________ person(s) 

   Somebody else's personal vehicle    how many total people were in the vehicle?  _________ person(s) 

   Other (write response) _________________________________________________ 

 ______________________________  how many total people were in the vehicle?  _________ person(s) 

19.  When you were thinking about visiting an Oregon State Park such as Koberg Beach SRS, about how often did you obtain 
information from each of the following sources when making your decision? (circle one number for EACH) 

 Never Sometimes Often 

A. Official internet websites (e.g., Oregon State Parks, Travel Oregon). 1 2 3 4 5 

B. Social media internet websites (e.g., Facebook, Twitter). 1 2 3 4 5 

C. Brochures. 1 2 3 4 5 

D. Newspapers. 1 2 3 4 5 

E. Magazines. 1 2 3 4 5 

F. Books. 1 2 3 4 5 

G. Television. 1 2 3 4 5 

H. Videos / DVDs. 1 2 3 4 5 

I. Radio. 1 2 3 4 5 

J. Community organization or church. 1 2 3 4 5 

K. Health care providers. 1 2 3 4 5 

L. Work. 1 2 3 4 5 

M. Friends or family members. 1 2 3 4 5 

N. Highway signs. 1 2 3 4 5 

O. Previous visit. 1 2 3 4 5 

P. Other (write response) _______________________________ 1 2 3 4 5 

20.  From the list of sources in question 19 above, which ONE would you use FIRST when obtaining information about an   

 Oregon State Park? (write letter) 

  Letter  ________ 

21.  When planning your visit to Koberg Beach SRS, were you able to find the information you needed? (check ONE) 

  Yes 

  No    if no, what additional information did you need? (write response)   ____________________________________ 

22.   For each of the following categories, please estimate how much you and other members of your party spent and plan to 

spend on this trip within 30 miles of Koberg Beach SRS. Please round off to the nearest dollar. 

   Motel, lodge, cabin, B&B, other lodging: $________.00 

   Camping: $________.00 

   Restaurants and bars: $________.00 

   Groceries: $________.00 

   Gasoline and oil: $________.00 

   Park entry, parking, or recreation use fees: $________.00 

   Recreation and equipment (guide fees, equipment rental): $________.00 

   Souvenirs, clothing, and other miscellaneous: $________.00 

23.   Are you staying away from home within 30 miles of Koberg Beach SRS on this trip? (check ONE) 

  No 

  Yes    if yes, how many nights are you staying away from home within 30 miles of this park?           _______ night(s) 
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24.  Are you: (check ONE)        Male          Female 

25.  How old are you? (write response)      ________ years old 

26.  Which of the following best describes you? (check ONE) 

  White (Caucasian)   Hispanic / Latino   American Indian or Alaskan Native   Other (write response) 

  Black / African American   Asian   Native Hawaiian or Pacific Islander _____________________ 

27.  What language is spoken most often at your home? (check ONE) 

  English   Spanish   Russian   Other (write response) _________________ 

28.  Where do you live? (write responses)    City / town __________   State __________   Country __________   Zipcode 

________ 

29. Which of these broad categories best describes your current annual household income before taxes? (check ONE) 

  Less than $10,000   $90,000 to $109,999 

  $10,000 to $29,999   $110,000 to $129,999 

  $30,000 to $49,999   $130,000 to $149,999 

  $50,000 to $69,999   $150,000 to $169,999 

  $70,000 to $89,999   $170,000 or more 

Please tell us how we can improve Koberg Beach SRS: 

 

 

Thank you, your input is important! Please return this survey as soon as possible. 
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APPENDIX C:  UNCOLLAPSED PERCENTAGES 

 

Day Visitor Experiences and Perceptions 

at Koberg Beach State Recreation Site 

 

Please Complete this Survey and Return it as Soon as Possible 

Participation is Voluntary and Responses are Anonymous 

Thank You for Your Participation 

A Study Conducted Cooperatively by:  
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We are conducting this survey to learn about your experiences at Koberg Beach State Recreation Site (SNA). Your input is 

important and will assist managers improve your experiences at this park. Once you have completed this survey, please return 

it as soon as possible. 

1.  Before this trip, had you ever visited Koberg Beach SRS? (check ONE) 

46%  No 

54%  Yes    if yes, how many day trips have you made to this park in the past 12 months? (write number)  M=6.62 trip(s)  

2.  How many hours did you spend at Koberg Beach SRS on this trip? (write number)    M=2.35  hour(s) 

3. Please check all recreation activities you did at Koberg Beach SRS on this trip. (check ALL THAT APPLY) 

21%  A. Dog walking 12%  E. Bird or wildlife watching 12%  I. Paddleboarding 

2%  B. Bicycling on local roads 79%  F. Swimming/ wading 27%  J. Other (write response) See report____________ 

38%  C. Sightseeing 2%  G. Fishing      ___________________________________________ 

25%  D. Picnicking or 

barbecuing 

1%  H. Windsurfing  

4. From activities in Question 3 above, what ONE primary activity did you do at Koberg Beach SRS on this trip? 

(write a letter that matches your response) 

 Letter for primary activity See report 

5.  Which of the following best describes the purpose of your trip? (check ONE) 

60%  Primarily for recreation – this park was my main destination 

25%  Primarily for recreation – my main destination was NOT this park 

8%  Primarily for business, family, or other reasons – this park was a side trip 

7%  Some other reason 

6.  About how far from your home did you travel to get to this park? (write number of miles)                      M=165.40 mile(s) 

7.  Overall, how dissatisfied or satisfied were you with your overall experience at Koberg Beach SRS? (check ONE) 

2%  Very Dissatisfied 1%  Dissatisfied 4%  Neither 51%  Satisfied 41%  Very Satisfied 

8.  How dissatisfied or satisfied were you with the natural environment at Koberg Beach SRS? (check ONE) 

2%  Very Dissatisfied 2%  Dissatisfied 9%  Neither 52%  Satisfied 34%  Very Satisfied 

9.  How dissatisfied or satisfied were you with the facilities / services at Koberg Beach SRS? (check ONE) 

2%  Very Dissatisfied 6%  Dissatisfied 20%  Neither 52%  Satisfied 22%  Very Satisfied 

10.  How unlikely or likely are you to return to Koberg Beach SRS in the future? (check ONE) 

4%Very Unlikely 3%  Unlikely 6%  Neither 36%  Likely 51%  Very Likely 
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11. How important is it to you that each of the following is at Koberg Beach SRS? (circle one number for EACH) 

 Not 

Important 
Neither 

Extremely 

Important 

Overall cleanliness of park (e.g., graffiti, lawn care). 2% 2% 10% 43% 43% 

Number of toilets / bathrooms. 15 8 24 40 24 

Cleanliness / conditions of toilets / bathrooms. 2 3 15 39 42 

Absence of litter. 1 2 9 40 49 

Presence of park rangers / personnel. 21 13 36 18 12 

Courteousness of park rangers / personnel. 7 7 20 35 32 

Number of park trails. 13 9 40 27 10 

Condition / maintenance of park trails. 11 6 36 29 18 

Ease of movement or access (e.g., wheelchair, elderly, baby stroller). 22 11 30 23 14 

Facilities for groups to gather. 22 14 32 22 11 

Variety of things to do. 14 10 33 32 12 

Personal safety. 7 7 22 31 33 

Number of information / education programs or materials. 27 14 36 16 7 

Quality of information / education programs or materials. 25 11 38 17 9 

Information specifically about conditions or hazards in the park. 11 8 24 37 20 

Signs about directions within the park. 13 9 27 34 17 

Signs about directions to the park. 15 10 28 31 16 

Parking for vehicles. 6 3 17 45 30 

12. Now, how dissatisfied or satisfied were you with the following at Koberg Beach SRS? (circle a number for EACH) 

 Very 

Dissatisfied 
Dissatisfied Neither Satisfied 

Very 

Satisfied 

Overall cleanliness of park (e.g., graffiti, lawn care). 1% 4% 11% 59% 24% 

Number of toilets / bathrooms. 1 5 22 51 21 

Cleanliness / conditions of toilets / bathrooms. 3 7 24 47 19 

Absence of litter. 1 5 15 55 25 

Presence of park rangers / personnel. 1 1 34 42 23 

Courteousness of park rangers / personnel. 1 1 26 38 35 

Number of park trails. 2 7 44 34 13 

Condition / maintenance of park trails. 2 7 43 35 13 

Ease of movement or access (e.g., wheelchair, elderly, stroller). 3 7 40 39 11 

Facilities for groups to gather. 3 5 46 35 12 

Variety of things to do. 2 4 33 42 19 

Personal safety. 1 2 29 47 21 

Number of information / education programs or materials. 2 4 52 32 10 

Quality of information / education programs or materials. 2 3 53 31 11 

Information specifically about conditions or hazards in the park. 3 7 44 36 11 

Signs about directions within the park. 3 6 43 35 13 

Signs about directions to the park. 4 4 33 41 18 

Parking for vehicles. 2 5 22 48 23 
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13.  To what extent did you feel crowded at Koberg Beach SRS on this trip? (circle a number) 

27% 17% 17% 8% 9% 16% 4% 1% 1% 

Not at all 

Crowded 

 Slightly 

Crowded 

              Moderately 

              Crowded 

Extremely 

Crowded 

14. To what extent do you oppose or support each of the following possible management actions at Koberg Beach SRS? 

(circle one number for EACH) 

 Strongly 

Oppose 
Oppose Neither Support 

Strongly 

Support 

Provide more opportunities for escaping crowds of people. 3% 3% 23% 41% 30% 

Provide more opportunities for viewing wildlife. 3 2 35 37 23 

Provide more group picnic areas. 4 8 36 38 14 

Provide more opportunities for hiking. 4 5 36 36 19 

Provide more paved trails. 14 16 39 21 10 

Provide more trash cans. 4 3 33 41 20 

Provide more recycling containers. 3 2 27 43 26 

Provide more information / education about nature, history, or archeology. 5 7 39 35 14 

Provide more programs led by park rangers. 11 15 52 14 9 

Provide wireless internet access within the park. 23 13 36 15 12 

Provide downloadable mobile phone applications. 18 15 46 13 7 

Provide more enclosed shelters. 15 13 45 21 6 

Improve maintenance or upkeep of facilities / services. 5 4 43 37 12 

Require all dogs be kept on leash at all times. 16 19 29 20 16 

Make the park more pet friendly. 6 8 45 27 15 

Provide natural buffers to block views of development outside the park. 6 10 42 27 15 

Restore it to historical conditions (e.g., replace non-native with native plants). 6 7 43 31 13 

Limit the number of people allowed per day. 22 21 38 12 7 

Limit the number of large groups allowed (e.g., no more than 10-20 people). 17 18 32 25 8 

Close this park to all recreation / tourism activities. 48 21 22 6 6 

Do not change anything / keep things as they are now. 7 7 32 28 26 

15.  Including yourself, how many people accompanied you at Koberg Beach SRS on this trip? M=4.09 person(s) 

16.  Did anyone in your group have a disability? 

94%  No 

6%  Yes    if yes, what are these disabilities? (check ALL THAT APPLY) 1%  Hearing     <1%  Sight       3%  Walking 

 1%  Learning          1%  Other See report 

17. If you had NOT been able to go to Koberg Beach SRS for this visit, what would you have done? (check ONE) 

 65%  Gone somewhere else for the same activity   how far from home is the place you would go instead?     M=21.84 

miles(s) 

 5%  Gone somewhere else for a different activity   how far from home is the place you would go instead?     M=47.11 

miles(s) 

8%  Come back another time 

6%  Stayed home 

<1%  Gone to work at my regular job 

15%  Something else (none of these) 
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18. How did you get to Koberg Beach SRS on this trip? (check ONE) 

 81%  My family's personal vehicle    how many total people were in the vehicle?  M=3.05 person(s) 

 13%  Somebody else's personal vehicle    how many total people were in the vehicle?  M=3.24 person(s) 

 6%  Other (write response) See report________________________________________ 

 ______________________________  how many total people were in the vehicle?  M=3.47 person(s) 

19.  When you were thinking about visiting an Oregon State Park such as Koberg Beach SRS, about how often did you obtain 
information from each of the following sources when making your decision? (circle one number for EACH) 

 Never Sometimes Often 

A. Official internet websites (e.g., Oregon State Parks, Travel Oregon). 42% 6% 23% 13% 17% 

B. Social media internet websites (e.g., Facebook, Twitter). 60 9 20 7 4 

C. Brochures. 58 11 22 7 2 

D. Newspapers. 68 11 15 3 3 

E. Magazines. 60 12 20 5 3 

F. Books. 62 10 20 6 2 

G. Television. 72 10 13 4 2 

H. Videos / DVDs. 78 10 9 1 2 

I. Radio. 71 10 16 2 1 

J. Community organization or church. 72 10 14 2 2 

K. Health care providers. 81 8 8 2 1 

L. Work. 68 9 15 6 2 

M. Friends or family members. 22 4 24 21 29 

N. Highway signs. 30 5 30 21 14 

O. Previous visit. 30 2 20 18 29 

P. Other (write response) See report 56 2 21 10 11 

20.  From the list of sources in question 19 above, which ONE would you use FIRST when obtaining information about an   

 Oregon State Park? (write letter) 

  Letter  See report 

21.  When planning your visit to Koberg Beach SRS, were you able to find the information you needed? (check ONE) 

90%  Yes 

10%  No    if no, what additional information did you need? (write response)   See report 

22.   For each of the following categories, please estimate how much you and other members of your party spent and plan to 

spend on this trip within 30 miles of Koberg Beach SRS. Please round off to the nearest dollar. 

   Motel, lodge, cabin, B&B, other lodging: $ See report 

   Camping: $ See report 

   Restaurants and bars: $ See report  

   Groceries: $ See report  

   Gasoline and oil: $ See report  

   Park entry, parking, or recreation use fees: $ See report  

   Recreation and equipment (guide fees, equipment rental): $ See report  

   Souvenirs, clothing, and other miscellaneous: $ See report  

 

23.   Are you staying away from home within 30 miles of Koberg Beach SRS on this trip? (check ONE) 

77%  No 

23%  Yes    if yes, how many nights are you staying away from home within 30 miles of this park?           M=5.77 night(s) 
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24.  Are you: (check ONE)      47%  Male        53%  Female 

25.  How old are you? (write response)      M=37.49 years old 

26.  Which of the following best describes you? (check ONE) 

85%  White (Caucasian) 7%  Hispanic / Latino 2%  American Indian or Alaskan Native 3% Other (write response) 

1%  Black / African American 1%  Asian 1%  Native Hawaiian or Pacific Islander See report 

27.  What language is spoken most often at your home? (check ONE) 

95%  English 2%  Spanish 1%  Russian 3%  Other (write response) See report 

28.  Where do you live? (write responses)    City / town See report   State See report   Country See report   Zipcode See report 

29. Which of these broad categories best describes your current annual household income before taxes? (check ONE) 

6%  Less than $10,000 10%  $90,000 to $109,999 

15% $10,000 to $29,999 9%  $110,000 to $129,999 

19%  $30,000 to $49,999 3%  $130,000 to $149,999 

14%  $50,000 to $69,999 3%  $150,000 to $169,999 

12%  $70,000 to $89,999 10%  $170,000 or more 

Please tell us how we can improve Koberg Beach SRS: 

See report 

 

Thank you, your input is important! Please return this survey as soon as possible. 

 


